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OR QUALITY MIXING 


Vita dime 


@ There is an IMPORTANT AN- 
NOUNCEMENT coming about VITA- 
DINE, the product that produces results 
~ feeders and profits for you. Watch 
‘or it! 


_"“Good to the last drop” 


BLATCHFORD'S CALF MEAL 

For Gruel Feeding 

@ Every 100 Ibs. designed to help save 
up to 1,600 Ibs. fluid milk — and raise 
husky calves, too! 7 generations of feeders 
have proved its economy. Helps save 
“Milk for Victory”! 


BLATCHFORD’S CALF PELLETS 
For Dry Feeding 
@ Calves practically feed themselves, once 
they’re started on this modern feed. 
Simple. Easy. Unnecessary to heat water, 
mix gruel or scour pails. 

Help save “Milk for Victory”! 


% As we close Blatchford’s busiest year, 
every member of our organization sends a 
heart-felt “THANK YOU!” to thousands of 
friends in the trade from coast to coast. For 
it is your splendid cooperation and accept- 
ance of Blatchford products that has helped 
build this history-making season. 

We pledge our continuing efforts to merit 
your loyalty ... to work shoulder to shoulder 
with you in advancing the cause of good feed- 
ing, which is so vitally important now. 

In keeping with this pledge, we will short- 
ly announce news of unusual and timely in- 
terest about VITADINE .. . news we are 
confident will mark another mile-stone of 
progress in the interests of Blatchford cus- 
tomers. 

Watch for this VITADINE announce- 
ment. It’s big news that’s brewing! 


BLATCHFORD CALF MEAL CO. 
WAUKEGAN, ILLINOIS 
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FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 
MILWAUKEE 


Read the Cargill Crop Bulletin 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Gnan 
Wheat Middlingsa 
Rye Middlinga 
Malt Sprouts 
Gnewens Gnaina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


WE'RE CONSTANTLY 


BUYING & SELLING 


COTTON | 
AND 
BURLAP 


TWINE, 

PAPER BAGS, 
WATERPROOF TARPAULINS, 
WATERPROOF REINFORCED 
-CROSSCORD PAPER, 


BUSINESS 
FOR 
31 
YEARS 
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Simplest 
To Operate 


smallcost corn 


Less corn required to produce a ton of that 
famous ‘golden cut’: keenedge, stay-sharp knives 
that cut quicker and cleaner, make more coarse- 
grade, reduce by-product loss, save power, 
lower knife-and-screen upkeep and shorten op- 
erative attention ... America’s newest and best 
in cutting — made in 5 sizes, a capacity to suit 
every mill. 


Ask for catalog B-167 
S. HOWES CO., INC., Silver Creek, N. Y. 


— Geet) 


‘golden cut’ 


Fil 
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EXPLODING THE IDEA that you have to handle several different 


brands in order to have a complete line of feeds for every grower, 
producer or feeder. 


No Lost Sales With Arcady Feeds 


Arcady offers you money-making, friend-making feeds for almost every 
animal that you can name. From cattle to guinea pigs . . . from hogs 
to white rats . . . from turkeys and poultry to a special diet for white 
mice in laboratories, Arcady has a scientific feed that's time-tested 
for productivity, growth, results. 


Get A Bigger Share of the Business 
In Your Territory . 


We’ve shown scores of other dealers how easy it is 
to open up RICH NEW FIELDS OF PROFITS 
WITH THE ARCADY SALES PLAN. We'll 
show you, too, without any obligation if you'll just 
drop us a line. We honestly believe that a penny 
post card mailed to the address below will be the 


most profitable step you ever took. 


Make this Arcady Seal your feed buying guide. 
It's your positive guarantee of highest quality. 


Cop’r. 1941 Arcady Farms Mig. Co. Cop’r, 1941 Arcady Farms Mig. Co. 


ARCADY FARMS MILLING COMPANY 


223 W. JACKSON BLVD. CHICAGO, ILLINOIS 
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policy of selling feed for 


Friends 


of his customers for charles 


HEN I changed over to a 

cash policy about four 

years ago, I saved myself 
a lot of losses and a lot of friends 
as well,” recently remarked C. J. 
Charles, owner-manager of the C. 
J. Charles Feed Store at Bryan, 
Ohio. 

“You mean you make friends of 
your customers by making them 
pay cash?” the writer asked more 
or less doubttfully. 

“Just as sure as you're standing 
there,” he replied. “I found out that 
most people hated to owe me mon- 
ey and when the account was past 
due they were inclined to stay 
away until they had the cash to 

-pay up. That meant they often 
ran up a sizeable bill and forgot 
me for a few months. 

“The proof of the pudding,” he 
continued, “is that after I made the 
change over to a cash policy I dis- 
covered that I was saving a good 
$500 or more every year in bad 
credit losses and in addition my 
business was better than ever be- 
fore!" 

The owner of this feed store, well 
known all over the county as “CJ.”, 
started the business some 12 years 
ago. About 95 per cent of the sales 
are on a strictly cash basis — the 
balance sold on credit is confined 
to local business houses who have 
established credit everywhere. On 
these latter accounts, of course, bills 
are mailed every 30 days and col- 
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lection losses are practically zero. 
Mr. Charles admits, too, that today 
the average farmer has more ready 
cash than in some previous years, 
and he has virtually no trouble in 
maintaining his ‘no credit’ policy. 
Since he made the change from 
years ago, when cash was not quite 
so “easy” he feels that 1942 should 
be an ideal time for others to take 
this step. 

“Did you mail notices to your 
customers informing them of the 
change to cash selling at the time 
the new system went into effect?” 
we asked. 

“By no means,” he replied. “I 
simply posted a sign or two here 
in the store plainly calling atten- 
tion that after a certain date all 
sales would be for cash only. In 
my opinion a letter or card mailed 
to a list of customers telling them 
about cash basis would be apt to 
make them hot under the collar. 
Many of them would feel insulted 
and I'd be sure to do myself more 
harm than good. 

“As it was I just told them of the 
change as they came in and ex- 
plained I had to do it — and by 
doing so I could sell for less and 
give better service all around. 
Many of my customers agreed to 
pay what they could on old bills 
and I was very liberal in helping 
them to work out terms to suit their 
convenience and ability to pay. 
The important thing to me was to 


get their cash business right along 
—and it ‘worked’.” 

Mr. Charles has always been a 
consistent user of classified adver- 
tising in the local weekly papers. 
These papers enjoy a wide rural 
circulation in the trading area and 
for a cost of $5.00 to $8.00 per month 
such ads have pulled excellent re- 
sults. 

As a rule the ads are kept in a 
breezy, humorous style rather than 
a mere list of prices for various 
feeds. Customers often comment on 
this feature and few of them are 
inclined to buy on price alone. A 
mailing list of between 300 and 400 
is also regularly used with very 
excellent results. 


Some years ago no set system 
was followed regarding deliveries, 
but recently a delivery plan was 
adopted that has worked out very 
well. Orders for a ton or more of 
feed are delivered free of charge, 
but other orders are on a cash and 
carry basis, or a small fee is charg- 
ed for making the delivery—just 
enough to cover actual cost. De- 
livery expenses are thus cut to the 
very minimum figure. 

Mr. Charles is an active member 
of a local coon hunter's club and 
spends as much time as he can 
spare at this sport with fellow club 
members. This club work has led to 
a natural interest in dog feeding— 


(Continued on Page Seventy) 
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CUSTOMERS 


Hubbard Milling Company 
Mankato, Minnesota 


Gentlemen: 
For several years we were confronted with the problem of securing 
a concentrate which would satisfy the requirements of our many 
patrons. Two years ago we started to mix our feeds with your Hub- 
bard's Sunshine Concentrate. Since then, our volume has increased 
about seventy-five per cent, and we have yet to have a customer com- 
plain on our feeds. 

Farmers Coop Exchange 

Deer River, Minnesota 

Lyle Quigg, Manager 


Our files are filled with letters from feed dealers just as enthusiastic as 
the manager of the Farmers Cooperative Exchange of Deer River, Minne- 
BUY sota. Hubbard provides the concentrate, the formulas for making a feed 

for every animal on the farm, and complete sales, advertising and iab- 

WAR BONDS oratory assistance. Aggressive dealers who are anxious to build a 
AND steadily growing business on THEIR OWN BRAND of feeds and mashes 
are invited to write for complete information on The HUBBARD SUN- 


STAMPS SHINE Way. 

MANKATO, MINN. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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Eastem Men 


ASOLINE is rationed in the 

East, but in spite of this war- 

time restriction on motor trav- 

el a record crowd attended 
the convention of the Eastern Fed- 
eration of Feed Merchants held at 
the Arlington hotel in Binghamton, 
N. Y., June 12-13. The convention 
was successful not only from the 
standpoint of attendance but also 
from the measure of enthusiasm dis- 
played and the number of new 
members obtained by the Federa- 
tion. 

The large gathering seemed to 
prove that feed men are interested 
in getting together in these times, 
no matter what the difficulties in 
transportation. Important matters 
must be discussed and conventions 
are a good place to discuss them. 

In his remarks opening the con- 
vention, President Austin Carpen- 
ter, Sherburne, N. Y., told how the 
Federation had watched the inter- 
ests of its members in legislative 
matters and protested against legis- 
lative unfairness and the socialistic 
trend in merchandising of feed. 

“When the war ends we are go- 
ing to have a fight on our hands 
to restore the privileges of free en- 
terprise which have temporarily 
been suspended,” Mr. Carpenter 
said. “It is then that we will really 
need a strong trade association to 
fight this battle.” 

The annual report of Louis E. 
Thompson, secretary-treasurer, kept 


respond to convention call 


despite gasoline rationing 


the program moving. He told of his 
many contacts with government 
officials in working out problems of 
the members. Mr. Thompson related 
personal interviews with govern- 
ment officials in Washington and 
with members of the Chamber of 
Commerce of the United States. He 
also reported that the association 
was in stronger financial condition 
now than a year ago. 

N. J. Cladakis, market administra- 
tor for the New York metropolitan 
milk marketing area also appeared 
on the program and explained how 
the milk price is set for New York 
farmers. He reported that dairy 
farmers are receiving their highest 


income in many years. He claimed 
that farmer's milk checks are up an 
average of 30 per cent but that 
their profits have not necessarily 
risen in the same proportion. Op- 
erating costs are up about 21 per 
cent for dairy farmers but govern- 
ment purchases have supported the 
level of farm prices, he said. 

“A profit-less dairy industry is a 
poor feed market,” Mr. Cladakis 
reminded. “It is up to the feed in- 
dustry to prevent the cost of farm 
supplies from rising beyond the 
ridge of farm income. Certain para- 
sites have tried to keep the farmer 
in a state of confusion. You as feed 

(Continued on Page Sixty-four) 


CONVENTION scenes from Binghamton, N. Y. Shown below from left to 
right are: TOP ROW—H. C. Knandel, Pennsylvania State College; an Atlantic 
Supply Co., Baltimore, quartet consisting of Mr. and Mrs. George Rairigh 
and Mr. and Mrs. Harvey Dix, Duncannon, Pa.; John Herold, National Oil 
Products Co., Harrison, N. J., with D. A. Kerr, Sea Board Supply Co., Phila- 
delphia; Errol F. Cook, Roll-Crush Products, Inc., North Chelmsford, Mass., 
and James Kelly, National Distillers Products Corp., New York City; Samuel M. 
Golden, The Amburgo Corp., Philadelphia, with Robert Gray, James H. Gray 
Milling Co., Springville, N. Y.; Austin W. Carpenter, Sherburne, N. Y., presi- 
dent of the Federation. SECOND ROW—Ballot tellers H. H. Dick, Gerald 
W. Irish, Eaton, N. J., and W. J. Wheelock, Le Roy, N. Y.; E. J. Perry, New 
Jersey State College of Agriculture, and F, B. Morrison, Cornell University; Dr. 
Raymond T. Parkhurst, Massachusetts State Agricultural College; Prof. H. C. 
Knandel with John K. Westberg of the Office of Price Administration, Wash- 
ington, D. C.; Bill Andersen, New England By-Products Corp., Boston, Mass.; 
Kenneth Eldred, Bainbridge, N. Y. BOTTOM ROW—M. H. Stone, New York 
state representative, Self-Locking Carton Co., Chicago, Mrs. Stone and E. A. 
Marsh, St. Regis Paper Co., New York City; Carl Sandell, president, Sea 
Board Supply Co., Philadelphia; Herbert K. Clofine, Philadelphia, and Dolph 
B. Hill, Golden Eagle Milling Co., Petaluma, Calif.; Louis F, Camp, Walton, 
N. Y., and Allen Bush, Lowville, N. Y.; S. Royal Mills, Sussex, N. Y., and 
Louis Thompson, Glen Ridge, N. J., Federation secretary-treasurer. 


BEAT THis 


and you can’t beat the combination of advantages 


offered by FLAYDRY-D or RATION-AYD 


1 Either product—Flaydry-D or Ration- 

* ayd, poultry feed supplements, meets all 
your milk and Vitamin D requirements in 
an otherwise well-balanced feed. 


y) Provides Vitamin A and D feeding oil 

* in dry product form to meet recom- 
mended Vitamin D requirements of starting, 
growing, breeding and laying mashes (guar- 
anteed A.O.A.C. units.) 


3 Aids in the better utilization of other 
ingredients—gives a ‘nutritional lift” 


Bordens 
SPECIAL PRODUCTS DIVISION 


350 Madison Avenue, New York, N. Y. 


to your poultry feeds. 


4 Helps permit greater economy in both 
° making and feeding your poultry feeds. 


5 Stable—convenient to measure and 
* ready to mix—assures even distribution 
of milk’s nutrients and Vitamin D in your 
feed. 


é Flaydry-D and Ration-ayd are both 
¢ laboratory and flock tested—backed 
by years of Borden research. 


If it’s Borden’s it’s got to be good! 


Copr. The Borden Co., 1942 


a REGULAR AND WITH VITAMIN D hii 


POULTRY FEED SUPPLEMENTS 
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HATS.OFF The recent OPA order, maximum price regulation No. 173 
TO OPA establishing ceilings for all mill feeds, has caused the least 

confusion throughout the feed trade of any other OPA order 
or ODT or WPB orders applicable to our industry. 


It was issued on June 30 and immediately made available to the industry 
by the trade associations and the trade press. It became effective on July 4 
and by then every miller, jobber and dealer, who could read or ask a ques- 
tion, knew his limitations. We did not hear a single question pertaining to 
price regulation No. 173 which was not answered in the order itself. 


Contrast this situation with the confusion which exists with reference to 
priorities regulation No. 10 of WPB and general orders No. 5 and 6 of ODT. 
Priorities regulation No. 10 was issued June 1 to be effective July 1 but the 
feed industry seemed unaware of its existence until the second week in July. 
There is still no understanding among feed firms and trade associations as 
to where and how this regulation applies in the feed industry. 


The situation with respect to ODT orders 5 and 6 is even more confusing. 
At one time two speakers at a large feed trade convention reported two con- 
flicting ‘official’ interpretations of ODT 5 and 6. They have been amended and 
the effective dates of certain provisions postponed from June | to July 1 to July 
15 to August 1. Other provisions have been entirely cancelled. The press time 
interpretations of the various ODT orders as applied to the feed industry are 
published elsewhere in this number of The Feed Bag. 


The reason why OPA 173 is working while ODT 5 and 6 are not, is due to 
the differences between hind sight and foresight. OPA held many conferences 
with millers and feed jobbers and with feed dealers, in groups and individu- 
ally, before issuing its millfeed order. The ODT is now and belatedly holding 
such industry conferences and of necessity regularly making changes in pro- 
visions and effective dates. WPB No. 10 is confusing because of poor publicity 
—the order itself seems to be self-explanatory. 


In any event, we feel that we of the feed industry may properly take our 
hats off to OPA. John K. Westberg, who spoke at the American, Central and 
Eastern feed conventions in June, is head of the feed unit of OPA and deserves 
most of the praise. Credit is also due to Fred W. Thomas, now back with 
Larrowe, who started the ball rolling and to each and every person who has 
or is serving in the OPA feed unit. 


As the result of intelligent handling of price regulations for the feed trade, 
every manufacturer, wholesaler and retailer is giving the OPA 100 per cent 
cooperation. We all realize that this is the only way to make the OPA work 
and do our part to stop inflation. 
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produce big results at 
small cost for cardoni 


HAT’S your ‘pet’ idea 

about feed advertising? 

Well — whatever it is, 
chances are 20-to-1 that you'll 
agree with Amerigo Cardoni, own- 
er of the Springfield Bakers Supply 
Co. located at Springfield, Ill., that 
a dollar spent for advertising 
should give 100 cents worth of busi- 
ness-promotion service. 

Now that every reader is in 
agreement on that fundamental 
merchandising principle, let's ex- 
amine the ad-plan by which this 
Springfield feed dealer gets the 
most out of his advertising dollars. 

Mr. Cardoni uses a once-a-week, 
seven-inch, single-column news- 
paper ad that packs a merchandis- 
ing punch which has helped in- 
crease his retail feed sales ten-fold 
in the past year. His ads aren't of 
the flashy type. Nor are they ex- 
pensive. They just tell the prospec- 
tive feed buyer a lot in a brief way. 


In make-up, these single-column 
ads consist of three essential parts: 
the lead-line, the sales argument, 
and the merchandise offered for 
sale. Of course, the name and loca- 
tion of the business is given at the 
bottom of the copy. 

The lead is an “eye-catching” 
first line printed in extra heavy 
type. This first line may be stated 
as a question or merely consist of 
an attention-catching word or pert 
phrase. 

Typical of the questions used as 
leads are these two examples: WHY 
PAY MORE FOR CHEAPER FEEDS? 
or WHY NOT FOLLOW THE 
LEADER? 

If a single word is used as the 
lead for the ad, it is also printed in 
the heavy type and may be such 


\d Pillsbury’s feeds and 
the money that is now 1 
‘ to waste when you 


vicror 


DEFENSE 
BONDS 


with the profits from Hogs, 
Cattle. Poultry made by 


ny 
PULLEL 


ane fred does the jad! one 


MAKING his ‘'ad-dollars" 
stretch has become a science 
that has produced big results 
for Amerigo Cardoni, shown 
above with his wife outside his 
feed store at Springfield, Ill. 
Several typical Cardoni ads are 
shown in the illustration at 
lower left. 


a word as: FEEDERS. And, since 
the ads are printed on the markets 


_ and grains page of the newspaper, 


the word has particular meaning 
for a select group of readers. Just 
the group that Mr. Cardoni wants 
to get in touch with. 

For a catch-phrase lead this feed 
dealer is fond of using current top- 
ics as subjects. Here is a catch- 
phrase used in recent months: BUY 
VICTORY DEFENSE BONDS. Then 
follows in smaller type a sub-head 
which states that the bonds can be 
purchased with the savings made 
from using Bakers Supply Co. feeds. 

The sales arguments materially 
strengthen this type of news-ad. 
The arguments follow the line of 
thought that any good salesman 
would use in the store when talking 
to a prospective customer. ; 

In the instance of the War Bond 
lead, the argument shows that with 
poorer feeds waste is greater and 
feeders actually save money be- 
cause their animals are ready for 
market sooner when Bakers Supply 

(Continued on Page Sixty-nine) 
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VITAMIN-FORTIFIED FEEDS 


... essential to the egg-production front! 


70,000,000 Ibs. of dehydrated eggs for the United Nations in 
the past year! And more needed for the coming year! 


More than ever before, it is important to keep chicks living— 
birds growing, producing. 


And more than ever before, it is important that you fortify 
your feeds with Vitamins A and D of proved potency. These 
vitamins help chicks live—help them build bodies to resist 
disease —help them grow. 


For those who have sufficient Vitamin A in their feed formulas, 
Squibb offers D-SEC, a dry form of Vitamin D. D-SEC is as effi- 
cient as fish liver oils in providing chicks with their Vitamin D 
requirements for bone building—for strong and healthy 
skeletal growth. 


Moreover, D-SEC costs you less per A.O.A.C. chick unit than 
fish liver oil. It is easy to handle, easy to mix. It disperses 
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easily and is unaffected by cold weather. D-SEC is offered 
in two potencies: 450,000 and 900,000 A.O.A.C. chick 
units per Ib. 


For both Vitamins A and D, choose EXADOL 


Squibb continues to offer EXADOL*—High Potency Vitamin 
A and D Oil. EXADOL gives excellent results every step of 
the way, helps chicks live, build bodies, grow. 


EXADOL is guaranteed to contain 2,000 (or more ) Vitamin A 


U.S.P. XI units, and 400 (or more) Vitamin D, A.O.A.C. chick 
units, per gram. 
Write today for prices and full facts about D-SEC, EXADOL 
and SQUIBB FEEDING OIL. Address Dept. FB-7, E. R. 
Squibb & Sons, Veterinary and Animal Feeding Products Diti- 
sion, 745 Fifth Avenue, New York City. 

% A trademark of E. R. Squibb & Sons 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, NewYork — 


Branch Offices: : 

Chicago Minneapolis Kansas City 
PACIFIC COAST SALES AGENT: 
CARL F. MILLER & CO., Inc. 

1217 Sixth Avenue South, Seattie, Washington 


Omaha 


| 
SQUIBB — a Name vou CAN TRUST 


Culting Mileage 


ONG before the critical tire 
situation was ever considered 
a remote possibility, Clarence 
H. Wood, owner and operator of 
the Stone Mill feed store, Benning- 
ton, Vt., was taking certain steps 
to keep delivery mileage down 
without impairing service to cus- 
tomers. 
Prior to 1938 this store was oper- 
ated as the Putnam Mill in the ad- 
joining building. Following Mr. 
Putnam's death, however, Mr. 
Wood, who had been employed at 
the mill since 1906, bought the feed 
agency and took the building he 
now uses; one well suited to the 
storage of large tonnage of feed 
and supplies. 
One of his first steps was to buy 


on delivery routes proved 
wise move for c. h. wood 


a % ton International truck and 
inaugurate a delivery service. This 
was something of an innovation for 
most of the customers, and right 
from the first became an important 
factor in building up the business. 
Largely as a matter of policy which 
some might refer to as good busi- 
ness and others merely as an ex- 
ample of New England thrift, Mr. 
Wood from the very first has also 
attempted to hold down the cost 
of this service and make it operate 
as efficienctly as possible. In view 
of the present situation he is very 


JVONES 


“Never will I say anything against that woodpecker again.” 


thankful that he has already edu- 
cated his customers to a policy of 
conservation. 

His first step was to consolidate 
route coverage as much as pos- 
sible. In other words he believed 
it preferable not to by-pass poten- 
tial trade five or six miles away 
in favor of some 15 to 20 miles 
distant. He tried consistently to get 
the nearest customers first. This 
would seem to be an obviously 
good idea under any conditions, 
yet surveys sometimes do show in- 
terlapping of areas covered, even 
by dealers carrying identical or 
similar quality brands. 

Another step educating 
farmers who prefer to place their 
orders by phone, to do so before 
noon, so that these orders can be 
sent out that same afternoon. The 
consolidated routes make daily de- 
livery possible and this conven- 
ience alone has been warmly ap- 
preciated by scores of customers. 

“In this respect,’ Mr. Wood points 
out, ‘we check on orders going in 
each direction. When a few more 
are needed to fill the truck for a 
certain trip, we telephone a few 
farmers in that section who have 
not ordered lately. Invariably we 
land enough orders to make up 
the complete load. This telephone 
reminder is also appreciated by 
busy farmers.” 

Although Mr. Wood does not op- 
erate a strictly cash feed store he 
is quite careful about extending 
credit and seldom goes out to solicit 
orders directly from the farmer. 
“It's fine to land large orders 
quickly,’’ Mr. Wood points out, “but 
when you're entirely on your own 
a big risk is also quickly landed 
if collections become doubtful or 
even reach the proportion where 
they require a large part of your 
time which actually should be 
available for improvement of serv- 


(Continued on Page Sixty-six) 
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YOU can’t supply more 


The demand for “more meat and more eggs than ever before” 
is placing a tremendous burden on the poultry population of 
the United States. Never before has the health and well being 
of the American HEN been so important! If she is to perform 


her vital and patriotic job, her ration must be as complete in all 
essentials as possible. 


This places a definite responsibility squarely upon the shoulders 
of the feed manufacturer. It will be necessary for him to supply 
the best feeds that he can make. He should be certain that his 
formulas provide plenty of vitamin D and as much vitamin A as 
Limitation Order “L-40” permits. 


To simplify this as much as possible, CLO-TRATE “L-40” 
Vitamin A & D Feeding Oil has been made available. This 
product, standardized to contain 400 A.O.A.C. units of D and 
1000 units of A per gram, was designed to enable feed manu- 
facturers to fortify their mashes with customary levels of vitamin 
D and at the same time add “true” vitamin A in amounts which 
would not exceed legal limits. 


« « e HENS cannot do with less 


CLO-TRATE 
“L-40” 


Vitamin A & D Feeding Oil 


Contains 400 A.O.A.C. units of vitamin 
D and 1000 U.S.P. units of vitamin A 
per gram. Can be used at the usual levels 
recommended for 400 D oils and still 
comply with the limitations set forth in 
Order L-40. 

Other CLO-TRATE Products include: 
CLO-TRATE “400” Vitamin A & D 
Feeding Oil; CLO-TRATE “800” Vita- 
min D Feeding Oil; and CLO-TRATE 
“Dry D”, vitamin D in edible powder 


Each CLO-TRATE Product is guaran- 
teed to contain not less than the unitage 
claimed. Every batch is checked before 
shipment in our chemical and_ physical 
laboratories and tested on chicks by the 
A.O.A.C. method. 


Write for prices and new descriptive leaflet. 


* WHITE LABORATORIES, INC. * 


Manufacturers of Dependable Vitamin Products 


NEWARK 
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Never serore has maximum egg and meat pro- 
duction by America’s poultry industry been of 
such vital importance as it is today! Poultrymen 
must be able to count on top quality in feed. 
They’re depending on you to supply them with 
feed fortified with sufficient quantities of Vita- 
mins A and D. Feed mixers make especially sure 
that there is no deficiency of Vitamin A. Every 


on 
: fish liver oils. 


TODAY swore ran ever 
POULTRY FEED 
MUST BE 

NUTRITIONALLY 
COMPLETE 


pound of feed you sell should contain the maxi- 
mum amount of true Vitamin A from fish liver 
oils as allowed by government regulations—plus 
alfalfa and yellow corn of highest possible caro- 
tene potency. One sure way to meet these re- 
quirements is to mix in your feeds “Nopco”* 
A and D Oils which have been famous for de- 
pendable quality for more than 15 years. 


““NOPCO X’’* SOLVES TODAY'S 

MIXING AND FEEDING PROBLEMS 
“Nopco X”, supplying 1000-A units and 400-D units 
per gram, meets the present-day problem of every 
feed mixer. It furnishes optimum amounts of Vita- 
min D and also allows maximum amount of true 
Vitamin A consistent with the government’s desire to 
conserve supplies of this important vitamin. And 
another advantage is that feeds mixed with “Nopco 
X” do not require any supplementary Vitamin D. 


HOW ‘“NOPCO” HELPS YOU SELL 


“Nopco’s” consistent advertising to the poultry indus- 
try in 43 state and sectional farm and poultry papers 
reaches over 4,000,000 readers. It sells poultrymen on 
the benefits of commercial-mixed quality feeds—the 
value of adequate A and D vitamin content in feed to 
step up production and builds confidence in feeds 
containing “Nopco” oils. 


Write today for free chart showing how to mix 
“Nopco X” in your feeds to comply with amended 
W.P.B. Order L-40. “Nopco X” simplifies the problem 
of complying with government regulations because no 
complicated blending is involved. 


* Trademarks of National Oil Products Co. 


OIL PRODUCTS COMPANY: HARRISON, N. J. 
BOSTON CHICAGO + CEDARTOWN, GA. + RICHMOND, CALIF, 
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THE OPENING OF A 
in 
BOSTON, MASS. 
To better serve the feed industry and assure 
a plentiful supply of Vitamin A and D oils. 
‘ the National oil Products Company has 
opened a new plant in 


Science 


. H. KAPER, owner and opera- 

tor of the DeMotte Feed store, 

De Motte, Ind., is a good mix- 
er. Not only does he know how to 
mix feed properly but he is a good 
mixer socially and takes an active 
part in civic and community affairs. 
Both kinds of mixing build patron- 
age says Mr. Kaper. In fact he feels 
that he is helping his business and 
making contacts whenever he stirs 
around in a friendly way even if 
his feed store is never mentioned. 

“As long as my feed store service 
and the products I sell are ‘tops’, 
Mr. Kaper explained, “I believe that 
every time I meet or talk to a per- 
son I am helping to advertise my 
business. However, if your service 
is poor and the quality of your pro- 
ducts uncertain, then the less you 
have to do with the public the bet- 
ter. Another important asset for a 
feed dealer to have is good equip- 
ment and proper facilities for serv- 
ing customers to the best of his 
ability.” 

In this respect it should be point- 
ed out that although Mr. Kaper 
started his first feed mill on a very 
small scale using an old automobile 
motor for power and doing his mix- 
ing with a shovel, his modern feed 


of Miri 


helps build patronage for 
the de motte feed store 


ONCE a theatre, this building 
now houses the attractive feed 
store operated by C. H. Kaper 
at De Motte, Ind. In the photo 


below, lanky Albert Belstra, 
Mr. Kaper's assistant, is shown 
at the new Blue Streak mixer. 


plant is now well equipped. In ad- 
dition to a new Blue Streak mixer 
he has a Blue Streak No. 20 ham- 
mer mill and a Blue Streak corn 
cracker. The old auto motor was 
replaced with a Caterpillar diesel 
engine and now he finds he has 
power to spare. He finds that the 
diesel is cheaper than either gaso- 
line or electricity and figures his 
present fuel cost at about 12 cents 
per hour. 

Owing to the many labor-saving 
devices there is little effort required 
in handling grain and feed at the 
DeMotte Feed store. Loose loads 
are shoved out of the truck bodies 
into the conveyor of the Kewanee 
elevator that then takes the grain 
wherever it is wanted—into upper 
bins, to the hammer mill set down 
below the floor level, or into lower 
hoppered bins from which retail 
orders are drawn by gravity direct- 
ly into bags. From the mill the grists 
may go into the ton mixer from 
which they can be spouted back 


"~<a into the customers trucks. This is the 
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service that customers enjoy. It is 
the service they are reminded 
about whenever they meet Mr. 
Kaper’s smiling face anywhere out- 
side. 

There is a sign posted on the 
wall of the office that states no 
credit is given. But the sign is only 
for those who do not deserve credit, 
Mr. Kaper explains. “In a district 
like this we very well know who's 
who,” he said, “and act according- 
ly. It wouldn't be good policy to 
deny a little time on accounts now 
and then to an old customer who 
is as ‘good as gold.’ But if the 
other kind of a man comes in want- 
ing credit we have only to point to 
that sign to make the understand- 
ing clear without a lot of talk.” 

Mr. Kaper knows of nothing in 
particular that has made him a suc- 
cess in the feed store business ex- 
cept his desire to be fair, give good 
service, and get acquainted and 
keep acquainted with as many peo- 
ple as possible. That way it isn’t 
necessary to go out from farm to 
farm asking for trade. That way the 
public gets reminded that its pa- 
tronage is welcome, and once it 
tastes of the good service available 


(Continued on Page Sixty) 
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over 400 turn out for 


OLLOWING the pattern of 

other recent feed trade meet- 

ings, the 63rd annual Ohio 
Grain, Mill & Feed Dealers conven- 
tion attracted more than 400 per- 
sons June 18-19 at the Deshler- 
Wallick hotel, Columbus, Ohio. In- 
terest was at a high pitch, again 
proving conventions in war-time 
mighty important. 

Opening the convention S. Ezra 
McCulloh, secretary of the Colum- 
bus Y.M.C.A. offered the invocation. 
Safety Director Reed of Columbus 
welcomed the delegates in behalf 
of Mayor Floyd Green who was un- 
able to appear. The response was 
given by second vice president H. 
E. Frederick, Marysville, Ohio. 


Mr. Frederick urged the members 
not to listen to rumors and to 
eliminate ‘“wrong-thinking’ which 
amounts to actual sabotage of the 
war effort. “We are fortunate to be 
able to come together and exchange 
ideas with brothers in our industry,” 
Mr. Frederick said. ‘Remember, 


at columbus, june 18-19 


SNAPPED at the Ohio convention above are: TOP ROW —S. L. Rice, Meta- 
mora, Ohio, president of the Grain & Feed Dealers National association; 
Charles Devers, National Distillers Products Co., making sure of the “open 
door" policy of his suite; Ray McGugin, Hubbard Milling Co., Mankato, 
Minn., with E. G. Horst, Calcium Carbonate Co., Chicago; Secretary W. W. 
Cummings with A. E. Schultz, secretary of the Toledo Board of Trade; A. B. 
Zimmerman, Chemical Products Co., Cincinnati, with Jerry MacNicol, American 
Feed Manufacturers association, Chicago. SECOND ROW—Sam_ Hollett, 
Swift & Co., Fostoria, Ohio; L. G. Bradstock, Wellington, retiring president, 
congratulates president-elect Elton Kile, Kileville; Safety Director Reed, Colum- 
bus, and Ezra McCulloh, Y. M. C. A. secretary, Columbus, with President Brad- 
stock; Leo Knapp, Calcium Carbonate Co., and F. J. Maurer, Fostoria. 
BOTTOM ROW—Howard Simmons, Midwest Testing Laboratories, Columbus, 
is tagged by R. S. Castle, Mill Mutuals: Roy Starbuck, Sabina, Ohio, with 
Carl Berger, Sidney Grain Machinery Co., Sidney, Ohio; President Bradstock, 
Ray B. Bowden, Grain & Feed Dealers National association, Washington, D. C., 
and Secretary Cummings: "Salty'’ Walters, Michigan Salt Co., with J. J. 
Wickens, Specialty Feed Products Co., Plymouth, Mich. 


we are due to see many changes 
no matter which political party is 
in power and meetings such as 
these help us to better meet these 
changes.” 

In his annual address President 
L. G. Bradstock, Wellington, recall- 
ed that the feed and grain trade 
made an enviable record in World 
War I and predicted that the indus- 
try will do it again this time. 

“We must do everything possible 
to win the war,” Mr. Bradstock said, 
“because if we do not win our busi- 


ness won't be worth a thing. We 
cheerfully give up our privileges 
now with the fervent hope that they 
will be restored to us after the war.” 
In his report, Secretary W. W. 
Cummings, stated that the associa- 
tion was in better financial shape 
than a year ago and also reported 
a net increase of 30 new members. 
“If there is any value in business 
men working together, sharing 
each other’s knowledge and devel- 
oping good will and attaining bet- 
(Continued on Page Fifty-eight) 
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DISTRIBUTORS FOR . 


E.R. Squibb & Sons 
EXADOL 


3,000 or more Vitamin A and 
400 or more Vitamin D units 


 D-SEC 
Vitamin Din dry, powder form. 


900,000 or 450,000 A.O.A.C. 
Vitamin D units per Ib. 


VioBin Corporation 
REX WHEAT GERM OIL 


A coid processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 


PABST'S.BREWERS DRIED YEAST 
Contains 20,430 units Bt, 


18,160 gommas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Packing Corp. 
REGULAR BIOTOL 
Not less than 85 Vitamin D 
and 600 Vitamin A units 
SUPER BIOTOL 
Not less than 3,000 Vitamin 
A and 400 Vitamin D units 

‘VITAMIN A OIL 
25,000 U.S. P. XI “A” units 
per gram 
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The NUTRITIONIST, too, 


works for Victory / 


VICTORY demands the all-out cooperation of every American. The fac- 
tory worker, the farmer, the feed manufacturer and the nutritionist, all 
have important jobs to perform if the American way of life is to carry on. 


The farmer must produce more eggs, more meat and more milk. The 
nutritionist with his broad experience knows that to produce quantity 
without waste, it takes quality. That’s why he insists on quality ingredi- 
ents to assure his feeds maximum productiveness. 


When it comes to vitamin products more and more feed manufacturers 
are turning to Atkins & Durbrow. Here at “the House of Vitamins” they get 
dependable quality at no price premium. In representing such well-known 
firms as California Packing Corporation, Pabst Brewing Company, E. R. 
Squibb & Sons and VioBin Corporation, Atkins & Durbrow is ready to 
supply you with quality vitamin products of every type —for every 
requirement. 


Make Atkins & Durbrow your headquarters for vitamin products. Our 
sales representatives operate from 12 centrally located cities. We have 
warehouse stocks in 11 cities. We are prepared to render prompt, efficient 
service at all times. 


See the Atkins & Durbrow representative the next time he calls. Hear his 
story. You'll find him the type of man you like to do business with —a 
true representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, rnc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 
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the horse may be king, but 


The Queen 


in kentucky, says blandford 


HE horse may be king in Ken- 

tucky—but the hen is queen! 

This puzzling statement is sup- 
ported by the word of H. K. Bland- 
ford, aggressive president of Oscar 
Farmer & Sons—one of the largest 
feed and grain dealers in Louis- 
ville, Ky. 

Louisville, as everyone knows, is 
located in the heart of the Blue 
Grass region; here every year, at 
Churchill Downs, is run the famous 
Kentucky Derby; this is thorough- 
bred country. So, when Mr. Bland- 
ford divides with the lowly hen the 
royal honors traditionally accorded 
by every Kentuckian to His Majes- 
ty, the horse, there must be a rea- 
son. 

There is—and here it is. 

War hit the feed and grain dealer 
the same as everyone else. 1942 
started out with total volume down 
and all lines uncertain. But Oscar 
Farmer & Sons, with over a half 
century of business experience be- 
hind them—weathering floods, de- 
pressions and the first World War 
—quietly kept their collective ears 
to the ground and watched the 
signs. 

Very soon it became evident that 
war activities and preparations had 
boosted the price of beef and pork, 
so that chicken, John Consumer's 
former luxury, was now cheaper 
than the other two. 

The result was a demand for 
broilers. This demand spurred the 
farmers already in the business to 
increase their output and inspired 
new broiler plants into existence. 

No longer did Mr. Blandford and 
his organization quietly wait. They 
went after the poultry feed busi- 
ness. By May | they had sold 5,000 
bags of chick starting mash—an in- 
crease of 150 per cent—due partly 
to a trend which was not their fault 
but due more to their ability and 
initiative in swinging their sales, 
merchandising and service efforts 
into developing an opportunity. 


Poultry feed is their best line—will 
get better—will stay good for the 
duration and they are plugging it 
100 per cent. That is why Mr. Bland- 
ford says the hen is Queen. 


Oscar Farmer & Sons was estab- 
lished in 1884 by Oscar Farmer, Sr. 
and for 46 years he and his two 
sons carried on a successful feed 
and grain business in Louisville, the 
center of a territory of small but 
hardy farmers. In 1930 the last of 
the Farmers died and the employ- 
ees, headed by Mr. Blandford, pur- 
chased the company and made it 
into a corporation. 

This was a transition period, not 
only in ownership but in feed and 
grain business. Prior to this time 
the bulk of the feed business was 
horse feed and grains and hay for 
horses and mules. The truck and 
tractor were now, however, becom- 
ing a decided factor in the farmer's 
life; the horse drawn plow was go- 
ing out; all of which was changing 
his habits of buying and doing busi- 


ness and cultivating his crops. So, | 
when the new organization started | 


operations they initiated the policy 
of “going out to meet and develop 
their farmer market’’ which has 
been the secret of their success ever 
since. 


H. K. BLANDFORD, right, ag- 
gressive president of Oscar 
Farmer & Sons, is one Kentuck- 
ian who is quick to pay tribute 
to the lowly hen. 


of this Louisville feed firm. 


Above is a © 
view of the loading platform — 


The first move was to locate a 
feed store close to the stockyards 
where every week more than 250 
farmers came in to sell their live 
stock and farm products. Such near- 
ness to where the farmers could 
both see and buy without effort was 
worth the services of several sales- 
men. Since 1930 this store has been 
moved three times—each time clos- 
er to the stockyards where the farm- 
ers congregate. 

Therefore, it was natural, at the 
beginning of this year when Mr. 
Blandford and his men were con- 
vinced that the poultry feed busi- 
ness was going to be the main line 
for 1942, that they think in terms of 
going out to meet these poultry 
plant owners and builders. 

Oscar Farmer & Sons are distri- 
butors in Kentucky and southern 
Indiana for Red Comb poultry pro- 
ducts and they have over 50 dealers 
in this territory beside their own 
Louisville retail store. 

The first move was to enlist the 
assistance of their feed manufactur- 
er in their program to get the poul- 
try feed business. The manufactur- 
er's field man started working with 
the firm’s salesmen teaching inter- 


(Continued on Page Fifty-six) 
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ARE YOU CONSIDERING 


ANIMAL and MARINE PROTEINS 
WITH VEGETABLE PROTEINS? 


REMEMBER THIS: 


Authorities advise us that satisfactory results can be obtained, providing min- 
erals have been added to replace the minerals found in animal and marine proteins. 


Animal and marine protein sources are rich in mineral contents, but vegetable 
proteins are comparatively low, as shown below: 


27.00 
Dried Skim Milk ........ 8.00 
2.00 


Make Up the Deficiency by Mineralizing with Sea Board Minerals! 


Sea Board Minerals are a combination of the common and trace elements designed to insure 
feeders against losses due to a deficiency of any mineral element. Sea Board Minerals contain: 
Calcium, Phosphorus, Iron, Copper, Cobalt, Manganese, Potassium Sodium, Chlorine, Sulphur, lodine 
and a number of other elements in minute but important trace quantities. 


HEN-CEN-TRATE e HOG-CEN-TRATE © DUCK-CEN-TRATE 


We also manufacture complete vitamin, protein and mineral concentrates designed to add to the 
efficiency of your feed mixing program. They will help you meet the demand of wartime needs. 


CRAB MEAL 


A marine product, rich in Vitamin G, has shown very 
favorable results at several state experiment stations. 


SEABOARD SUPPLY CO., Inc. 


Meadow and McKean Sts. Philadelphia, Pa. 


LABORATORY FACILITIES AND SERVICE WORK 
A PART OF OUR PROGRAM 


WRITE FOR COMPLETE INFORMATION 
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ITH the protein problem 

staring the feed industry in 

the face due to the scarcity 
of certain products including fish 
meal, we have heard a great deal 
about the use of crab meal in a ra- 
tion. Many experiments have been 
‘conducted with this product with 
satisfactory feeding results. 

Several months ago The Feed 
Bag brought its readers a story tell- 
ing how granite poultry grit was 
made. Now we will tell you the 
complete story behind the produc- 
tion of crab meal; and an interest- 
ing story it really is. 

Crisfield, Maryland, is a fishing 
town of about 7,000 persons which 
has taken on added importance 
since the outbreak of the war. Situ- 
ated on the Chesapeake bay, this 
community is one of the leading 
fishing and crabbing towns in the 
United States. 

From Crisfield, tasty fish and 
equally appetizing blue crabs are 
sent to the large metropolitan cities 
of the country. Also located in this 
town is the dehydrating plant 
which furnishes a large share of 
the crab meal produced by the Sea 
Board Supply Co., Philadelphia, Pa. 

Directing the activities of the Sea 
Board firm in Crisfield is Carl Bevis, 
while the Philadelphia operations 
are under the direction of Carl San- 
dell, president of the firm. 

In order to really give our read- 
ers a first hand picture of the pro- 
duction of crab meal, from start to 
finish, we decided to go right out 
on the Chesapeake Bay and see 
how crabs are caught. But before 
we go into that, there is a fascinat- 
ing story about the blue crab of the 
Chesapeake Bay. 

The waters of the Chesapeake 
Bay abound in blue crabs. There 
seems to be a never-ending supply 
and on the water front are numer- 
ous crab picking sheds thc: handle 
the large output of these waters. 
Many of the crab fishermen have 
been doing their job since child- 
hood and would not exchange the 
salt water of the Bay for the most 
luxurious life in the city. 


production is portrayed by 
the feed bag camera man 


by ELDON ROESLER 


Right now, with crab meat sup- 
plies from Japan eliminated, the 
United States is looking more and 
more to domestic sources. This has 
helped push the price of crab meat 
up to a point where crabbers often 
obtain as much as $9 or $10 a 
barrel of 100 pounds. The day we 
were on the Bay we ran across a 
number of crabbers who were go- 


This story on the production of 
crab meal is the second in a series 
describing the production of various 
feed ingredients. Acknowledgement 
is made to the Sea Board Supply 
Co., Philadelphia, for courtesies 
shown in providing information and 
other data on this industry. Watch 
future issues of The Feed Bag for 
more stories in this series. 


ing back to the sheds with as many 
as six or seven barrels. At current 
prices these men were making bet- 
ter than $50 for about one-half 
day’s work. 

But to get back to the blue crab. 
It has a saucer-like body, hard or 
soft shell depending upon the time 
of year, numerous feet like tenta- 
cles and two business-like claws. 

The majority of the young crabs 
are spawned in the lower part of 
Chesapeake Bay. The females 
spawn from about June 1 to the 
latter part of August. As the young 
crabs hatch they migrate up the 
Bay where they shed and grow in 
the creeks and shallow waters. 

When cold weather comes the 
crabs settle to the bottom and lie 
dormant. Most likely they do not 
grow or shed during the winter 
months but when the water warms 
up in spring they continue their 
growth. The following summer they 
mature and mating occurs. 

The best evidence at hand seems 
to indicate that about one year is 
required for a blue crab to reach 


maturity. After that the females live 
in some cases one and sometimes 
two years. The male does not live 
much longer it is believed. 

The eggs of the blue crab are 
only 1/100 of an inch in diameter. 
Crabs may lay as many as 1,750,- 
000 eggs at a time, making a mass 
of eggs or a “sponge” about one 
third the size of the female which 
carries the spawn on its lower side. 

When hatched the young crab 
measures only about 1/25 of an 
inch in length. It has a round body 
with a spine erect on the back, 
seven pairs of appendages unlike 
those in the adult stage and a long 
rounded tail which it uses in swim- 
ming. 

As the young crab grows it re- 
peatedly sheds its shell. Finally it 
reaches the second stage which is 
more like the adult crab. During 
the second stage the crab sheds 
only once and then changes into 
a true crab. The female adult will 
shed more often. The shedding pre- 
cedes mating. When in the shed- 
ding stage the crab is in the form 
which produces the delicious soft 
shell crabs. 

Now to get back to the methods 
of catching these crabs. We left 
Crisfield in a 36 foot boat powered 
by an eight cylinder Oldsmobile 
automobile motor. Our trip along 
the shore revealed the large num- 
ber of boats attached to the crab 
and fish producing business at Cris- 
field. As we cruised out into the 
Bay a few miles, we soon came 
across the first form of crab fishing. 

This was a string of wire, branch- 
es and a trap set in a V form. “This 
is what they call a crab pound,” 
said the captain of our boat. “This 
method of fishing for crabs is get- 
ting to be more popular every 
day.” 

As you will see from the picture 
accompanying this story the crab 
pound really is a V for victory. Set 
in shallow water the wire netting 
runs about 200 feet on each side 
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“In One Door-- 
Out the Other” 


The Most 


Popular Grit 


with Poultrymen 


ALL SIZES=CHICK 


_| WASTE-G 


UARANT 
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TURKEY ~ IN CLEAN 
SACKS~ FREE FROM 


TO 


EED 


That’s the way STONEMO 
Granite Grit “moves” for 
the Dealer 


O "STAGNANT STOCKS" of grit when you handle 
STONEMO. POULTRYMEN EVERYWHERE KNOW 


> the merits of STONEMO — for they have been hearing 


about its successful use by America's leading Poultrymen 


Ea for many years. 


= YES, IT SELLS — for our National Advertising in Poultry 
-. Magazines and Farm Papers have been telling of the 


merits of STONEMO Granite Grit for years and years. 


STONEMO today is fed by more Poultrymen and Turkey 
Growers, who are money makers, than is any other grit. 


Outstanding Directors of Poultry Research recommend 
STONEMO for it is insoluble, does not upset the mineral 
balance of a feed and does a perfect grinding job — as 


well as cutting grass and fiber and helping avoid diges- 
tive troubles. 


And then to top it all— STONEMO is Guaranteed to 


outsell any other brand of Poultry Grit or your money 
refunded. 


Uncle Sam requires 15°94, more Eggs and Poultry. Every 
poultryman is expected to do his part. STONEMO 
Granite Grit will materially help your poultry-feed cus- 


tomers to fully do their part in this important Defense 
Program. 


Sell STONEMO Granite Grit and you sell the finest. 


0 
wi 
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and culminates at the point in a wire trap. 
This trap has an inverted funnel. Inside 
the wire trap is placed meat as bait. The 
crabs are enticed through the funnel and 
once in, cannot get out. 

As we cruised we soon discovered an- 
other way to catch crabs. Ahead of us 
was a Negro in a trim boat hauling in his 
crab nets. These are dropped out of the 
rear of the boat and dragged along the 
bottom. When they are finally lifted they 
usually contain a mess of blue crabs. 

We continued up the Bay until we saw 
another type of crabbing. This is line fish- 
ing and is one of the most productive 
forms. The crabber has a line which some- 
times runs as long as a half mile. Each 
end is fastened to a buoy. One buoy is 
set out on the water and the hoat proceeds 
the line is baited with pieces of meat at 
about one foot intervals. When the line 
has been played out to its entire length it 
is fastened to another buoy; then the boat 
is started back on its course, retracing its 
steps. 

By this time the blue crabs have come 
up to feed on the meat. The line is run 


HERE'S the story of crab meal from start to finish in pictures. (1)—Our skip- 
per stands beneath the American flag as he swings our 36 foot boat out into 
the Chesapeake Bay. (2)—We see the first way to catch crabs—it is a crab 
pound; (3)—Negro crab fisherman has just pulled in his nets which drag along 
the bottom from the rear of his boat: (4)—Still another popular method— 
fishing for crabs with a line. The operator dips with net to take crabs before 
they release the bait; (5)—Charles A. Ward, operator of a large crab meat 
plant, fills a tub with cooked crabs for their trip to the picking line; 
(6)—Skilled girls remove and grade the crab meat; (7)—Packed in tin cans 
the meat is iced and made ready for shipment; (8)—Carl Bevis, who handles 
the production of crab meal, stands next to one of the scrap docks he has 
built outside the picking sheds. Here all crab scrap is deposited; (9)—Pile 
of crab scrap ready to be fed into dehydrator; (10)—After being dried scrap 
pours out of dehydrator and moves up conveyor; (!1)—Carl Sandell, presi- 
dent, Sea Board Supply Co., inspects dried crab scrap before it drops into 
hammer mill; (12)—Ground scrap moves into elevator leg from hammer mill 
and is carefully bagged and weighed before it is sent out to the trade. 


through a guide extending out over the 
edge of the boat. The crabber stands over 
the line with a dip net. As the boat moves 
along the line comes to the surface of the 
water and usually a crab is hanging on 
each piece of meat. The crabber watches 
for the crabs and dips into the water with 
his net as the line raises, catching the 
crabs as they let go of the meat. 

All too soon it was time to turn about 
and head for shore. As we reach the 


shore we see the crabbing boats turning 
in and unloading their catches. The live 
crabs are dumped into the picking sheds 
where they are cooked in large steam 
vats. The cooked crabs are then opened 
and the meat removed. The pictures of the 
crab picking sheds accompanying this 
story were taken at the Z. Ward Co., one 
of the large crab meat producers. 


(Continued on Page Fifty-three) 


THE FEED BAG — July, 1942 


Salsbury Cautions 


Poultry Raisers 


Dr. J. E. Salsbury of Dr. Salsbury’s Lab- 
oratories, Charles City, Iowa, cautions 
farm poultry raisers about the hazards that 
are likely to accompany larger flocks of 
poultry. He points out that there are 16 
per cent more chickens this year than the 
record-breaking number raised in 1941 and 
that this makes it necessary for poultry 
raisers to take extra poultry health pre- 
cautions to avoid disease outbreaks. 

To help poultry raisers in preventing 
conditions that may create disease and un- 
thriftiness in their flocks and also to aid 
them in fighting profit-taking diseases suc- 
cessfully if present in their flocks, Dr. Sals- 
bury has arranged to place a free copy of 
the latest issue of his Poultry Health Mes- 
senger into the hands of every farm flock- 
owner by having a constant supply of 
these valuable magazines available at all 
Dr. Salsbury dealers. 

The Poultry Health Messenger is pro- 
fusely illustrated with practical colored 
“How to Do it” pictures and illustrations, 
and poultry health ideas and hints. Free 
copies may also be obtained by writing 
Dr. Salsbury’s Laboratories, Charles City, 
Iowa. 


Wickard Announces 
Personnel Changes 


To assist in handling new responsibilities 
imposed on the department and the secre- 
tary of agriculture by the creation of the 
new Foods Requirements committee of the 
War Production Board, Secretary Wickard 
has announced the appointment of several 
new department officials. 

Former Governor M. Clifford Townsend 
of Indiana has been named administrator 
of the Agricultural Conservation and Ad- 
justment Administration succeeding R. M. 
Evans, who recently was appointed a 
Governor of the Federal Reserve System. 

Governor Townsend left the directorship 
of the Office for Agricultural War Relations 
to assume the ACAA post. To succeed 
him, Secretary Wickard appointed an as- 
sistant, S. B. Bledsoe, who will continue to 
be a member of the secretarial staff. The 
secretary appointed another of his assist- 
ants, H. W. Parisius, associate director of 
the OAWR. 

Mr. Parisius is a native of Elroy, Wiscon- 
sin, and was reared on a Wisconsin farm. 
He has farmed in California, headed wel- 
fare organizations in Barron county, Wis- 
consin, and served in the department of 
agriculture as Wisconsin state director, and 
Lake States assistant regional director of 
Farm Security administration, as well as in 
the post of assistant to the secretary of 
agriculture. 

@ GEORGE A. WAGENER, Wilmette, IIl., 
manager of the Cleveland Grain Co., died 
last month. 


@ FARMERS UNION grain elevator at 
Doran, Minn., was recently destroyed by 
fire. The loss included 15,500 bushels of 
grain. 
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Ever Think of Yourself as a 
MUNITIONS MANUFACTURER? 


When you deliver sure-to-produce poultry and livestock feeds, you’re 
dealing in weapons as deadly to our enemies as actual implements of 
war. America’s fat, productive poultry, her healthy, vigorous live- 
stock . . . that’s Axis-crushing materiel. So you really are dealing in 


munitions, and your contribution to Victory ranks high in the list. 


It will be tough going if the farmer is to reach the goal set for him 
in °42 — a goal of production and still more production for America 
and her Allies. So watch your feed ingredients and pick those that 


have been tested. This is no time for experimenting! 


Produlac Dricd is an excellent source of Riboflavin and may replace 
dried skimmilk in amounts up to 100% in poultry growing and laying 
mashes. Those, briefly, are two important conclusions reached by a 
well known State College after elaborate feeding trials conducted over 
a two year period. Produlac Dried’s useful content of Vitamins B1, 
A, E, yeast and lactic acid make it a doubly gocd buy today when the 


accent is on production and more production. Mix it soon. 


DOES NOT CAKE NOR HARDEN 


FEED DEALERS: Write today for a 
supply of Produlac Dried folders which 
tell the complete story of this remark- 
able ingredient, explain methods of mix- 
ing, etc. 


PRODULAC 


a product of 


Distillers Products 
~ Grain Products Division « 120 Broadway, New York 
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Shorten Molt 


WHEY 
E MILK SOLIDS 


Plenty of FEATHER-MAKING ingredients 
speed return to health and production... 


An adequate supply of health-building and feather- 
making ingredients helps to shorten the duration of 
the rest period, and to stimulate higher egg produc- 


reduce the energy required to convert feeds and to 
assure more effective delivery of the proper nutrition 
factors to every part of the body. 


tion during molt. 


These four vital ingredients offset many common 
feed deficiencies, improve nutrition values, and aid 
the digestion and assimilation of the nutrients 
in all feeds with which they are mixed. 

Reserves are not depleted . . 
are fully met. . 
production. 


Especially valuable are the easily assimilated Lactal- 
bumin protein . . . the milk minerals, and the naturally 
balanced vitamins that are supplied by Lacto-G... 
the 100% milk solids fortifier. 

In addition, the high Lactose content of Lacto-G is 
highly important in the metabolic process. It helps 


. daily requirements 
. health is built up for fall and winter 


Sell molt-shortening . . . health-building . . . production- 
stimulating feeds fortified with economical Lacto-G 
Lacto-G 


is made by WESTERN 
CONDENSING COMPANY 


For further data and 
quotations write 


NATIONAL SALES AGENTS 


acto-G 


Be Sure 
it’s in 
Your Feed 
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N the northwestern part of IIli- 

nois, on the main line of the 

Rock Island railroad are the 
three small towns of Atkinson, An- 
nawan and Mineral. Atkinson is the 
farthest west, with Annawan six 
miles east and Mineral four miles 
east of Annawan. In each of these 
three towns in 1912 a farmer's coop- 
erative built an elevator. In 1928 
these were taken over by the Fed- 
eral-North Iowa Grain Co. 

The three elevators are operated 
as a group. R. W. Hall is manager 
of the Atkinson plant and super- 
visor of the other two. At Anna- 
wan, Ray Van Opdorp is manager 
while Harley Rieder manages the 
Mineral plant. In addition to hand- 
ling grain, each plant sells feed, 
field seeds, salt, fertilizers, hog 
feeding and watering equipment 
and poultry houses. Atkinson and 
Annawan also handle coal. 

The concern also has a plant at 
Mendota, Ill., which includes a 
modern feed mill making six kinds 
of steer, hog and poultry feeds un- 
der its own name. This line of feeds 
is handled by the Atkinson group. 
In addition, each member of the 
group carries all ingredients used 
in making feeds such as tankage, 
meat scrap, alfalfa meal, etc. These 
are sold to the farmer who wishes 
to do his own mixing. Several 
specialties from other commercial 
feed lines are handled. The range 
of feeds and feed materials is thus 
complete in every particular. 

“We use several mediums to sell 
feeds,"" says Mr. Hall, “but our most 
effective medium is in reality a free 
service we offer to our customers. 
This plan consists of a Farmers’ Ex- 
change or classified ad service. 
Free listings for our customers are 
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service on farmer’s wants 
is effective sales builder 


handled in two ways. One of these 
is a bulletin board maintained in 
the office at each plant. Each cus- 
tomer can have his “wanted” or 
“for sale” items listed at all three 
places and thus he gets triple ter- 
ritory coverage. 

“The other form is a mime- 
ographed bulletin mailed each 
month to a list of 660 farmers. The 
idea of a mail bulletin is not new, 
of course. But, instead of filling 
the bulletin with our own adver- 
tising, we devote nearly all of it 
to the farm exchanges. We list 
these according to the particular 
town nearest to where the custom- 
er lives. The only advertising of 
our own appearing in the bulletin 
is our name and address in the 
heading. 

“While our bulletin is mailed to 
our permanent mailing list and is 
intended as a goodwill gesture to 
our customers, many of the bulle- 
tins find their way into the hands of 
non-customers. These people often 
go to our nearest office to find out 
just where the farmers listed in the 
exchange sheet are located. We 
are very courteous to them and give 
them explicit directions. These con- 
tacts bring us many new custom- 
ers. They also keep our old cus- 
tomers loyal to us. The latter is 
very important as we consider the 
group of permanent customers who 
can be depended upon to buy all 
their feeds from us, the best asset 
we have.” 

Another effective medium is a 
large advertising board in each of- 
fice on which are mounted photo- 


NEATLY arranged display of 
seeds and feeds is shown in 
photo at right with a portion of 
the bulletin board visible in the 
rear. At upper left is the per- 
sonnel of the Atkinson plant. 
From left to right: R. W. Hall, 
manager; Mary Ellen Becker, 
Fred Hoogerwerf, Virgil Price, 
and Henry Steiner. 


graphs showing pictures of hogs be- 
fore and after feeding the line of 
feeds carried, along with explana- 
tory material showing the gains in 
weight and profit made. On one 
of the current boards appears a 
photograph of six stunted, necrotic 
and mangy pigs that at eight 
months old averaged only 37 
pounds each. Opposite this is an- 
other photograph of the same six 
pigs after being placed in a dry 
lot near the Annawan elevator and 
fed nothing but Federal hog bal- 
ancer, water and grain. Four 
months after the first picture was 
taken, these 37-pound pigs weighed 
260 pounds each. Some other pic- 
tures of individual hogs in this 
group showed how they looked 
with scurvy when the first picture 
was taken and how they looked 
four months later, after a balanced 
feeding program had cured the di- 
sease. 

In addition to this material, sev- 
eral letters of recommendation from 
users of feeds were shown. On an- 
other board were more letters and 
two photos of a steer owned by a 
customer near Atkinson. When the 
first picture was taken, it weighed 
about 700 pounds. Eight months 


(Continued on Page Fifty-four) 


HIS year marks a century of 

progress for John W. Eshelman 

& Sons, pioneer members of 
the feed industry located in Lancas- 
ter, Pa. One hundred years ago, in 
1842, the first John W. Eshelman 
started a feed mill and today the 
firm is going into the hands of the 
fourth generation. 

The original Eshelman endeavor 
was a grist mill located on a mill 
creek about three miles out of Lan- 
caster. The mill had previously 
been used to make guns during the 
war of 1812. It was the earliest mill 
manufacturing gun barrels but was 
not run at that time by the Eshel- 
man family. 

One of the features of the first 
Eshelman mill was that the land on 
which it stood was deeded to Mr. 
Eshelman by the sons of William 
Penn. The Eshelman family still re- 
tains the original deed. 

John W. ran the mill until the 
early 1860's when he died. Then 
his son, John W., took over and 
moved the business into Lancaster 
in 1895 starting a city feed store. 
A mill was built in Lancaster and 
when it burned in 1910 it was re- 
built and considerably enlarged. In 
1920 the firm started another feed 
plant in York, Pa., 23 miles away 
and in 1929 opened another plant 
in Circleville, Ohio. All three plants 
are in operation today. 

The Lancaster firm is built into an 
historic setting. The town is now 
more than 200 years old. Its streets 
were trod in 1755 by Benjamin 
Franklin, seeking transport for 
Braddock to use against the French 


of progress is marked 
by eshelman feed firm 


PICTURED above is a view of 
the original Eshelman mill con- 
structed in 1842, about three 
miles south of Lancaster. The 
photo below shows the per- 
centage feeder in the present 
Eshelman plant. 


at Fort Duquesne. The Continental 
Congress met there in 1777. 


The present Eshelman plant is a 
six story structure of brick and con- 
crete. Here a battery of hammer 
mills is geared to grind out 50,000 
bushels a day. Through it a net- 
work of belts and conveyors moves 
feed to and from cars, mixers, 
weighers, bags, everywhere and 
anywhere and without a man lift- 
ing a sack. There is a molasses 
storage tank, a pellet pressing de- 
vice, and a magnetic metal cleaner 
which picks out of supposedly clean 
grain, tons of nails, wire, nuts, etc. 


The heart of the system is the 
percentage feeder, a battery of au- 
tomatic scales which weigh and 
distribute required amounts of a 
dozen or so different feed ingredi- 
ents into one blend. This is checked 


constantly so that a feed of a cer- 
tain analysis is made of the exact 
proportions of the various ingredi- 
ents that are supposed to go into it. 


The business is now in the hands 
of a third generation of Eshelman 
family with the fourth generation 
coming into the picture very gradu- 
ally. Those in the business today 
are H. Roy Eshelman, Howard J., 
Elmer J. and Frank E. who retired 
a number of years ago. John W. III 
now runs the bag factory owned by 
the concern. The Eshelman firm 
also owns it own printing plant and 
has experimental farms at both 
Lancaster, Pa. and Circleville, 
Ohio. 

The farm at Lancaster has 48,000 
broilers on feed, 24,000 laying hens 
and a herd of pure bred Holsteins. 
At Circleville, Jersey cattle and 
swine are kept. These are not ex- 
perimental farms in the ordinary 
sense because all feed consumed 
is charged to the farm and produc- 
tion has always made the farms 
paying propositions. 
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SALES TIP FOR FEED DEALERS: 


Your £99 Feed Customers Need 
Cartons, (oo! Sell Them 


CUSHIONED 


EGG CARTON 
@ ONE PIECE 


NO SET-UP REQUIRED 
@ NO FILLERS 
@ NESTED, READY TO FILL 
@ ELIMINATES BREAKAGE 
© WONDERFUL DISPLAY 


THIS POPULAR CARTON BRINGS YOU EXTRA PROFITS PER CUSTOMER... 


Every Egg Feed buyer is a prospect for these 
attractive, sturdily-constructed cartons . . . be- 
cause CARRY SAFE Cartons help them market 
eggs at better prices. 


Thus you make a bigger sale and more profit 
per customer . . . and pave the way to steady, 
profitable repeat business. 


CARRY SAFE Egg Cartons are heavily adver- 


Send for Free Samples and Prices Toda 


Telephone: SUPerior 3886 


SELF-LOCKING CARTON CO. 


SII E.Mlinois St, Chicago, Illinois 
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tised .. . are well-known and liked by your trade. 
They are easy to sell to poultry raisers, roadside 
stands, grocery stores, etc. Exclusive features 
provide a wonderful display of eggs . . . with 
maximum protection against breakage. 


Low in cost, the CARRY SAFE Egg Carton is 
a tried and proven money-maker for feed dealers. 
Write us today for prices and FREE SAMPLES. 


SELF-LOCKING CARTON CO., FB-7-42 
511 E. Illinois St., Chicago, Ill. 
Gentlemen: 


Send at once prices and FREE SAMPLES of CARRY 
SAFE Egg Cartons. 


Individual 


Firm 
Address 
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M UCH can be done to avert possible 

shortage of replacement parts for 
trucks and buses, according to John L. 
Rogers, director of the division of motor 
transport, Office of Defense Transportation, 
through conservation and rebuilding of 
worn parts by methods known and prac- 
ticed by many fleet operators. 

A thorough knowledge of these modern 
reclaiming methods is of inestimable value 
at this time of shortages in vital metals. 
The building up of worn areas by ap- 
proved methods rather than scrapping en- 
tire units because of such wear is of defi- 
nite value when new parts will be in- 
creasingly difficult to secure. 

“The maintenance section of the division 
of motor transport”, said Mr. Rogers, “has 
offered valuable suggestions, all based on 
long practical experience in parts rebuild- 
ing, which we feel should be studied and 


Hints 


put into practice by truck owners and 
garages servicing automotive equipment”. 

Among the typical parts — reclaiming 
procedures suggested are the following: 

1. A drive shaft, worn at the joints be- 
cause of neglect, need not be scrapped. 
It can be rebuilt. Two new universal joints 
to replace the worn parts may be welded 
to the old tubes to make a serviceable 
assembly. If the splines on the old tubes 
are worn they can be plated to any de- 
sired thickness to compensate for the wear. 
Thus, two new joints, a minimum amount 
of welding wire and plating material suf- 


BEGINS IN THE MINES 


CCC quality begins deep in the mines. Above ae, C. C 
is a familiar scene showing Calcium Carbon- 
ate Co. laboratory men sampling ledges of a 
quarry face before it is mined to be sure that 
it meets all the standards of CCC quality. 
From five convenient points, after CCC pro- 
ducts have been subjected to laboratory tests, 
shipments are made without delay and long- 
haul transportation difficulties. That means 
delivery assurance for feed mixers. Write now 
for information and samples of CCC products. 


IODIZED-MANGANESED 
An intimate UNION of Po- 
tasium Iodide, Manganese Sul- 
phate and Calcium Carbonate 

. obtained by a patented, 
wet-coating process. An EASY, 
SURE, LOW-COST method of 
incorporating these vital values 
in a feed. 


CHICAGO, ILL. 


CARTHAGE, MO. 


JDEIS THE 
OMAHA, 


for truck owners 
offered by odt 


fice to reclaim an entire propeller shaft 
assembly. 

2. A crankshaft, so worn at main or con- 
necting rod bearing surfaces that a regrind 
to a smaller available standard size is im- 
possible, need not be scrapped. The me- 
chanic who is familiar with the process 
known as metal coating can reclaim the 
shaft with excellent results. This process 
has many possibilities in the automotive 
field for the purpose of replacing worn ma- 
terial. Only a few simple rules must be 
followed to assure complete success. 
Sprayed parts must not be stressed ex- 
cessively. There should be no fatigue 
cracks in the foundation to be sprayed. 
Preparation of the foundation should as- 
sure keying and dovetailing deep enough 
to withstand any mechanical pressures in- 
volved. The foundation material must be 
clean and free from oxides, oil, dirt and 
water. The sprayed metal must be atom- 
ized finely to insure the molten particles 
being small enough to penetrate the open- 
ings in the prepared foundation. Prepara- 
tion of the foundation is accomplished by 
blasting with a special grit or machining 
with special tools. Hardened surfaces 
must be removed before preparation. 


The worn bearing areas should be 
ground to the desired depth to assure uni- 
form thickness of the finished sprayed ma- 
terial. The undercut surface is then shot 
blasted or machined. The prepared area 
is sprayed with the metal selected and the 
coated area is then finished by grinding 
or machining to the required size. By this 
method an expensive crankshaft may be 
reclaimed and brought back to its original 
dimensions at one-third the cost of a new 
shatt. 

3. Valve faces, after several grindings, 
may lose enough material to reduce the 
valve-head dimensions to the point where 
they seat too low in the cylinder head or 
block. Hard surfacing materials can be 
welded to the valve face in much the same 
manner new aviation valves are made. 
This method of reclamation restores the 
valve to its original dimensions and pro- 
vides a hard, heat-resistant face. 


@ GUY STUCKMAN, Albion, Ind., has ac- 
cepted a position with the McMillen Feed 
Co., at Jackson, Mich. 
@ E. F. FRONING grain elevator, Eldora, 
Iowa, was destroyed last month by a dust 
explosion. Loss was estimated at $7,000. 
@ ARTHUR RAHMEYER, Princeville, IIl., 
has discontinued the feed and seed store 


he formerly operated next to the post 
office. 
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Taking no chances on gasoline and tire 
ta:ioning interfering with his calls, Cliff 
DuBoise is training himself in horseback 
riding. Mr. DuBoise is one of the energetic 
salesmen for the Calcium Carbonate Co., 
Chicago, who covers Iowa and Minnesota 
on “CCC” products. 

“It may take a little longer to get 
around and I may have to eat standing 
up,” says Cliff, “but at least my customers 
will not be able to say that I'm neglecting 
them.” 


Announce First 


Screwball Field Day 


The first annual Iowa Screwball Field 
Day will be held in Des Moines, Monday, 
August 24, according to an announcement 
from the tall corn state. A committee from 
the Screwball club is in charge of arrange- 
ments. 

Headquarters for the affair will be the 
Hotel Fort Des Moines. The field day will 
open Sunday night August 23 with an 
“]-Opener” party at the hotel. 

The facilities of the Golf and Country 
club of Des Moines have been placed at 
the disposal of the Screwball club for all- 
day August 24. There will be a golf tour- 
nament and other interesting events. There 
will be no registration fee. Those who plan 
to attend are urged to make reservations 
at the hotel immediately because of the 
crowded condition of Des Moines hotels. 


—— ——-- 


@ HARRY STALEY, Bloomington, Ind., has 
been made manager of the feed depart- 
ment of the University Chevrolet Co. 

@ FARMERS ELEVATOR, Wayland, Iowa, 
was destroyed by fire last month. Damage 
was estimated at $20,000. 

NAMED TRUSTEE 
Harry M. Stratton, president Stratton 

Grain Co., Milwaukee, has been elected to 
the board of trustees of policyholders of 
the Northwestern Mutual Life Insurance 
Co., Milwaukee. Mr. Stratton is also vice 
president of the Briggs & Stratton Co., a 
prominent Milwaukee manufacturing con- 
cern. 
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Better Profits 
for All Concerned 


When your poultry mashes contain Mash-Nic, your customers 
have added protection against loss from roundworm (Asca- 
ridia lineata). Mash-Nic has been proved to give control. 


Mash-Nic comes at a price which you can well afford as an 
ingredient. There is extra profit for you and for your custo- 
mers when Mash-Nic is used. 


CONTROLS ROUNDWORM 


(Ascaridia Lineata) 


Mash-Nic is a scientifically pre- 
pared compound, containing nico- 
tine in special, shockless form, which 
affords easy and effective control of 
roundworm (Ascaridia lineata) in 
chickens. It does not lose its strength 
with age—it is odorless, tasteless and 
non-volatile. Nicotine in Mash-Nic 


cows mecca is inert until acted upon by juices of 

ODORLESS « TASTELESS i i i 

the intestine. The nicotine is then re 
FORM leased and roundworms eliminated. 


NICOTINE 


INGREDIENTS 


— WRITE FOR DETAILED INFORMATION 
BY PRODUCTS 


...Mash-Nic is sold in bags for use in your 
mix or provided in packages suitable for 
re-sale. Full information upon request. 


U.S. Pat. No. 2,033,495 


4227-A 


TOBACCO BY-PRODUCTS: & CHEMICAL CORPORATION, 
INCORPORATED - - LOUISVILLE, KENTUCKY 
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No Gas Worries ODORLESS —TASTELESS 
: 
oweowr HOUNDS 
| 
id 
ACTIVE 
AS ALKALOID)... 2.50% 
KY, 


Larro “Farm-tested” Feeds are 
sold in the eastern states, in- 
cluding Ohio and the Lower 
Peninsula of Michigan. 

Gold Medal (Larro) “Farm- 
tested” Feeds are sold in the 
Central West, from Minnesota 
and Wisconsin, south to Texas. 


e32e 


General Mills Larro Research Farm where “Farm-tested’”’ Feeds are developed and proved. 


Thorough research is a constant 
SAFEGUARD OF QUALITY 


ONSISTENT, year-in-and-year- 
out quality cannot be main- 
tained without thorough 

research and careful control of every 
operation—from the buying of raw 
materials to the delivery of the fin- 
ished product to the dealer. 


Larro and Gold Medal “Farm- 
tested” Feeds make no compromise 
with quality. Every bag must be the 
very best feed we know how to make. 
This policy of Larro and Gold Medal 
is of utmost importance to the feed 
dealer. It means that Larro and Gold 
Medal feeders are loyal — that they 


‘Farm-tested” is 2 registered trademark of General Mills, Inc. 


come back again, year after year. It 
means that you can sell Larro and 


Gold Medal Feeds with confidence. 


Feed is vitally important today, and 
the dealer who handles. Larro or Gold 
Medal “Farm-tested” Feeds is render- 
ing an important service to his com- 
munity and his country. If you are 
located anywhere east of the Rocky 
Mountains, investigate the possibili- 
ties a Larro or Gold Medal franchise 
holds for you. Write or wire our near- 
est office for complete information! 


GENERAL MILLS, INC. 


Commercial Feed Division 
MINNEAPOLIS + KANSAS CITY «¢ DETROIT 


LARRO and GOLD MEDAL Farm-tested” FEEDS 


Ore. 
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Indiana Dealers 


hold annual mid-summer 
meeting at west lafayette 


OOSIER grain and feed men, 
nearly 200 strong, met at 
West Lafayette, Ind., June 29, 


for the annual mid-summer meeting 
of the Indiana Grain Dealers asso- 
ciation. 

The opening session got under 
way Monday morning in the beau- 
tiful Memorial Union building at 
Purdue university, greeted by the 
first real “heat wave” of summer. 
Coats were doffed and ties were 
loosened as President Carl T. Wil- 
son, Sulphur Springs, called the 
convention to order and introduced 
Dean H. J. Reed, who substituted for 
Edward C. Elliott, president of Pur- 
due university in presenting the ad- 
dress of welcome. 

With nearly all business opera- 
tions now subject to government 
controls and federal regulations, in- 
terest at the morning session was 
focussed on the talk by Ray B. Bow- 
den, executive vice president, Grain 
& Feed Dealers National associa- 
tion, Washington, D. C., who was 
scheduled to discuss grain and feed 
problems. 

Mr. Bowden reviewed some of the 
more recent OPA regulations which 
have come out of Washington but 
was interrupted time and again by 
questions from the floor. In response 
to some of the queries he replied 
that: Prices for grinding, mixing and 
other service charges can not be in- 
creased over the March ceiling. 
Dealers must report prices of cost 
of living commodities and must also 
post ceiling prices on these items if 
they are handled. Products handled 
by some grain and feed dealers 
that fall in this category are: fertil- 
izers, insecticides, seeds, etc. The 
maximum price regulations do not 
apply to warehousing of grain and 
OPA has legalized the new storage 
rates on federal grain which are in 
excess of the March storage rates. 

In regard to recent ODT orders 
Mr. Bowden said that although the 
law clearly exempts deliveries to 
ultimate consumers from the 75 per 
cent backhaul provision, Washing- 
ton officials do not consider the 
farmer as an ultimate consumer, 
even though there have been rul- 
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CARL T. WILSON, Sulphur 
Springs, Ind., presided at the 
annual mid-summer meeting of 
the Indiana Grain Dealers asso- 
ciation held June 29, in the 
beautiful Memorial Union 
building at Purdue university. 


ings to the contrary by various state 
and local ODT heads. 


“One thing you must remember,” 
said Mr. Bowden, “is that if you 
are a private carrier you must re- 
duce your mileage 25 per cent 
from last year. While in most cases 
this will have to be largely based 
on an estimate I would advise you 
all to have some kind of record or 
figures available on which you can 
base your mileage estimate.” 

In closing, the speaker briefly 
touched on the new priority regula- 
tion No. 10 which calls for alloca- 
tion symbols and numbers on all 
wholesale purchase orders. ‘This is 
one of the most complicated orders 
that has come out of Washington,” 
remarked Mr. Bowden. “I have 
been studying this order for more 
than a week and if any of you 
understand it after you get a copy 
I wish you would write me and tell 
me what it is all about.” 


Other speakers on the morning 


program were M. M. Justin, state 
statistician, Lafayette, who review- 
ed the Indiana grain crop outlook; 
E. E. Allison, chairman of the permit 
committee, Indianapolis, who ex- 
plained in detail the method of 
shipping grain to Indianapolis for 
storage under the permit system; 
and Freeman Bradford, traffic man- 
ager, Indianapolis Board of Trade. 


Mr. Allison said that distress 
grain would be given preference 
under the permit system but that no 
permits are needed on free grain. 
The permit will be good for five 
days from date of issue and may 
cover more than one car but a fee 
of 50 cents will be charged for each 
car. 


“Finished bullets, tanks, air- 
planes, guns and supplies are of no 
use to our fighting forces unless 
they are transported to the front,” 
said Mr. Bradford in talking on war- 
time transportation. The railroads 
are doing a good job in this matter, 
according to the speaker, and are 
handling 83 per cent more traffic 
than in 1939. In urging loading cars 
to capacity and speed in loading 
and unloading operations, Mr. 
Bradford explained that plenty of 
box cars are available at present 
but that there is a serious shortage 
of locomotive power and tank cars. 


“The orders issued by the Office 
of Defense Transportation, aimed to 
conserve trucks and rubber, have 
caused a shift of much freight for- 
merly handled by truck, to rails,” 
stated Mr. Bradford. “The railroads 
have a tremendous job to do and it 
is the duty of every grain shipper 
and elevator operator to cooperate 
to the fullest extent on these regula- 
tions which are all aimed at help- 
ing us win the war.” 


Following the noon recess, J. E. 
Wells, Jr., assistant to the secretary 
of agriculture, Washington, D. C., 
spoke on the grain storage situa- 
tion. He called attention to the ex- 
traordinary good position of agri- 
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culture at the time of Pearl Harbor and 
pointed out that it has not been necessary 
as yet to ration any foodstuffs being pro- 
duced in United States. The grain storage 
problem is acute, he added, but produc- 
tion of pre-fabricated bins and other mea- 
sures are expected to relieve the situation. 
He said that the department of agriculture 
also anticipated moving a large amount of 
grain for making alcohol but that no high 
hopes should be raised on the use of alco- 
hol in the manufacture of synthetic rubber 
as this process was still pretty much in the 
experimental stage. 


One other avenue of relief for the stor- 
age situation lies in what he called “extra 
curricular” storage. Mr. Wells said that the 
government would permit grain to be stor- 
ed in vacant garages, stores and other 
buildings providing it is handled by an 
elevator operating under the uniform grain 
storage act. Some method must be used, 
however, to turn the grain and the bond 
rate will be a little higher on this type of 
storage he pointed out. 


Other factors which will help the nation 
meet the storage crisis are that about 15 
million bushels of new fireproof storage 
have been constructed since last year and 
steel bins totaling about 100 million capa- 
city, formerly used for storing corn, are 
being shipped to the wheat producing 
areas. Pre-fabricated wooden bins, expect- 
ed to provide another 100 million bushels 
of storage space, and CCC loans to keep 
wheat in farm storage will also help ease 
the situation, kre said. 


Following Mr. Wells, the local storage 
situation in Indiana was briefly reviewed 
by Lee Patrick, state loan supervisor for 
the AAA. Mr. Patrick urged dealers to 


WITH the temperature in the 90's most speakers and visitors at the Indiana 
convention succumbed to the temptation to remove their coats. The rostrum 
parade in the top row above, shows from left to right: Dr. Robert L. Phillips, 
Purdue university; M. M. Justin, Lafayette; Freeman Bradford, Indianapolis; 
E. E. Allison, Indianapolis; Ray B. Bowden, Washington, D. C.; J. E. Wells, 
Washington, D. C.; E. P. MacNicol, Chicago; and G. F. Burnett, Ind!anapolis. 
SECOND ROW—A scene at the registration desk showing Eva S. True, secre- 
tary to Fred Sale, seated between A. E. Leif and Henry W. Marsh, Grain 
Dealers Mutuals; Carl T. Wilson, Sulphur Springs, L. E. Greenwood, Rensselaer, 
and John Konovsky, De Motte; Frank Tolford and Ralph Cassady, Werner Spencer 
& Tolford, Chicago, with E. M. Haynes, Portland, Ind.; and Fred K. Sale, In- 
dianapolis, association secretary. BOTTOM ROW—William Steeb, Crown 
Point, and J. S. Small, Morton Salt Co., Lafayette; Bob Crawford, Oyster 
Shell Products Corp., St. Louis, G. H. Schooler, Hoosier Soy Bean Co., Marion, 
Ind., and William Sloane, Chase Bag Co., Toledo, Ohio; A. L. Zimmerman, 
Chemical Products Co., Cincinnati, Ohio, with Vawter Irwin, Madison, Ind.; 
and a view of the informal meeting Sunday night with Ray Bowden in the 


foreground. 


encourage farm storage as much as possi- 
ble. 

E. P. MacNicol, American Feed Manu- 
facturer’s association, Chicago, opened his 
discussion on maximum price regulations 
with the announcement that the long ex- 
pected order on millfeeds would become 
effective July 4 and predicted that there 
might soon be a floor and ceiling on soy- 
bean meal and cottonseed meal. He also 
explained the new definition on mixed feed 
and told the dealers it was best to con- 
sider everything under the price ceiling 
except the few listed exceptions. Mr. Mac- 
Nicol advised the dealers to preserve all 
price records and especially those of last 
March. 

“It is best to refer all questions on price 
regulations to your association secretary,” 
the speaker concluded. “If you are in 
doubt about it—don't do it. Any sacrifice 
or inconvenience we must experience, is 
a very small price to pay for the preserva- 
tion of free enterprise.” 

G. F. Burnett, state director of the Office 


of Defense Transportation, told the dealers 
that no new motor vehicles would be 
available for the duration and urged them 
to instruct their drivers to use the greatest 
care in operating trucks for the duration 
of the war. Not having heard Mr. Bow- 
den’s remarks concerning the status of the 
farmer as an ultimate consumer as inter- 
preted by Washington, there were many 
smiles from the audience when in response 
to a question, Mr. Burnett stated that in 
his opinion the farmer certainly was con- 
sidered an ultimate consumer of feed. 

In discussing ODT orders No. 5 and 6, 
which have caused so much concern to the 
feed industry, Mr. Burnett cheered his lis- 
teners by remarking that there were many 
indications that both orders would be 
eliminated entirely under future amend- 
ments and that a provision for a substan- 
tial reduction in mileage of all classes of 
trucks would be substituted. 

Winners of the golf tournament held 


(Continued on Page Forty) 
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"BEST POSSIBLE DELIVERIES ON A 


DRY-MIX PRODUCTS. 


SALES CORPORATION 


a division of SILMO CHEMICAL CORP., Vineland, N. J. 


THE FEED BAG — July, 1942 © 35 0 


vit D AND 

STLMO 


Low Calcium and 
Low Egg Production 
Go Together 


If a hen ate only wheat, she would be 
forced to eat nearly a ton (1920 lbs.) 
to find the calcium needed for 160 
eggs. Other grains are also deficient 
in calcium but the requirements for 
shell-making material in heavy pro- 
duction are enormous: 


Calcium 


Carbonate 
No. Dry Wt. Needed 
Eggs of Shell for Shells* 
&5 1.0 Ib. 2.0 Ib. 
100 1.9 Ib. 3.8 Ib. 
200 2.37 lb. 4.74 lb. 


*Based on English Experiment 
showing hen to be only 50% 
efficient in use of calcium car- 
bonate for shell purposes. 


Various experiments, as reported from 
Ohio, Kentucky and Wisconsin show 
poor egg production and poor quality 
of shell when rations were fed that 
were too low in calcium. Dr. Morley 
A. Jull reported from the United 
States Department of Agriculture, a 
relationship between low calcium in 
the ration and low egg production. 


Mineral Rich Feeds 


Many progressive feed manufacturers are 
enriching their mixed feeds with Calcite 
Flour, with or without iodine and man- 
ganese. 


said the little 
Red Hen to 
the big Red 
Rooster. 


“If you don’t 
believe me, 
try 


The amount of minerals needed by a laying 
hen is astonishing. At all times, when in pro- 
duction, her bloodstream is high in calcium 
—in fact, two or three times as much as in 
the case of growing chicks or molting hens. 
Nature is providing egg-making material 
and will do so daily if her ration furnishes 
the basic material with which to replenish 
the calcium content of the bloodstream. 


CALCITE 


The 6-sided crystals of Lime Crest Calcite 
are ideal for a hen in egg production. These 
crystals dissolve steadily, making available 
a constant supply of egg shell material — 
calcium and magnesium. 

Whether in the form of Lime Crest Grit, pick- 
ed up by the hen from a hopper, or as Lime 
Crest Calcite Flour, mixed in the ration, the 
product still is in the crystalline, 6-sided form 
that dissolves slowly but steadily. 

Be sure your feeds have the material needed 
for egg shell production. Lime Crest Calcite 
provides the answer to this need. 


LIMESTONE PRODUCTS CORP. OF AMERICA 


BOX 6, NEWTON, NEW JERSEY 


Our Ylag 


EMIL J. BLACKY 


It waves aloft of a factory roof, 
Sheltering the loyal workers within 
Who bend to their tasks with a pur- 
pose grim 
To wallop the Axis on the chin. 
F 
It flutters, revered, from capitol 
domes, 
Or proudly rests on a man’s lapel. 
It graces the walls of meeting halls 
Where organized men toll Hitler's 
knell. 
Vv 
It hangs serene in the courts of law, 
Symbolic of justice and her firm 
hand. 
It waves majestic o'er army camps, 
Saluted by private and high com- 
mand. 
Vv Vv 
It flings its stripes o'er land and sea, 
Guiding our country's destiny, 
Detying the guns of the enemy 
With colors that live to keep men 


tree. 
Vv 
Yes, this is the flag that's yours and 
mine 


Our flag — the poor and the rich 
man’s crown; 

And death is the price against the 
one 

Who ever attempts to tear it down. 


H. Brewer Named To 
Iodine Bureau Post 


Herbert C. Brewer, for many years vice 
president and director of the Chilean Ni- 
trate Educational Bureau, Inc., New York 
City, has been appointed vice president 
and director of the Iodine Educational Bu- 
reau, Inc. to succeed J. J. Nichols, who re- 
cently resigned. 

Mr. Nichols who also resigned his posi- 
tion as vice president of the Chilean Ni- 
trate Sales Corp. in charge of the Iodine 
department will be succeeded by Eugenio 
Vidal, who will be in charge of iodine, 
sales in addition to his present duties. Mr. 
Vidal was also appointed as a vice presi- 
dent of the Iodine Educational Bureau. 

© @ 
@ O. J. PUDENZ, who for the past three 
years has been an instructor in the Cas- 
tana, Iowa, public schools, has purchased 


an elevator business at Mapleton, Iowa. 
ee 


@ O. R. SICKERT, Deutsch & Sickert Co., 
Milwaukee is spending the month of July 
at the Cy Williams resort, Three Lakes, 
Wis. Cy Williams will be remembered by 
sports fans as a well-known baseball play- 
er who formerly played with Philadelphia 
in the National League. 
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War Orders te the Geed Trade 


ODT Cancels 
Back-Haul Requirement 


The transportation problems of the feed 
industry were recognized by Joseph B. 
Eastman director of the ODT when he 
signed an order cancelling the back-haul 
provisions of ODT order No. 5 effective 
July 13, 1942. 

ODT No. 5 covers the operations of pri- 
vate carriers which are used in “over-the- 
road” service. When this order was an- 
nounced several months ago it contained a 
provision that private carriers had to 
have a 100 per cent load going out and 
a 75 per cent of capacity coming back. 
This was impossible in the feed industry 
and protests were entered. 

As a result this provision was postponed 
until July 1, then July 15 and finally as 
related above, cancelled. Here are the 
regulations known as ODT No. 5 and ODT 
No. 6 as they stand at the present time: 

General ODT order No. 5—this covers 
private carriers which are operated in 
“over-the-road” service (i.e. outside of a 
municipality or urban community where 
the distance is more than 25 miles). Such 
trucks: 


1. Must be loaded to 100 per cent of 
rated capacity at the point of origin. 

2. May return empty if necessary. 

3. Must not use a circuitous route (which 
exceeds the most direct highway route by 
10 per cent) in any transportation move- 
ment except where no carrier capable of 
performing the service over a direct route 
is available. 

4. May not be loaded with a gross load 
in excess of 20 per cent of its rated capa- 
city. 

General ODT order No. 6—this applies 
to private owned vehicles making local 
deliveries (i.e. within a municipality, ur- 
ban community, between contiguous mu- 
nicipalities and hauls not over 25 miles in 
length). Such trucks: 

1. Must reduce total monthly mileage 
traveled by at least 25 per cent compared 
to the mileage traveled in the same months 
in 1941. 

2. Must eliminate all special deliveries 


@ RAY RINARD, Farmland, Ind., has been 
appointed manager of the Goodrich Bros. 
elevator to succeed Harry Wagner. 


@ BLUE RIVER MILLING CO., INC., Mill- 
town, Ind., has been organized by Hiram 
Snider, Jacques Marantz and Wood Kirk- 
patrick. 

—— 


@ HAWKEYE PRODUCE CO., Des Moines, 
Iowa, has purchased from Mark I. Shaw 
his poultry and feed businesses at Monroe, 
Kellogg and Newton. The Des Moines firm 
is headed by Paul T. Manning as presi- 
dent; Ira Glasscock is treasurer and busi- 
ness manager, and Richard E. Williams, 
secretary. 
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except to hospitals and to the armed forces 
of the United States. 

3. Must make no more than one delivery 
per day to any one person except when 
the delivery exceeds the capacity of a 
single truck. 

In addition, all carriers must keep rec- 
ords showing how they are complying 
with these orders. It is your patriotic duty 
to conserve tires and delivery equipment. 
Under normal conditions 420,000 trucks go 
out of service a year. Today the stock 
pile of new trucks in this country is less 
than 100,000 vehicles which means that no 
new trucks will be available until after we 
have won the war. If you want to stay in 
business start today to save mileage, save 
tires, save trucks. 


WPB Allocation 
Order Expiained 

The feed industry has been confused by 
form letters of various manufacturers at- 
tempting to inform feed jobbers and deal- 
ers with reference to the allocation classifi- 
cation system of priorities regulation No. 10 
of the War Production Board. 

The order requires that all purchase 
orders placed after June 30 and all old 
purchase orders for deliveries after July 31 
must carry an allocation classification sym- 
bol and purchasers symbol (as set up by 
WPB). 

This order does not apply, however to 
retail purchases, purchases by retailers or 
purchases by distributors for resale to 
retailers. 

Feed manufacturers (not including mix- 
ers who are exempt from wage and hour 
law as retailers) must use symbol DP 13.00 
on purchase orders. DP indicates Domestic 
Purchaser and 13.00 is the symbol of firms 
in the “Agricultural Equipment and Sup- 
plies” business which includes: “Feeds for 
animals and fowl, manufacture of” and 
“Prepared feeds for animals and fowl, 
manufacture of.” 

Other purchaser symbols are: USA for 
the army, USN for the navy, LL for lend- 
lease and FP for other foreign purchasers. 
The numerical symbol for the petroleum 
industry is 9.20 and 9.30 for coal and coke. 


@ RUE ALEXANDER, Pine Village, Ind., 
owner of the Pine Village Feed Co., has 
announced his candidacy for the Republi- 
can nomination for secretary of state. 


@ FARMERS SEED & GRAIN CO., Darling- 
ton, Ind., drew a capacity crowd last 
month to the magic circus show presented 
under the sponsorship of Allied Mills, Inc. 

——?*¢ 


BIRTHDAY PRESENT 
In observance of their first business an- 
niversary, John Hartley and Glen Hein- 
baugh, proprietors of the Liberty Mill, Lib- 
erty, Ind., offered to grind and mix 500 
pounds of feed free for each customer who 
brought it to the mill on June 29. 


OPA Issues Order 
On Millfeed Ceilings 


Price ceilings on all wheat mill feeds 
have been established by OPA under 
maximum price regulation No. 173 which 
became effective on July 4. Specific ceil- 
ing prices are established at several base 
points as follows: Kansas City, Seattle and 
Portland, $36.50 per ton; Minneapolis, $37.- 
75 per ton. The order further provides that: 

A. The maximum delivered price for 
sale by any miller of wheat mill feeds, 
sacked and shipped in carload quantities, 
shall be the base rate as above plus the 
lowest railroad carload proportional freight 
to the receiving point. The lowest total of 
any such combination of base rate and 
freight shall be the ceiling at each receiv- 
ing point. 

B. The maximum delivered price for car- 
load sales of mill feeds by jobbers shall 
be the price as computed in paragraph 
A plus 50 cents per ton. 

C. The maximum delivered price for 
mixed car sales of mill feeds shall be the 
price as computed in paragraph A plus 
$1.00 per ton. A mixed car is a carload 
shipment to a single buyer composed in 
part of wheat mill feeds and in part of 
products other than wheat mill feeds. 

D. The maximum delivered price for less 
than car lot and pool car sales of mill 
feeds (other than sales at retail) shall be 
the price as computed in paragraph A 
plus $2.00 per ton. 

E. The maximum price for sales at re- 
tail of wheat mill feeds shall be the price 
as computed in paragraph A plus $4.00 
per ton. This ceiling will apply whether 
the retailer made his purchase in accord- 
ance with paragraphs A, B, C or D, which 
are all considered wholesale price ceilings. 

The order does not prohibit sales of mill 
feeds at prices below the maximum, nor 
does it limit the margins at less than ceil- 
ing prices. The ceiling prices, however, 
may never be punctured as no additional 
charges are permitted for brokerages, com- 
missions, storage, insurance, carrying 
charges, handling charges, delivery charg- 
es or by any other charge including the 
extension of credit. 

Complete records of all sales and pur- 
chases of mill feeds must be kept for a 
period of two years and are subject to 
inspection by OPA. 

The order establishes no differentials 
between various millfeeds such as bran, 
shorts, middlings, red dog, etc., but regu- 
lar trade differentials may be continued as 
long as no prices puncture the ceilings. 

* * * 

Feedstuffs subject to special maximum 
price regulations now include fish meals 
and scrap, meat scraps, tankage and their 
raw materials, and millfeeds. All other 
feeds, except those specifically exempted 
in the order itself, are subject to the Gen- 
eral Maximum Price Regulation fixing ceil- 
ings at the highest March levels. 
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MIXED FEED MANUFACTURERS 


Victory Brand 
WHOLE GROUND WHEAT 


Either Durum or Spring For FEED 


Use This FEED and BUY DEFENSE BONDS with the SAVINGS 


We offer this Feed for July shipment, subject to all terms of the Commodity Credit Corporation Govern- 
ment Feed Program, also the following other ground grains, subject to our confirmation, delivered the 
following rate points (if your rate not covered, wire for delivered price): 


Ground Ground Ground Ground Ground Cneaed 

Wheat Oats Barley Corn Rye Screenings 
F.o.b. Minneapolis 000.200.2002... $36.00 $36.00 $30.50 $36.00 $27.50 $20.00 
Chicago 36.00 39.20 33.20 38.75 30.25 22.75 
New York 40.00 44.10 38.60 44.10 35.60 28.10 
Philadelphia 39.30 43.70 38.20 43.70 35.20 27.70 
40.25 44.50 39.00 44.50 36.00 28.50 
Buffalo 36.00 43.10 37.60 43.10 34.60 27.10 
St. Louis 36.00 39.90 34.40 39.90 31.40 23.90 
Baltimore 39.25 42.00 36.50 42.00 33.50 26.00 
Albany 37.75 43.90 38.40 43.90 35.40 27.90 
Indianapolis 36.75 41.70 35.20 41.70 32.20 24.70 
Birmingham 40.40 46.10 40.50 46.10 37.60 30.10 
Atlanta 41.25 47.10 41.60 47.10 38.60 31.10 
Memphis 36.75 42.30 36.80 42.30 32.80 25.30 
Ohio River Poimts 36.00 42.50 37.00 42.50 34.00 26.50 
Miami 42.25 48.10 42.75 48.25 39.75 32.25 
Meridian 40.25 45.10 39.75 45.25 36.75 29.25 


Above quoted prices are in new 100-lb cotton sacks. If you want any of the above in bulk deduct $3.75 per 
ton. We can load this Governemnt Commodity Credit Corporation Wheat, whole or ground, in mixed cars 
with bulk grains or Ground Corn, Rye, Barley, Oats, Bran, Linseed Oil Meal, and ground 16% protein 


Screenings. 


We are also offering Government Commodity Credit Corporation whole wheat and 
bulk grains at the following prices, in cents, in car lots or mixed cars, all of which are 


subject to market change and our confirmation: 


g6 go 22 2 ges 
F.o.b. Minneapolis... 92. 50 49 45 8 64 62 £4118 124 
Chicago 92 544 534 494 92} 70$ 68} 126 132 
New York 103 634 58} 1073 81} 142} 148} 
Philadelphia 101} 63 62 58 1063 82$ 80} 141 ~# 147 
Boston 1034 644 634 591 108 84} 82} 1434 1494 
Buffalo 93 614 60$ 56} 105 81 79 139$ 1454 
St. Louis 92 56} 554 S51} 96 734 714 1293 1353 
Baltimore 1003 59} 58} 544 1013 78} 76} 136 142 
Albany 98 623 613 573 107 83 £81 164 
Indianapolis 93 59 58 54 101 %75$ 135 141 
Birmingham 106 66 65 61 £1134 88 86 148} 154} 
Atlanta 108} 673 663 623 116 88} 1514 157} 
Memphis 9545 60 59 55 1023 79 77 137 143 
Ohio River Points. ....................... 934 594 584 544 1034 794 774 138 144 
Miami 112 70} 69} 119 93 £491 #158 164 
Meridian 105 65 64 60 111 86 84 146 152 


Offer f.o.b. Minneapolis Gorton’s feed oils: 


400 D, 36c Ib. in 55 gal. drums 
1,060 A, 37c lb. in 30 gal. drums 


$1.33 gal. in 50 gal. drums 


85 D, 
200 A, 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS, MINNESOTA 
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War Honor Rell 


ACME MILLING CO., Olean, N. Y. 
Norman McGavern, Army 
Albert Monahan 
APPLE RIVER MILL CO., Minneapolis 
C. H. Seldon, Marine Corps 
A. M. Pearson, Navy 
ADY & MILBURN, INC., Swink, Colo. 
Pvt. James E. Milburn, Army 
Pvt. Henry Brick, Army 
ARCADY FARMS MILLING CO., Chicago 
Lt. W. D. Walker Jr., Army 
W. M. BELL CO., Milwaukee 
Sgt. Carl Buch, Army 
Earl W. Masten, Navy 
BLATCHFORD CALF MEAL CO., Waukegan 
William H. Hull Jr., Navy 
Pvt. John Van Hove, Army 
F. E. BOOTH Co., INC., San Francisco, Cal. 
Lt. ]. Walker Sherty, Army 
THE BORDEN CO., New York City 
Pvt. Joseph J. Winderlin, Army 
Pvt. Charles W. Meyer, Army 
Donald K. Barker, Navy 
Lt. Tom S. Owen, Navy 
Lt. Wallace Archer, Army 
BOSWELL CORN BELT FEED CO., Boswell, 
Ind. 
Lt. John W. Miller, Army 
BUCKEYE CEREAL CO., Massillon, Ohio 
Corp. K. C. Witt, Army 
Corp. Don F. Swartz, Army 
William W. Cline, Army 
CEREAL BYPRODUCTS CO., Chicago 
Gerald Chase, Navy 
Fred Dehning, Navy 
]. Howard Stuart, Army 
W. Cooper, Navy 
Pvt. Howard Stuart, Army 
F. C. Greutker, Jr., Navy 
CENTRAL FEED & SUPPLY CO., Sonora, 
Ohio 
H. Lee White, Army 
CEREAL MILLS CO., Wausau, Wis. 
Pvt. Thomas Blank 
CHECKERBOARD ELEVATOR CO., St. Louis 
Pvt. Harry E. Soule, Army 
G. E. CONKEY CoO., Cleveland 
Robert Pohl, 
Frank Coss 
Anthony Mileski 
Sgt. Clarice Mileski 
Arthur Mileski 
Edward Nations 
Sgt. Paul Obert 
Oliver Butler 
Lt. Gordon Aubrecht 
James Cippolla 
Robert Mixter 
Jerome Balascheck 
Lester Haberkorn 
Robert Haberkorn 
Edward Clesh 
Carl Clesh 
Earl W. Cline 
Lt. Embur V. Smith 
Corp. Joe S. Harrell 
Leonard Sine 
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of feed men in the army, 
navy and marine corps 


EREWITH are names of some 

members of the feed trade who 
are fighting in the armed services of 
the United States. While this list is 
not nearly complete, it is merely a 
beginning. Many firms have not had 
time to compile the names of the 
boys from their organizations who 
are now in the army, navy, coast 
guards or marine corps. Other firms 
have from 100 to 250 former em- 
ployes serving their country. Natur- 
ally, it would be too great a task to 
compile such a list. We ask that you 
continue to send us names of feed 
executives, feed and grain dealers, 
salesmen, jobbers and others direct- 
ly connected with the feed trade who 
are now in the service. Each month 
The Feed Bag will publish such in- 
formation along with any pictures 
submitted. 


Harry Maloy Jr. 
Peter Kwart 
Steve Molnar 
Clittord Beck 
Chester L. Ruchalski 
James Olds 
Richard Blanton 
George Adler 
CONNEAUT GRAIN & FUEL CO., Con- 
neaut, Ohio 
Robert D. Phelps, Army 
George McCosky, Army 
CORN PRODUCTS REFINING CO., New 
York City 
Malcolm H. Littman, Navy 
Pvt. James E. Falvey, Army 
Lt. Walter H. Fiers Jr., Army 
DOUGHBOY MILLS, INC., New Richmond, 
Wis. 
Robert D. Stuart, Navy 
EAGLE ROLLER MILL CO., New Ulm, Minn. 
W. W. G. Smart Jr, Army 
JOHN W. ESHELMAN & SONS, Lancaster, 
Pa. 
Major D. M. Warren, Army 
Lt. Herbert R. Eshelman Jr., Navy 
Corp. Ira I. Herr, Army 
FRANKE GRAIN CO., Milwaukee 
Corp. Paul P. Kelly, Army 
Sgt. George A. Borgo, Army 
FORRESTON FEED MILL, Forreston, Ill. 
Corp. H. C. Dewall, Army 
GALESBURG SOY PRODUCTS CoO., Gales- 
burg, Ill. 
Pvt. Robert M. Petersen, Army 
HALES & HUNTER CO., Chicago 
Pvt. Charles Chamberlain, Army 
Pvt. John F. Morthland, Army 


Lt. Everett Roberts, Army 

]. E. Sawyer, Army 

Lt. Henry Fyller, Army 

K. W. Beck, Army 

Corp. Paul Hartman, Army 

Pvt. Robert Rott, Army 

T. R. Herman, Navy 

Pvt. Joseph Mistro, Army 

Pvt. Frank Bartolo, Army 

Pvt. A. Sareny, Army 

Pvt. August H. Bonse, Army 

Pvt. J. Balson, Army 

Pvt. J. Sotjak, Army 

Pvt. H. Stomp, Army 

Pvt. E. Stern, Army 

Pvt. Elmer Lotz, Army 

Pvt. Alexander Kala, Army 

Pvt. A. Bidgood, Army 

Pvt. E. J. Burke, Army 

Pvt. J. A. O'Neill, Army 

Pvt. S. Micholyck, Army 

Statf Sgt. H. V. McKenna, Army 
HENDY FEED CO., Buffalo 

Corp. Ralph J]. Dustman, Army 
HUBBARD MILLING CO., Mankato, Minn. 

Capt. Otto Yanisch, Army 

Lt. Curtis Brooks, Army 

Statf Sgt. Merton Kirby, Army 

Kenneth Donahue, Navy 

Ben Jenner, Army 

Roy Miller, Army 

Arthur Anthony, Marine Corps 

Richard F. Wood, Army 

Oscar Schweppe, Navy 

Don F. Druckenbrod, Army 

Orris Torkelson, Army 

Leslie V. French, Army 

Wayne Gaiser, Army 

Gerald Ewert, Army 

Hugh Evans, Army 

Charles Dorn, Army 

Pvt. Ben R. Davis, Army 
P. C. KAMM CO., Milwaukee 

Walter Kuchto, Coast Guard 
MAX KATZ BAG CO., Indianapolis, Ind. 

Cadet Morris Katz, Army 
SPENCER KELLOGG & SONS, Des Moines, 

Ia. 

Lt. A. E. Gourley 
KING MIDAS FLOUR MILLS, Minneapolis 

Merritt Freeman, Army 

Corp. William Haslett Jr., Army 

Ewald Lawrenz, Navy 

Dean Sepoerson, Navy 

Victor Hanson, Navy 

Elmer Given, Navy 

Eugene Szymanski, Navy 

Robert Hoban, Navy 

Pvt. Donald Kranz, Army 

Pvt. Wesley Reese, Army 

John Schneider, Navy 

Sgt. Douglas Duffy, Army 


(Continued on Page Forty-six) 
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— indiana 
(Continued from Page Thirty-four) 


Sunday afternoon at the West Lafayette 
Country club, under the direction of Lew 
Hill, Indianapolis were: 

William Kerlin, Delphi, and M. F. Gil- 
crist, Indianapolis, who tied for first prize 
with duplicate low gross scores; R. B. Wil- 
liams, Cincinnati, second; E. P. MacNicol, 
Chicago, third; Earl Disbrow, Peoria and 
Herb Edwards, Indianapolis, tied for fourth; 
E. K. Sowash, Crown Point, fifth and W. M. 
Sloane, Toledo sixth. L. J. Schell, Indian- 
apolis, and W. J. Walton, were tied for 
high gross score and winner of seventh 
prize. 

Sunday evening an informal gathering 
of dealers and their wives was held in 


the faculty lounge at which Dr. R. L. Phil- 
lips, of the Purdue history department, 
spoke on Russia and the international situ- 
ation. 

A banquet in the ball room at the Mem- 
orial Union building Monday evening con- 
cluded one of the most successful mid- 
summer meetings in the history of the 
Indiana association. The banquet speaker 
was, William Dern, Cincinnati, Ohio, who 
talked on “Funny Propaganda” and the 
Mormon church quartette thrilled the lis- 
teners with beautiful songs and hymns. 


@ V. G. MOSER, Muncie, Ind., has pur- 
chased the Delaware Feed & Seed store 
from the Indiana Flour & Feed Co. Mr. 
Moser, recently resigned his position as 
assistant county agent. 


NEW CALF MEAL 


with Vitamin-Rich CONCENTRATED SPRING RANGE’ 


OFFERS DEALERS NEW PROFIT OPPORTUNITY! 


Feeders By Hundreds Trying 
This New Modernized Type of 
Vitamin-ized Calf Ration! 


New Day Dawns in Cattle Nu- 

trition as Feeders Learn How 

Vitamins Help Combat Scours, 
Pneumonia. 


New Ful-O-Pep Calf Meal May 

Save $25 to $30 as Against 

Raising a Dairy Calf on Milk 

Alone. Cuts Nursing Costs for 
Beef Herds! 


ERE’S a great opportunity to build dairy and 


beef cattle feed accounts by introducing 


feeders to new Ful-O-Pep Vitamin-ized Calf 


Meal. It’s advertised nation-wide by publications 


and radio, and inquiries from feeders pour in by 
hundreds. Now, with the new Plus in Ful-O-Pep 
Livestock Feeds — Concentrated Spring Range, 


nature’s richest vitamin combination, you have 


a rare opportunity to build a new kind of prof- 


itable feed business. For details write to 


THE QUAKER OATS COMPANY, CHICAGO, ILLINOIS 


*Trade-Mark Reg. U.S. Pat. Off. 
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Kellogg Milling Co. 
Buys St. Paul Plant 


W. G. Kellogg, vice president and gen- 
eral manager of the Bunge Elevator Corp., 
Minneapolis has announced the purchase 
of the Jameson-Hevener feed plant, St. 
Paul, by the Kellogg Milling Co., a firm re- 
cently organized by Mr. Kellogg and a 
group of his associates. 

The Jameson-Hevener Co. has been op- 
erating a feed plant, elevator and ware- 


W. G. KELLOGG 


house at St. Paul for about 40 years. With 
the purchase of this property, which will 
be known as the Victory Mills, the Kellogg 
Milling Co. is now equipped to load trucks 
and mixed cars of feed and grain of all 
kinds, according to the announcement. 

Mr. Kellogg, a veteran in the feed and 
grain business, got his start in 1905 with 
the firm of Fagg & Taylor, Milwaukee 
grain dealers. In 1909 he organized the 
firm of Stacks & Kellogg which was in 
operation until 1918, when Mr. Kellogg be- 
came associated with the Armour Grain 
Co. as general manager of their north- 
western grain business. 

Upon liquidation of the Armour Grain 
Co., the Minneapolis elevators were sold 
to Archer-Daniels-Midland Co. and were 
operated by Mr. Kellogg until the fall of 
1929, when he went with the Federal Farm 
board as general manager of the Farmers 
National Grain Corp. and vice president 
of the Grain Stabilization Corp. He later 
became associated with his brother as vice 
president of the John Kellogg Co. Although 
he is one of the partners of the Kellogg 
Milling Co., Mr. Kellogg will continue in 
his capacity as vice president and general 
manager of the Bunge Elevator Corp. 

@ CARSONS MARKET, Brimfield, Ill., has 
opened a new cream station and feed 
store in the Arber building. 

@ HOLLAND PIONEER MILLS, INC., which 
formerly maintained its headquarters at 
Piqua, Ohio, has moved its offices to Ohio 
City. 
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Stonemo Will Open 
New England Quarry 


Col. Charles L. Davidson, president of 
the Stone Mountain Grit Co., Lithonia, Ga., 
has announced the establishment of a new 
quarry and mill in the 
New England region to 
produce granite for 
poultrymen. 

As a result of a per- 
sonal quest, Col. David- 
son believes he has 
found a deposit of gran- 
ite which raatches the 
light grey, hard, neutral 
Georgia granite which 
has made the Sionemo 
product so popular. Es- 
tablishment of the new 
mill and quarry will not only make possi- 
ble quicker deliveries to poultrymen and 
turkey growers of the North East but also 
coincides with the government's policy of 
transportation economy. 

Formal opening of the big New England 
annex is expected to be announced to the 
trade shortly in the advertising columns of 
The Feed Bag and other mediums. 


Charies Davidson 


Pennsylvania Group 
Re-Elects Officers 


All officers of the Pennsylvania Millers 
& Feed Dealers association were re-elected 
at the annual convention of the organiza- 
tion held June 23 at the Penn-Harris hotel, 
Harrisburg, Pa. 

The officers are H. A. Menchey, Lan- 
caster, president; S. H. Rogers, Washing- 
ton, D. C., first vice president; S: P. F. 
Kline, Boonsboro, Md., second vice presi- 
dent; E. J. Eshelman, Lancaster, treasurer; 
and Prof. H. C. Knandel, State College, 
secretary. 

The following were named as directors: 
A. R. Selby, Germantown, Md.; R. M. 
Hartzel, Chalfont; J. E. Lentz, Laury's Sta- 
tion; R. C. Miner, Wilkes-Barre; Warren K. 
Harlacker, Highspire; L. H. Vermilya, Mun- 
cy; Lang Dayton, Towanda; Miles Wentzel, 
Newport; and H. F. Schell, Lancaster. 

President Menchy opened the conven- 
tion and in his annual message stressed 
the importance of complying with govern- 
mental regulations and cooperating whole- 
heartedly with whatever steps are neces- 
sary for winning the war. Dr. L. C. Norris, 
Cornell university, Ithaca, N. Y. discussed 
some of the pertinent problems facing mill- 
ers and feed dealers. His address was fol- 
lowed by an informal discussion on inter- 
pretations of the regulations of various 
governmental agencies pertaining to mill- 
ing and the sale of feed. 

Franklin Moore, was guest speaker at 
the noon day luncheon and during the 
afternoon H. M. Soars, Muncy discussed 
priorities on milling equipment and ma- 
chinery. The one-day session closed with 
the annual election of officers. 

—--— @ @— 
@ JOHN BARNHILL, Lewistown, Ill., has 
opened a new feed store in the Zempel 


garage building. He will handle Pillsbury 
feeds. 
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MISS BROPHY MARRIED 
While enjoying a vacation from her 
duties at The Paetow Co., Milwaukee, Miss 
Ethel Brophy was united in marriage to 
John Bauschelt, Fort Bragg, N. C. The cere- 
mony took place at Florence, S. C. Al- 
though Mrs. Bauschelt has returned to her 
job, in view of the labor shortage and the 
current marriage epedemic, many hard- 
pressed “bosses” are considering cancel- 

ling all vacations for the duration. 


——_— 


@ JOHN L. WETZELL, Tampico, IIl., was 
elected president of the Tampico Farmers 
Elevator Co., at the annual meeting held 
last month. William Adams was named 
secretary and Ed Graham, treasurer. Carl 
Rasmussen, William Frank and Fred Olson 
are the new directors. 


@ T. HARRIS YOUNG, Minerva, Iowa, is 
reconditioning the Minerva Elevator which 
he recently purchased, and installing a 
new scale. 


——— 


VICTORY GUIDE 


To help mobilize the efforts of the na- 
tion's 4-H club members in the Victory 
drive and to assist in the permanent pro- 
gress of this educational program for rural 
youth, General Mills, Inc., has recently 
prepared and published a booklet entitled 
“A Victory Guide for 4-H Officers’. The 18- 
page booklet, being distributed free to the 
4-H club officers of the nearly two million 
4-H members in the United States, outlines 
the duties of the various officers and com- 
mittees and gives other valuable sugges- 
tions on planning and conducting meetings. 


GOOD RATIONS 


are a part of Victory 


@ Your formulas are ammunition. 
The nation is counting on the cattle 
feeding program to play an impor- 
tant part in Victory. You can use 
Spencer Kellogg’s old process Soy- 
bean Oil Meal to advantage in your 


feed formulas. For more than a year 


it has been giving feed producers 
more than 43% protein, while only 
carrying a 41% minimum guarantee. 
Favorite of producers of quality 
feeds, it reflects the high standards 
of Spencer Kellogg’s nationally fa- 


mous research. 


SPENCER KELLOGG 


AND SONS, INC. 


SALES OFFICES: Buffalo, Chicago, Decatur, Ill., 
Des Moines, Minneapolis, Los Angeles. 


MILLS: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Edgewater, N. J., Los Angeles. 
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Reports Increase In 
Use Of Fertilizer 


Striving for bigger crops to meet war 
needs, Wisconsin farmers this spring used 
at least 25 per cent more commercial fer- 
tilizer than last year, according to W. B. 
Griem, chemist in charge of the feed and 
fertilizer section of the state department of 
agriculture. The estimate is based on re- 
ports of fertilizer dealers in this state. 

Fewer brands of fertilizer were regis- 
tered for sale in Wisconsin this year, Mr. 
Griem reports. With the fertilizer season 
virtually over, a total of 303 brands have 
been registered with the state department 
of agriculture compared with 310 brands 
in 1941. The average plant food content 
has been found well above the manufac- 
turers’ guarantees. 

The 2-12-6 grade was again the most 
popular fertilizer used on Wisconsin farms 
this year according to the report. 


@ ROBINSON & EVANS MILLING CO., 
Harriman, Tenn., was recently destroyed 
by fire with damage estimated in excess of 
$50,000. The firm plans to rebuild its plant 
as soon as possible. 


COMMODITY LOANS 


The United States department of agri- 
culture has announced that 4,406 Com- 
modity Credit Corporation loans on 4,2339,- 
272 bushels of 1941 corn were repaid 
through June 27, 1942, leaving outstanding 
100,768 loans on 105,988,290 bushels. Loans 
had been made on the same date on 110,- 
250,402 bushels, of which 22,840 bushels 
had been delivered to the CCC. 


Calendar 


of coming events 


International Baby Chick Associa- 
tion, Civic Auditorium, Grand 
Rapids, Mich. ...... July 21-24 


Missouri Grain, Feed & Millers 
Association, Elms Hotel, Excel- 
sior Springs, Mo. ... Oct. 12-13 


Grain & Feed Dealers National 
Association, Elms Hotel, Excel- 
sior Springs, Mo. ...Oct. 12-13 


National Feed Week...Oct. 19-24 


Northwest Retail Feed Associa- 
tion, Hotel Nicollet, Minneap- 


Wisconsin Farm & Home Week, 
University of Wisconsin, Madi- 
BGM; WIS. Jan. 25-28 


Illinois Farmers Grain Dealers 
Association, Pere Marquette 
Hotel, Peoria, Ill. ..... Feb. 2-3 


@ ROBERT WENSORRA, Wyoming, Iowa, 
is the new manager of the Pillsbury feed 
store. 

@ SHERMAN ARNOLD, Elizabeth, Ill., is 
the new manager of the feed division of 
the Joe Service Co. 


TARGET FOR TONIGHT 


Maybe they won’t actually come and drop a bomb on your business, 


DRIED EGG PRODUCTION 


About 139 million pounds of liquid egg 
were produced by commercial egg breaking 
and drying plants in the United States dur- 
ing the month of April according to a report 
by the deparmtent of agriculture. Of this 
amount about 2.5 million pounds were 
used for immediate consumption and 59 
million pounds were frozen. From the re- 
mainder about 22 million pounds of dried 
product were obtained. During the first 
four months of the year nearly 47 million 
pounds of dried egg were produced in the 
United States. 

RECORD PIG CROP 


Estimates for the Corn Belt indicate that 
the spring pig crop this year was nearly 
a fourth larger than produced last year 
according to the United States department 
of agriculture. An increase of 25 per cent 
is shown in the number of sows which 
farrowed this year but the number of pigs 
saved per litter averaged slightly below 
that for last spring. The number of sows 
to farrow in the fall is also estimated at 
about a fourth above the number reported 
for the fall of 1941. For the United States 
estimates show that the spring pig crop 
totaled about 62 million head and hog 
production in 1942 will be by far the larg- 
est on record for the nation. Present indi- 
cations are that the United States pig crop 
this year will be 105 million head com- 
pared with 85 million head last year. 
oe 
@ ALVA RUPEL, Paris, Ill.,, has been ap- 
pointed sales representative for Pillsbury 
Feed Mills, in southeastern Illinois. Mr. 
Rupel formerly traveled this same territory 
for McMillen Feed Mills. 


but the Axis war lords have their eye on it, just the same. They want to 
wipe it out as a competitive force—or take it over lock, stock, and barrel. 
Here is a threat that you can reply to now, today, and in no uncertain 
terms—by buying Defense Bonds to the very limit of your powers, that 
our armed forces may have the guns, tanks, and planes they need to crush 
the Axis once and for all. 


HELP YOUR EMPLOYEES TO DO THEIR PART, TOO 


Every American wants the chance to help win this war. When you 
install the Pay-Roll Savings Plan (approved by organized labor), you give 
your employees that chance. For details of the Plan, which provides for 
the systematic purchase of Defense Bonds by voluntary pay-roll allotments, 
write: Treasury Department, Section S, 709 12th St. NW., Washington, D. C. 


Make Every Pay Day “BOND DAY” 
Save with U. S. Defense BONDS *& STAMPS 
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It is never good to be in a hospital al- 
though at times it seems necessary and 
good for you and in any case, when you 
are hospitalized, it is always good to 
hear from your friends. 

My days in the hospital have been 
comparatively few although 10 years ago 
I had typhoid fever and a few days afte- 
the last Central Retail Feed Association 
convention I went to Columbia hospital 
at Milwaukee with a heart attack. 

It took three doctors to get me down 
and one has since joined the army so 
there are two to keep me well and for me 
to keep—for the time being. I guess I 
was supposed to be in a bad way cardio- 
graphically speaking but I never felt that 
I was and after ten days the doctors 
agreed and let me go home—but not 
back to my three packs per day or my 
three cocktails before Brunch. I am now 
strictly a reformer—a la Gene Tunney at 
all times and at times against everything. 

But what I started out to say it that it 
was nice to hear from youse guys what 
knowed I was sick. 

Sam Rice, president, and Ray Bowden, 
vice president of the Grain & Feed Deal- 
ers National Association wired greetings 
from the Ohio convention where I had 
expected to be. Paul Sather sent a sack 
of King Midas flour for the hospital kitch- 
en to assure my recovery and tooth pow- 
der, so I would smile for the nurses, came 
from Marlon Brando of Calcium Carbon- 
ate Corp. 

Heard from Bill Westerman and Bob 
Crawford of Oyster Shell Products, from 
Ruth and Lloyd Larson, now editor of 
Poultry Supply Dealer, and Charlie Dev- 
ers of National Distillers (sorry, Charlie, 
but I guess I can’t be such a good Old 
Angus customer from now on). 

Wally Griem, chief of the feed division 
of the Wisconsin department of agricul- 
ture, wrote me about three of his friends 
who had taken same “rest cure” with 
good results while Roy La Budde sent a 
daily postal of clipped jokes several of 
which greatly amused the nurses. The 
doctors liked one of Roy’s remarks about 
“people who are so pig-headed that they 
won't take advice even when they are 
paying for it’. 

Paul Gebert of Merrill, Ben Logan of 
Westby, John Becker of Monroe and Orin 
Trindal of Loyal, all officers and directors 
of the Central Retail Feed association, 
wrote kind things about the convention 
being “the best ever, without a doubt.” 
Nice priming for the old pump! 

Even my competitors (and of them I 
humbly say I have no better friends) 
seemed worried about my survival. War- 
ren Anderson of Flour & Feed telephoned 
several times and from the staff of Feed- 
stuffs wires and letters were received 
from Harvey Yantis of Minneapolis, Sig 
Werner and Martin Newell of Chicago, 
Wayne Martin of New York City and 
“Deacon” Wiggin of Toledo. 

Mildred and Wirt Walker of Arcady 
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drove up from Chicago to peek in at my 
door and followed through with daily 
telephone calls. Visitors were prohibited 
which gave me plenty of time to talk 
with the nurses when they had time to 
talk with me. My favorites were four 
little girls who had just completed one 
year at the Columbia School of Nursing 
and if they can improve any more in the 
next two years before graduation, they 
will be the best in the world. They were 
Wilson and Nelson of Berlin, Semke of 
Janesville and Gerard of Ladysmith. 
The Chicago boys kept the blue coats 
coming with a steady barrage of mail. 
Joe Manasse of Werthan Bag is now him- 
self on the “sick list'’’ with a badly crip- 
pled ankle. Was nice to hear from Lee 
Hammett of Simmonds & Simmonds and 
from my old associate, Emil Blacky, now 
with the same firm. Others who wrote 
from the Windy City are C. O. Ryde of 
Ryde & Co., Carl Spierling of Swift & Co. 


Many friends of Wirt D. Walker, presi- 
dent of the Arcady Farms Milling Co. and 
director of the American Feed Manufac- 
turers association, are sending congratula- 
tions because of the marriage of his son, 
Lt. Wirt D. Walker, to Miss Margaret Ross 
of North Adams, Mass. 

The ceremony was performed on July 7 
at Chicago, in the spacious apartment of 
the groom's father, overlooking Lake Michi- 
gan at 3300 Lake Shore drive. From many, 
the congratulations were “double” because 
Wirt, Jr., had just been graduated as a 
pilot and commissioned as a Lieutenant 
from the air corps school at Ellington Field, 
Texas, on July 3. 

Pictured above are Lt. and Mrs. W. D. 
Walker, Jr., and the proud father, after the 
ceremony. 


and Jerry MacNicol of the American Feed 
Manufacturers association. 

Other association hired men, who rec- 
ognize me as at least a half brother be- 
cause of my work for the Central, came 
through, too, and I herewith acknowledge 
special bulletins from A. L. Ward, director 
of the educational service of the National 
Cottonseed Products association, Duke 
Swanson of the Western, Forrest Moyer 
of Kansas, George Phillips of the Asso- 
ciated Producers & Distributors, Louis 
Thompson of the Eastern Federation and 
Bill Shedron of Colorado who reported 
recovery from the same trouble. 

The Iowa boys are always extending 
a helping hand or a friendly greeting 
and so I return many thanks to Walt 
Berger of Des Moines Oat Products, Gene 
Frith of Dubuque, Don Jorgensen of In- 
land Mills, George Schaaf of Des Moines, 
Tom Dyer of Sargent & Co., Carl Orsinger 
of Waterloo Mills and Ed Davis of the 
Mulkey Salt Co. 

Harry Cowan of Spencer Kellogg sent 
roses that lasted a week. Jack Stuart of 
Reliance seemed glad to put me down 
with our pal Bill Chapman of Midland 
and offered to do all the drinking for both 
of us. Harry Reinshagen of Cereal By 
Products explained how he “gave up — 
for cause” a few years ago and now, as 
I well know, is back on the job. 

Jack Sams of Blatchford, handsomest 
of the Screwballs, and Bill Pratt of Russell 
Miller, his able partner in extra curricular 
activities, telephoned from distant parts 
to inquire about the nurses. Rudy Opsal’s 
call was the only word from National By 
Products. Rudy was the first fellow I 
called on my first trip to Minneapolis in 
December 1925. 

C. J. LaFleur of Kasco, who regularly 
shares hunting experiences with me sent 
greetings from Waverly. Dandy note from 
Lou Novins of Borden, letter from Max 
Cohn of Sunset and wire from Ken Wal- 
ters of Atkins & Durbrow. Wayne Fish 
sent a bottle of Mississippi river water. 

“Slow down”, wrote Edson Davis and 
Sam Lien of Northern Supply, Ford Eshle- 
man of V-C, D. A. Lewis of Produlac and 
Don Mihills of Fond du Lac. Don is one 
fellow who really knows all about these 
heart attacks. 

Arthur L. Williams, a veteran Milwau- 
kee flour miller now living in Los Angel- 
es, originated the following verse: 


A wish for quick recovery 
From illness and distress! 
A wish for many, many years 
Of health and happiness! 

Marietta and Bill Moll of Franke Grain 
also sent a “get well’ message as did 
E. O. Wright of the Wisconsin Milling Co. 
I remember attending his birthday party 
at Menomonie in 1925. “For goodness’ 
sake, take it easy!’ came from the “old 
war and work horse” of the feed industry, 
Gene Dreyer of St. Louis and my younger 
friend O. P. Gossett of Semi-Solid. 

My sincere “thank you” to those men- 
tioned here and to all other friends. Right 
now, I feel mighty good to be up and 
about. Will you join my new “Keep off the 
Bed Pan” division of the Screwball Club? 
The slogan is: Keep well, keep working 
and keep buying War Bonds! — DKS. 
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Tell Tnoulles 


Tis writer has learned after 30 years 
of association with many manufactur- 
ers that users of mechanical equipment on 
the whole are backward about writing 
letters. Most users of machinery would 
rather work a whole week than sit down 
and devote a solid 15 minutes to writing a 
letter about mechanical troubles. 

An important advantage about writing 
is the valuable advice that can usually be 
had, gratis, by simply penning one’s trou- 
bles to the manufacturer, or to several 
manufacturers. 


to manufacturer 
writer advises 


by F. W. MADISON 


Thus for instance I have in mind a 
leather crimp on a plunger that was con- 
tinually giving trouble. New crimp after 
crimp was installed. They would fail al- 
most as rapidly as they were put in. Did 
the user write to the crimp manufacturer 


Complete New Plant 


This complete plant, including Elevator and Stor- 


age, Sales Room, Office and Warehouse, was recently 
completed for the Pacifie Grain Company, Danube, 
Minn., by the T. E. Ibberson Company. 


Another example of efficient [bberson-engineering 


and building. 


Consultation Without Obligation 


Write us in full confidence. Costs nothing to dis- 


cuss the matter with us. Tell us your problem — 


we'll solve it. 


and give him a word picture of conditions? 
He did NOT. He seemed to think it was 
easier to buy new crimps and install them 
as rapidly as the previous one failed. 

Crimps often fail prematurely due to im- 
proper installation or to the fact that the 
plunger or cylinder has worn excessively. 
Any of these conditions can usually be 
inexpensively corrected. The simplest and 
perhaps the best way in which to take 
care of a problem of this kind is to send 
one of the crimps that has failed to the 
manufacturer of the crimp for analysis. If 
a crimp fails due to improper installation 
it generally tells its own ‘story plainly 
enough so that experienced engineers can 
detect the cause of the trouble. A lengthy 
letter is seldom necessary. A sketch and 
a few words, all of which can be jotted 
down in a moment or so, will suffice. The 
manufacturer's engineering staff will then 
gladly do the rest. 

I have in mind one instance where 
crimps were giving no end of trouble. The 
user thought it was due to the “high pres- 
sure” of the water. He thought, “Gosh, the 
packing is only leather. There isn't a 
leather on earth that will hold up better 
than this is doing now, so why should | 
write to the manufacturer about it?’ But 
he finally did write, and, much to his sur- 
prise, the manufacturer’s engineers showed 
him how to double the life of the crimp by 
making a very simple change—putting a 
washer under the crimp to reduce wear on 
the shoulder. 

Some users of machinery don't write 
letters because they fear they will be 
pestered by salesmen. If you don’t want 
salesmen to call, simply say so. I com- 
monly say in my letters. ‘Please don't send 
a salesman until requested,” and it is only 
very rarely that my request is not heeded. 
Most manufacturers do their level best to 
comply with all reasonable requests made 
by customers and prospective customers. 
So, don't hesitate to write a letter next 
time you have trouble. 

@ A. T. ELLETT, Clinton, Iowa, has opened 
a new feed and flour store at Wyoming, 
Iowa. 

@ HARRY WAGNER, Farmland, Ind., has 
resigned as manager of the Goodrich Bros. 
elevator. 


@ CARL CRAIG, Thorntown, Ind., has 
been named manager of the Pritchard & 
Son elevator at Lebanon. 


GRANDPA 


James A. Zehr, Sr., central division sales - 


manager for the New England By-Products 
Corp., is sticking out his chest since word 
was received that a bouncing baby boy 
was born to his son and daughter-in-law, 
Mr. and Mrs. James A. Zehr of Wauseon, 
Ohio. 
ANNUAL ELECTION 

Society of Grain Elevator Superintendent 
members of the Minneapolis chapter held 
their annual election at the last chapter 
reeting at which the following officers 
were elected: Clarence C. Bach, Twin City 
Trading Co., president; Bob Bredt, Fruen 
Milling Co., vice president; Jim Auld, Hales 
& Hunter Co., re-elected secretary-treasurer. 
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MISS MAE HAUPT 


“Blatchford’s Chips”, house organ of the 
Blatchford Calf Meal Co., Waukegan, Ill., 
has recently been awarded a “Certificate 
of Excellence” in the mimeographed publi- 
cations class, in a contest sponsored by the 
National Council of Industrial Editors asso- 
ciations. Much of the credit for the deserv- 
ed award must go to Miss Mae Haupt, 18 
year old editor of “Blatchford’s Chips.” 
The publications were judged on layout, 
editorial content, illustrations and typog- 
raphy. 


Dr. John G. Salsbury 
Is Married July 14 


Dr. John G. Salsbury, vice president of 
Dr. Salsbury’s Laboratories, Charles City, 
Iowa, was married to Doris Joan Brunner 
of Nora Springs, Iowa, on Tuesday, July 14, 
at the Methodist church in Nora Springs. 
Rev. Robert Davies performed the cere- 
mony. Miss Frances Salsbury, sister of the 
groom, was maid of honor, and Dr. Hugh 
M. Lightbody was best man. 


Dr. John Salsbury is the son of Dr. and 
Mrs. J. E. Salsbury of Charles City, Iowa. 
He is a graduate of Iowa State college 
where he received his B.S. in 1938. Two 
years later he was granted a degree in 
veterinary medicine, following which he 
became associated with his father in Dr. 
Salsbury’s Laboratories. In 1940 he was 
named vice president of the company. He 
is a member of Sigma Epsilon fraternity at 
Iowa State college. 


The bride is the daughter of Mr. and 
Mrs. Frank Brunner, Nora Springs, Iowa. 
She attended Northwestern university at 
Evanston, Ill., and Drake university at Des 
Moines, Iowa, where she specialized in 
music. She is a member of Kappa Kappa 
Gamma sorority. 


Following a wedding trip, which includ- 
ed the International Baby Chick associa- 
tion convention at Grand Rapids, Mich, 
they will return to’ Charles City where 
they will be at home to their friends in 
the poultry industry. 
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Publish Booklet On 
Truck Maintenance 


In the interests of conserving the nation’s 
existing supply of motor trucks, an inform- 
ative 16-page booklet entitled “America’s 
Trucks . . . Keep ‘em Rolling” has been 
prepared by the Vehicle Maintenance sec- 
tion of the Office of Defense Transportation. 

The booklet describes the essential de- 
tails of a practical preventive maintenance 
program that can and should be followed 
by every truck operator. It opens with a 
letter from President Roosevelt in which he 
declares the necessity for preventive main- 
tenance for every truck during the war 
emergency. In his letter the President asks 


every truck owner to sign a pledge to 
maintain his truck or trucks according to 
the principles laid own in the booklet. 
This pledge is also a part of the booklet. 

Every truck owner who pledges himself 
to proper preventitive maintenance and 
shows his signed pledge to an official sta- 
tion of the United States Truck Conserva- 
tion Corps will receive a red, white and 
blue decalcomania reading, “Pledged — 
U. S. Truck Conservation Corps” which is 
to be affixed to the right-hand cab door of 
the truck below the window. 

Every truck owner, truck dealer, garage, 
lire dealer and service station will receive 
copies of the booklet in accordance with 
the program to keep America's trucks roll- 
ing on the road to victory. 


IT’S 


A GIFT... 


ing. 


Steel Cut Oats 


Pulverized Oats 


Yes, The Statue of 
Liberty, a gift from the France of old, we 
all prize most sincerely. And in the feed 
milling business it’s a gift to be able to 
satisfy customers year after year for al- 
most a half century ... a gift we prize 
most deeply, a gift that our customers all 
appreciate to their profit. 
too, can share in savings buying from 
Doughboy. At least it’s worth investigat- 


Write US Today for Lowest Quotations On 


Feeding Rolled Oats 
Feeding Oat Meal 


Whole Oat Groats 
Ground Barley 


DOUGHBOY MILLS 


Probably you, 


Ground Oats 


Iuc. 


NEW CHM wit. 
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— honor roll 
(Continued from Page Thirty-nine) 


LIMESTONE PRODUCTS CORP. OF AMER- 
ICA, Newton, N. J. 
Sgt. Ernest Counterman, Army 
Pvt. Michael Parichuck, Army 
Pvt. Ralph Goarcke, Army 
Pvt. Ernest Dudgeon, Army 
Pvt. Cornelius Fitzpatrick, Army 
Pvt. Virgil McCann, Army 
Pvt. Frank Pasisky, Army 
Joseph P. Quinn, Navy 
Pvt. John R. Van Syckle, Army 
Pvt. Laurs S. Nillson, Army 
Pvt. John R. Quinn, Army 
Corp. Warren C. Marvin, Army 
MANEY BROS. MILL & ELEVATOR CoO., 
Minneapolis 
Arthur R. Norgren, Navy 
MARSHFIELD MILLING CO., Marshfield, 
Wis. 
Pvt. Raymond King, Army 
Pvt. Rueben Blaschka, Army 
MERCK & CO., Rahway, N. J. 
George W. Perkins, Army 
A. G. Rosengarten Jr., Army 
MILWAUKEE TALLOW & GREASE CO., 
Milwaukee 
Pvt. Leo J. Martin, Army 
Pvt. Martin Brunet, Army 


MURPHY PRODUCTS CoO., Burlington, Wis. 
Capt. Tom C. Burchard, Army 
NITRAGIN CO., Milwaukee 
Lt. Joe C. Burton, Army 
Pvt. J. F. Zaydel, Army 
NORTHERN SUPPLY CO., Amery, Wis. 
S. M. Lien Jr., Navy 
Sgt. Axel Johnson, Army 
Pvt. Marvin Gehrman 
Pvt. Ervin Nelson, Army 


NORSLAND FEED CoO., St. Peter, Minn. 
Gordon A. Johnson, Army 
NOWAK MILLING CORP., Hammond, Ind. 
Lt. Albert C. Nowak, Army 
NUTRENA MILLS, INC., Kansas City, Kan. 
Thomas Kellar 
Ross Koons 
Tom Loftus 
Mike Pestock 
Max Bowersox 
Carl Wendy 
Lee Huddleston 
Herman Collier 
Bud Williams 
Albert Kentworthy 
John J. Mirastaw 
PETERS FEED SERVICE, Brook, Ind. 
Herman Peters, Army 
PIPER GRAIN & MILLING CO., Cedar 
Rapids, Ia. 
Jack Piper Jr., Navy 
PRATER PULVERIZER CO., Chicago 
Pvt. Robert Masopust, Army 
Pvt. Carl Preisinger, Army 
Pvt. James Ratac, Army 
PRATT FOOD CO., Philadelphia, Pa. 
Col. J. W. Keller, Army 
ELLIS REES & SON, Caledonia, Pa. 
Lewis E. Rees, Navy 
RUSSELL-MILLER MILLING CO., Minnea- 
polis and branches 
P. G. Cordaro, Army 
Pvt. Ted C. Hageman, Navy 
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Pvt. Paul E. Wells, Army 

Sgt. Leroy F. Kehr, Army 
Corp. J. M. Kunkel, Army 
Corp. Palmer Grodem, Army 
Roy E. Curtis, Army 

Pvt. R. J. Quinlan, Army 

Pvt. W. R. Casey, Army 

Pvt. Donald M. Grodem, Army 
Sheldon Gordinier, Navy 
Richard Ryberg, Navy 

Tech. Sgt. J]. D. Murphy, Army 
William Watson, Army 

Tour Mackeym Army 

John J. Pierson, Navy 

George Kierig, Army 

Earl R. Pearson, Army 
Ellwood F. Stevens, Army 
Daniel V. Tobin, Army 

Kurth Tomervik, Army 
Cliffoed L. Walquist, Army 


RYDE & CO., Chicago 


Theodore Klingbeil, Navy 
Alex Pahalka, Army 

John Dunwald, Army 
Robert Kasper, Army 
Frank Spalliero, Army 


SCHOENECK FARMS, INC., Nazareth, Pa. 


Pvt. James Mabus, Army 
Pvt. Walter Mabus, Army 


CARL D. BEVIS, JR. 


The parents of Carl D. Bevis, Jr., have 
been notified by the United States navy 
that their son, shown above, has probably 
been lost at sea. Mr. Bevis, who was for- 
merly New England representative for the 
Sea Board Supply Co., Philadelphia, Pa., 
was serving on the patrol boat “Cythera”, 
which has been so long overdue that it is 
now considered lost. 


Pvt. 
Pvt. 
Pvt. 
Pvt. 
Pvt. 
Pvt. 


Ellis Snyder, Army 
Russell Raughley, Army 
Harold C. Barrall, Army 
Leon Brong, Army 
Peter Gava, Army 
Clifford Overpeck, Army 
Pvt. Harold Dorney, Army 
Pvt. Robert Kindred, Army 
SMITH’S SUPER SERVICE, Fayette, Ind. 
Sgt. Quentin R. Carney, Army 
Pvt. Arlia J. Smith, Army 
SPEAR MILLS, INC., Kansas City, Mo. 
Lloyd O. Selders, Navy 
A. E. STALEY MFG. CO., Decatur, Ill. 
K. E. Kruse, Army 
Pvt. H. D. Walker, Army 
STRATTON GRAIN CO., Milwaukee 
William Sweet, Army 
SUNSET FEED & GRAIN CO., Buffalo 
Pvt. Bradford G. Monk 
THE TANVILAC CO., Des Moines, Ia. 
Brig. Gen. Maxwell O’Brien, Army 
H. K. Brown, Army 
Sgt. Richard Milligan, Army 
A. I. Johnson, Army 
Corp. John Ross, Army 
Pvt. Eugene Allen, Army 
Pvt. Harold Hutchins, Army 
VAL-A CO., Chicago 
Arnold V. Cismoski, Army 
WALNUT GROVE PRODUCTS CoO., Atlan- 
tic, Ia. 
Pvt. Elmer Theiss, Army 
Pvt. Ed Schraner, Army 
WISCONSIN MILLING CO., Menomonie, 
Wis. 
]. Norwood Owley, Army 
Pvt. Ed Brimer, Army 
WILBER FEED CO., Jamestown, N. Y. 
Pvt. Dean E. Paddock, Marine Corps 
WILSON & CO., Albert Lea, Minn. 
Lt. Leo G. Bodensteiner, Army 


NORTHWEST COUNTRY ELEVATOR ASSN. 
Major L. C. Webster, Army, former ex- 
ecutive secretary of association. 


WESTERN GRAIN & FEED ASSN. 
Lt. Ron F. Kennedy, Army, former ex- 
ecutive secretary of association. 
© 
@ JESSE L. CLARK, 72, Ashland, Ohio, co- 
founder of Dr. Hess & Clark, Inc., and sole 


owner of the firm since 1923, died June 26. 
—— 


@ HOWARD FRESHWATERS, Keota, Iowa, 
has purchased the Cyrus Bush feed mill 
at Washington, Iowa. 
@ A. E. BENTLEY, Fairview, Ill., has been 
promoted to assistant manager of the 
Farmers Elevator Co. 
@ WALDEMAR STRAUCH and Robert Bol- 
lei, Logansport, Ind., have leased the 
Strauch elevator at Royal Center, Ind. 
CANCEL FALL MEETING 

The board of directors of the Ohio Grain, 
Mill & Feed Dealers association has voted 
to cancel the association’s regular fall 
meeting and will hold a number of group 
meetings in various parts of the state in- 
stead. This action was taken in the inter- 
ests of conserving tires and gasoline and 
because it was felt that more could be ac- 
complished in smaller meetings. 
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CAREFULLY SIFTED FOR FEED 
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DEALER CONSUMPTION 


HOPEFUL HOPE 
A Scotchman had been presented with 
a pint of rare whisky. He was walking 
home, when a car knocked him down, 
hurt his leg badly. He got up and 
limped down the road. Suddenly he 
noticed something warm and wet trick- 
ling down his leg. 
“Oh, for goodness sake,” he groaned, 
“I hope that’s blood!” 
* * * 
He who waits to do a great deal of 
good at once will never do any. 
* * * 
DIPLOMAT 
Uncle Sam's foreign service could use 
a young man who rushed into an ele- 
vator in a large office building recently 
without removing his hat. The only other 
passenger, a frozen-faced spinster, glared 
for a while and then snapped, “Don't 
you remove your hat in the presence 
of ladies, young man?” 
“Only in the presence of elderly ladies, 
Miss,” was the stopper. 
* * * 
ALL OVER 
They walked the lane in silence, 
The sky was studded with stars; 
They reached the gate together; 
And for her he lifted the bars. 


But this is long since over, 

There’s nothing between them now, 
For he was just the hired man— 

And she, she was a Jersey cow. 

« 

The only thing that goes faster than 
time is money. 

* * * 
TOUGH GUY 

A worried-looking little man dashed 
into a bar and ordered a gingerale in a 
voice shaking with rage. 

“You look upset,” said the sympathetic 
bartender. 

“With every reason,” said the little 
man. “I got home just now to find my 
wife in a compromising position with a 
stranger.” 

“What did you do?” 

“So I—I threw his umbrella out of the 
window and said, “There! I hope it rains 
now!" 

* * * 


HIGH PRICED 

There is a story going around of a big 
tough citizen who belligerently walked 
into a store and demanded a new truck 
tire. For a gag, he was sent to a trucking 
concern where he repeated his request. 

“Sure,” he was told, “we'll sell you a 
new tire.” So he was handed one and 
told the price would be $10,030. 

“What!” yelled the belligerant buyer. 

“Why, of course,” the seller explained. 
“That's $30 for the tire and $10,000 to pay 
the federal fine.” 
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ROOM RATES 
Sweet Inquirer (to hotel clerk): “How 
much are your rooms?” 

Clerk: “Five dollars up to twelve.” 
Sweet Thing: “How much for all night?” 
* * 

No matter how many friends a man 
has, there comes a time when he has one 
too few. 
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HONEYMOON 

“Did you go on a honeymoon, Zuza- 
belle?” 

“Ah suppose you might call it dat, 
ma‘am. Henry done help me wid the 
washin's de fust week.” 

* * * 


The air castles that batchelors dream 
about are usually made of smoke. 
* * * 


DUAL ROLE 

Two modern little girls, on their way 
home from Sunday school, were solemnly 
discussing the lesson. 

“Do you believe there is a devil?” 
asked one. 

“No,” replied the other promptly. “It's 
like Santa Claus; it’s your father.” 
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STANLEY DREYER TRANSFERRED 

E. C. Dreyer, Dreyer Commission Co., 
St. Louis, Mo., has announced that his son, 
Stanley W., who for some time has been 
employed in the firm’s headquarters at 
St. Louis, will be transferred to Kansas 
City, Mo., about Aug. 1. Stanley will be 
associated with his brother, Charles, who 
is in charge of the Kansas City office. 


@ OWEN DUTCHESS, Walton, Ind., has 
been named manager of the Lincoln Ele- 
vator Co. at Lincoln, Ind. 

@ THE FARMER'S STORE, INC., a firm 
dealing in feed, grain, coal and farm ma- 
chinery has been organized at Hudson, 
N. Y., by Philip G. Rosenberg, Alexander 
J. Hutchinson, and Bertha J. Rosenberg. 


THERE’S ACTION IN OUR WATERS... 


—— 
USN 


— 


But you can still depend on Farallone 
for natural Vitamin A and D oils 


Fishing isn’t what it used to be—but we're 
still delivering Vitamin A and D oils from 
natural fish sources. Our Vitamin A is 
assayed and Vitamin D is A.O.A.C. tested 
—both are guaranteed for potency. 


Farallone A and D oils are available singly 
or together in potencies to meet your 
specifications within federal regulations. 
Our experienced technical staff is always 
on call to help you with your formulae. 


Write or wire for full information 


EASTERN SALES OFFICE - 


350 MADISON AVE. 


FARALLONE PACKING COMPANY 


Pier 92 - San Francisco - California 


- NEW YORK CITY 


War Damage Insurance 


The Mill Mutuals are affiliated 
with the War Damage Corporation 
as Fiduciary Agents 


For information call, wire or write your 
Mill Mutual Insurance Office 


ASSOCIATION OF MILL AND ELEVATOR 
MUTUAL INSURANCE COMPANIES 


400 West Madison Street 


e Chicago, Illinois 


Pacific Northwest 


Elects S. Reiman 


Sol Reiman, Odessa, Wash., was elected 
president of the Pacific Northwest Grain 
Dealers association at the convention held 
last month at Walla Walla, Wash. He suc- 
ceeds Harry E. Morrison who was named 
on the board of trustees. 

Other officers elected were: W. R. Glov- 
er, Spokane, vice president; Don Gember- 
ling, Spokane, secretary; and George 
Schultz, Reardon, treasurer. New directors 
include: B. H. Kjose, Seattle; S. E. Mikkel- 
son, Portland; Phil Welk, Walla Walla; 
Guy C. Foster, Penleton, Ore.; H. L. MclIn- 
tyre, Seattle; W. W. Markman, Moscow, 
Idaho; Frank H. Hurst, Washtucna, Wash.; 
C. M. Cook, Lacrosse, Wash.; and Paul 
Ostroot, Portland. 

Among the convention speakers were 
Sam L. Rice, Metamora, Ohio, president of 
the Grain & Feed Dealers National asso- 
ciation; N. E. Dodd, Washington, D. C.; 
Frank T. Westmeyer, Seattle, representing 
the American Association of Railroads; 
Austin Filler of the War Production Board 
and Gov. Arthur B. Langlie. Registration 
totaled 193. 

@ MRS. CHARLES HELLAND, Hardy, Iowa, 
wife of Charles Helland, manager of the 
Farmers Elevator Co., died recently. 

@ BARNSTABLE FEED CO., Nokomis, IIl., 
suffered damage estimated at $4,000 re- 
cently as the result of a fire of undetermin- 
ed origin. Loss included a considerable 
quantity of feed, sugar, salt and over 2,000 
baby chicks. 


@ ALVA SUMMERVILLE, Rockville, Ind., 
has purchased the feed mill at Dana form- 
erly operated by Vermillion County Farm- 
ers, Inc. The new firm will be known as 
Dana Feed Service and will furnish com- 
plete mill service including mixing and 
grinding. 

@ ALBERT WEBB, Colchester, IIl., has pur- 
chased the elevator and feed mill formerly 
operated by Henry Newland at Tennessee, 
Ill. 

@ ED OBERBECK, Highland, Ill., has pur- 
chased the former Tiedemann milling prop- 
erty in O'Fallon. The plant will be con- 
verted into a modern feed mill as soon as 
needed machinery and equipment can be 
secured and will be operated in connec- 
tion with Mr. Oberbeck’s feed business at 
Highland. 

BUYS STORAGE BINS 
The department of agriculture has an- 

nounced that Commodity Credit Corpora- 
tion has contracted to date for construction 
of 26,610 wooden grain storage bins hav- 
ing a combined capacity of approximately 
60,000,000 bushels. Half of the bins were 
to be delivered during June and the other 
half during July. Negotiations are pro- 
ceeding for the construction of facilities to 
accommodate an additional 40,000,000 bu- 
shels for delivery during the same period 
and other contracts are expected to be let 
shortly, CCC officials explained. 
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Heading The Feed Bag birthday parade 
this month is Harry J. Dean, Iowa City, 
Iowa, genial president of the Western 
Grain & Feed association. Harry is a 
graduate of the University of lowa and an 
active partner in the firm of W. & F. Miller 
Feed Co. He has been a big factor in 
building up the business of the firm to a 
point where they now have three locations 
in Iowa City. Harry has also been a loyal 
supporter and faithful worker in the inter- 
ests of the Western association and is 
known throughout the industry as a 
“square shooter” and a “right guy’. He 
celebrates his birthday Aug. 27 and his 
home address is 129 Grand Avenue Court, 
Iowa City, Iowa. 


HARRY J. DEAN 


August 1—CHARLES COUGHLIN, Riebs Co., Milwaukee, Wis. 
R. C. FLETCHER, Iowa Limestone Co., Des Moines, Ia. 
August 2—PAUL R. FROHRING, General Biochemicals, Inc., Chagrin Falls, Ohio 
L. S. THOMPSON, Larrowe Milling Co., Detroit, Mich. 
August 3—O. A. McCREA, Pillsbury Flour Mills Co., Minneapolis, Minn. 
E. H. HUIBREGTSE, Monticello Feed Mill, Monticello, Ia. 
JOHN A. CAPLE, A. B. Caple Co., Toledo, Ohio 
August 4—ARTHUR B. FRUEN, Fruen Milling Co., Minneapolis, Minn. 
E. L. McKEE, Ultra-Life Laboratories, Inc., East St. Louis, II. 
LEWIS McCLELLAN, Cargill, Inc., Milwaukee, Wis. 
H. E. NICKELSEN, Clinton Co., Clinton, Ia. 
August 5—WALTER N. JONES, Vitality Mills, Inc., Chicago, Ill. 
August 7—WM. D. FLEMMING, Northwest Retail Feed Ass‘n., Minneapolis, Minn. 
August 8—R. H. PROCTER, St. Regis Paper Co., New York, N. Y. 
August 9—G. W. KRUSE, P. C. Kamm Co., Milwaukee, Wis. 
August 10—L. J. HARTZHEIM, Hartzheim Fuel & Feed Co., Beaver Dam, Wis. 
August 11—C. J. TRUDEAU, Beaumont & Hohman, Inc., Chicago, Ill. 
BRUCE VARNEY, American Butter Co., Kansas City, Mo. 
August 12—WARREN O. PLUMMER, Washburn Crosby Co., Minneapolis, Minn. 
August 13—J. E. JOHNSON, Spencer Kellogg & Sons, Inc., Buffalo, N. Y. 
August 14—E. C. KESSLER, Ames-Burns Co., Jamestown, N. Y. 
E. F. MORRIS, Hopkins, Minn. (Gorton-Pew Fisheries) 
August 15—CARL F. BERGER, Sidney Grain Machinery Co., Sidney, Ohio 
August 16—M. J. BEAUBAIRE, Gopher State Feed Co., Minneapolis, Minn. 
VERNON DAWE, Dawe’s Vitamelk Co., Chicago, Ill. 
ROUD McCANN, American Dry Milk Institute, Inc., Chicago, Ill. 
August 17—E. R. HUMPHREY, Oklahoma Grain & Feed Dealers Ass‘n., Enid, Okla. 
E. H. RUSSELL, Minnesota Linseed Oil Paint Co., Minneapolis, Minn. 
August 18—G. L. VAN LANEN, LaGrange Mills, Red Wing, Minn. 
August 20—ROBERT G. EVERETT, King Midas Flour Mills, Minneapolis, Minn. 
W. B. GRIEM, State Department of Agriculture, Madison, Wis. 
August 21—E. W. MYERS, Clinton Co., Clinton, Ia. 
J. RUSSELL WARD, Wilson & Co., Inc., Cedar Rapids, Ia. 
August 23—J. LEON ANDERSON, Wilber Feed Co., Inc., Jamestown, N. Y. 
August 24—G. FRED OBRECHT, Gerard Milk Products Co., Baltimore, Md. 
August 26—CHAS. M. STRUVEN, Atlantic Supply Co., Baltimore, Md. 
August 27—HARRY DEAN, W. & F. Miller, lowa City, Ia. 
August 29—CASEY JONES, Clifton, Ill. (National Distillers Products Corp.) 
G. F. MARTIN, Dayton, Ohio (Mulkey Salt Co.) 
WARD H. OLMSTED, Olmsted-Hewitt, Inc., Minneapolis, Minn. 
August 30—EDMUND PINCOFFS, Shellbuilder Co., Houston, Texas 
August 31—V. PAUL ALLEN, American Butter Co., Kansas City, Mo. 
ROGER P. ANNAN, Grain & Feed Dealers National Ass‘n., St. Louis, Mo. 
W. S. SEWELL, Strong-Scott Manufacturing Co., Minneapolis, Minn. 
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NO-MILK 


Since 1885 


Made in the heart of 
Wisconsin's Dairyland. 
100 Ibs. replaces 1,000 
lbs. whole milk. More 
than 1,100 dealers sell 
No-Milk Calf Food and 
help their customers raise 


better calves. 
NATIONAL CALF 


PELLETS 
Are Also Available 


National Food Co. 


D. R. MIHILLS, Prop. 
Fond du Lac, Wis. 
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Nopco Acquires New 
Fish Liver Oil Plant 


National Oil Products Co., Harrison, N. J., 
has acquired the Boston, Mass. fish liver 
reduction plant of the Rowland Marine 
Products Co.—the largest and most recent- 
ly constructed cod liver oil production 
plant in the United States, according to 
an announcement by Perc S. Brown, vice 
president in charge of Nopco’s vitamin 
department. 


This plant functions as a production unit 
only. Sales of its cod liver and other fish 
oil finished products are handled by Nop- 
co’s vitamin sales divisions at Harrison, 
N. J., which market vitamin A, also vita- 
min A & D fish liver oils and concentrates 
to the food, pharmaceutical and poultry 
and animal feeding industries. 

An interesting feature of this plant is 
that it has two complete and separate 
units for processing fish livers—one for cod 
livers only—the other for swordfish, hali- 
but, shark and other types of fish livers if 
of sufficient vitamin potency to warrant re- 
duction. The company also has fish liver 
reduction plants at Richmond, Cal. and 
Harrison, N. J. 


ee 


@ EARL COLLIER, Paris, Ill., who was 
formerly associated with the Consumer 
Supply Co., has opened a feed store at 
1207 S. Central Ave. The business will be 
operated under the name of the Central 
Feed store and will feature Pillsbury feeds 
and concentrates. 


@ STUART B. NASH, Ripon, Wis., has pur- 
chased the Ripon Roller Mills from his 
father Henry O. Nash. 

@ M. H. MATTESON elevator, West Union, 
Ill., was completely destroyed by fire June 
26, as the result of a fire caused by 
lightning. 


oe 


INSTALL NEW EQUIPMENT 


As a war-time conservation measure 
Whitmoyer Laboratories, Inc., is installing 
new vacuum dryers for drying fish meal at 
the Rockland, Maine, cod liver oil produc- 
tion plant. Through the use of this new 
equipment it is expected that many tons of 
fish scrap now being thrown away will be 
converted into excellent fish meal. Despite 
war difficulties, company officials estimate 
that there will be an increased production 
of cod liver oil at Rockland this season. 

eo 


RECORD TONNAGE 


The largest tonnage of wool ever re- 
ceived by the Wisconsin Cooperative Wool 
Growers association in any one week of 
its 13-year history was received between 
June 15 and 20, the state department of 
agriculture has been advised. A total of 
152,188 pounds of wool were delivered to 
the cooperative’s warehouse in Milwaukee 
during the week of June 15-20, marking 
the third consecutive week that the organi- 
zation’s wool receipts exceeded 100,000 
pounds, according to a report made to the 
department by R. E. Richards, Portage, as- 
sociation secretary-manager. 


Food Shipments To 
Allies At New Peak 


The United States department of agri- 
culture reports that more than 5,178,000,000 
pounds of farm products had been deliver- 
ed to representatives of the United Na- 
tions for lend-lease shipment up to June 1. 
Total cost of these products, bought by the 
Agricultural Marketing administration and 
delivered at shipping points since the pro- 
gram began in April 1941, has approxi- 
mated $701,000,000. 

During May, 200,914,489 pounds costing 
$41,528,179 were delivered. The largest 
transfers were for meats and dairy pro- 
ducts, meats totaling 52,098,154 pounds 
and dairy products 40,383,556 pounds. 

Leading commodity groups delivered, 
with cumulative values up to June 1, 1942, 
were dairy products and eggs, $224,378,- 
773; meat, fish, and fowl, $211,615,575; 
fruits, vegetables, and nuts, $54,854,382; 
grain and cereal products, $27,714,251; 
lards, fats, and oils, $56,006,163. Purchases 
of other foodstuffs totaled $5,109,791 and 
non-foodstuffs, $121,378,244. 


—— oe 
@ KERKHOVEN FARMERS ELEVATOR CoO., 
Kerkhoven, Minn., was destroyed by fire 
last month. 


ee 


@ TIVIS BILDERBACK, Denver, IIl., oper- 
ator of elevators at Denver and Bowen, 
has purchased the West Point elevator 
which has been operated for the past 12 
years by Mr. and Mrs. George Ufkes. 


DIAMOND CORN GLUTEN MEAL 


a source of carotene or pro-vitamin A 


HE scarcity of fish oils has emphasized the importance 


of ingredients of vegetable origin which supply carotene 


41% Protein 
Guaranteed 


CHICAGO 


or pro-vitamin A to poultry rations. Diamond Corn Gluten 
Meal is one of these. Diamond has much more vitamin A 
potency than whole yellow corn because the carotene of 
corn is concentrated in the gluten. The presence of 10% of 
Diamond is a helpful contribution to the total vitamin A 
potency necessary in a poultry or turkey ration. 


The vitamin A requirements of poultry and turkeys are high. 
Be sure your mashes are adequate in this respect. 


CORN PRODUCTS SALES CO. 


NEW YORK 


KANSAS CITY 
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plus quality merchandise 
boosts firm’s feed sales 


F you ask Frank Hamm what 
his firm did to boost a declining 
feed business to the highest 
level during the 14 years of han- 
dling feed, he will tell you that it 


was good service plus quality mer- 
chandise enthusiastically sold. 


Mr. Hamm joined Harry O. 
Greene as a partner in 1934, form- 
ing the new organization Greene- 
Hamm Coal & Supply Co., Goshen, 
Ind. About one year ago they em- 
ployed a young man familiar with 
farm work and farm requirements 
to manage the feed department. He 
is M. J. Chupp. 


He is on the job all the time and 
takes a keen interest in giving 
quick service in feed grinding and 
in carefully planning the individual 
needs of farmers who go in for all 
kinds of live stock and poultry rais- 
ing in this rich farming community. 

“With many competitive products 
on the market, price is a big deter- 
mining factor,” said Mr. Chupp. 
“Hence, we carry three grades of 
one national advertised brand of 
feed. This way we can more easily 
convince customers that quality 
grades pay best and also that qual- 
ity considered the prices are right 
in line. With only one priced pro- 
duct it is awfully hard to do that. 
This is true with dog and rabbit 
food of which we sell large quanti- 
ties. Also with dairy, poultry and 
hog feed. 

“Prices fluctuate so rapidly now 
that we issue a new price list each 
week. We follow that price change 
regardless of replacement cost. This 
is the only practical way to earn a 
profit in the business and be fair 
with your customers. 


“If prices advance and you have 
a considerable quantity on hand at 
the old and lower price you cannot 
afford to continue selling at the old 
price, but should sell on the basis 
of replacement cost, for the simple 
reason that if you are caught with 
a large supply and the price drops, 
you would then have to reduce 
prices, to meet competition. These 
ups and downs must balance each 
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other and selling price marked up 
for a necessary profit.” 


Another factor that helped treble 
the feed business with this firm last 
year with a minimum of losses was 
that they held sales to as nearly a 
cash basis as possible, but made 
credit readily available to those 
wanting and entitled to it. 


“We do less credit now than ever 
before — practically everything is 
sold for cash,” stated Mr. Chupp. 
“On 100 pound bag sales we make 
a 10 cents carrying charge to carry 
the account. However, no credit is 
extended to any buyer before in- 
vestigating his rating on coal, feed 
or any of the many other building 
supply items carried. 

“We make use of the efficient 
service of the local credit bureau 
which affords reliable information 
quickly. We ask our customers 
frankly for the priviledge of investi- 
gating their rating. This being 
granted we do it in their presence, 
and with their full knowledge so 
that no offense is incurred.” 


Diversification is an important 
factor in this company’s progress. 
They say their worst competition on 
feed grinding are the farm to farm 
operators. 

“They run on such a close margin 
that by the time their outfit is worn 
out they don’t have enough money 
to buy another one,” claimed Mr. 
Chupp, “but it seems there is al- 
ways somebody ready to take their 
place. We get a fair price for grind- 
ing, 10 cents per hundred for regu- 
lar custom grinding, 12 cents for 
finer work. Experience proves that 
we can't go below those figures 
and make any profit. Custom serv- 
ice is absolutely necessary to our 
major business of selling feed as 
it brings people in, then we can 
sell them our nationally advertised 
concentrates, stock remedies, and 
a full line of prepared feed.” 

The firm sells dog food, both in 
packages and bulk, and stocks 


GOOD service plus quality 
merchandise enthusiastically 
sold have been largely respon- 
sible for boosting feed sales at 
the Greene-Hamm Co., Gosh- 
en, Ind., M. J. Chupp, feed 
department manager, is shown 
outside the plant above. 


three grades or types of egg mash, 
available in mash or pellets. In ad- 
dition to feed in this department 
under Mr. Chupp’s supervision he 
sold over 2000 bales of straw and 
100 tons of hay at retail last season. 
Everything in the nature of farm 
and city needs in this category 
helps to swell the sale and keep 
customers coming, including lawn 
seeds, well known hybrid seed corn 
and nationally advertised fertilizer 
for lawn garden and field. 


Demand exceeds supply but de- 
liveries are coming through even 
if they are delayed. Other products 
handled are cement, lime, plaster, 
roofing, paint, tile, chimney tile, 
heatolators, wire fence, fence posts 
and coal. This affords a well bal- 
anced trade among city people and 
farmers alike. Other items sold in 
large quantities in the feed depart- 
ment are block salt, sack and bulk 
salt and water softener. 


The mill equipment consists of a 
Papec hammer mill, corn sheller 
and cracker. A 40 h.p. motor oper- 
ates the grinder and another extra 
motor for the other equipment. 

In summation the management 
now feels well repaid for their de- 
cision to put this important depart- 
ment in the hands of a man who 
has inspiration, enthusiasm and 
works in the company and con- 
sumer’s interest. 
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Baby Chichs 


are important part 
of feed business 


FRESHWATERS, Keota Pro- 
duce & Hatchery at Keota, Iowa, be- 
lieves baby chicks play an important part 
in establishing a feed business. 

It is his contention that a dealer can get 
chick feeders started right and keep their 
business by giving customers the benefit 
of his experience. Not only is there an 
immediate profit in baby chicks plus what- 
ever starting feed may be needed but 


SURVEY 


there is another and more important angle. 
By specializing in baby chicks a feed deal- 


er can bring women to his store and wo- %, 
men do influence purchases of feed for & 


beef and dairy cows, hogs and other stock © 


according to Mr. Freshwaters. 
There are 10 places in the town of Keota 


FARMER PREFERENCE 


FOR 


Here is the result of a statewide 
feeder survey just made in the na- 
tion’s biggest hog-producing state: 


SIX TIMES as many farmers are 
feeding Minral Meat Meal as are 
feeding any other single brand of 
protein-mineral hog supplement. 


Dealers! Think what this preference 
means to you. It means SIX TIMES 
as much volume, if you are handling 
Minral Meat Meal. Sell the farmers 
the hog supplement they want. Get 
on the band wagon NOW. 


Ask your Sargent representative, or 
write today for our money-making 
dealer proposition. 


SARGENT & CO., Des Moines, lowa 


Over Half a Century of Reliable Quality 


ATTRACTIVE front of Keota 
Produce & Hatchery is shown 
above. The hatchery is housed 
in the building on the left while 
the vacant lot between the two 
buildings is used for purposes 
of outdoor display. 


(population 1000) where feed of one kind 
or another may be bought. Yet the Keota 
Produce & Hatchery is about the busiest 
feed store one could find in a day's travel. 
One reason may be that Howard Fresh- 
waters is an authority of feeding. He gives 
freely of his time and knowledge and 
farmers are quick to ask his advice when 
in doubt. 


The establishment he operates is housed 
in two buildings with a display lot for 
feeders, tanks, etc., in between. He has 
about the brightest painted place on the 
main street of his town. Even a block 
away, one can see the sign on his building 
so it is apparent that no feeder need have 
any trouble locating his store. 


This dealer believes in advertising as an 
inspection of his store would indicate. In- 
side and outside are signs, posters and 
display cards directing attention to pro- 
ducts sold there. The local newspaper is 
also used as much as possible and mail- 
ings are sent out frequently. In addition, 
a store salesman follows up the advertis- 
ing by calls on feeders in the territory. In 
normal times there are eight people em- 
played by this organization, two or three 
times the number usually found in a feed 
store in a town the size of Keota. 


One of the interesting things at the Ke- 
ota Produce & Hatchery is a large black- 
board on which is lettered various pro- 
ducts such as tankage, meat scraps, meal, 
feeds, minerals and the like. Farmers who 
come to the store can determine prices at 
a glance and they also find the list handy 


for making up orders. This price list is also- 


referred to constantly by the dealer and 
his assistants. 


During the past several years, Mr. Fresh- 
waters, like others, has had opportunity to 
observe the losses in production due to 
unsanitary conditions on farms. As a re- 
sult, this store features disinfectants, 
sprays and cleansers and stresses the im- 
portance of clean pens, roosts, stalls, founts 
and feeders. Sales of sanitary supplies 
have increased to the point where they 
pay a good profit and feeders have had 
better results from feeds purchased. This 
Keota dealer heartily recommends this 
sanitation idea to all farmers and dealers. 
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— crab meal 


(Continued from Page Twenty-four) 


The meat is packed in tin containers and 
shipped packed in ice all over the country. 
A 110 pound barrel of live crabs will pro- 
duce only about 10 to 11 pounds of white 
meat and two pounds of claw meat. The 
remainder constitutes crab scrap which is 
dumped in special concrete boxes built by 
the Sea Board firm for this purpose. This 
crab scrap is hauled away daily to the 
dehydrating plant. 

Here the scrap is steam dried at 250 de- 
grees Fahrenheit. This removes the mois- 
ture and assures the keeping qualities of 
the crab meal. Since the scrap is picked 
up six times a day from the sheds and im- 
mediately dehydrated the resultant pro- 
duct for the feed trade is guaranteed fresh. 


After the drying process the crab scrap 
is run through a hammer mill and then 
sacked in 100 pound bags for shipment all 
over the country. It is an interesting busi- 
ness which is still growing and utilizes a 
by-product of the food industry. 

What are the characteristics of crab 
meal? The following is a typical feed 
analysis and complete analysis of crab 
meal: 


REGULAR FEED ANALYSIS 


Per 

Cent 
Ether Extract (Crude Fat) ........ 2.58 
Nitrogen-Free Extract ............ 6.74 

100.00 
COMPLETE ANALYSIS OF CRAB MEAL 
0.87 
Potassium Oxide (K20) .......... 0.56 
Calcium Oxide (CaO) (LIME) .... 17.17 
Carbon Dioxide (CO2) .......... 13.23 
0.32 
Iron Oxide (Fe.203) ..........:. 1.16 
Magnesium Oxide (MgO) ....... 1.12 
Titanium Oxide (TiO2) .......... 0.02 
0.99 


Copper (Cu) 34 Parts Per Million 

Manganese (mn) 60 Parts Per Million 

Total Mineral Constituents Includ- 
ing Carbon Dioxide, Chlorine 


Phosphorus, Sulphur .......... 38.98 
Organic Matter ...... 52.52 

100.00 


@ CLIFFORD COOLEY, Monon, Ind., has 
opened a new feed store on Arch St. Mr. 
Cooley was formerly employed as sales- 
man at the Howard Implement Co. 

@ GEORGE R. STONE, Georgetown, Ky., 
has opened the Scott County Produce Co., 
at 135 S. Broadway. Besides produce he 
will handle a complete stock of feed and 


operate a cream buying station in connec- 
tion. 
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BLEWETT GETS OLD JOB 

G. E. Blewett, Fort worth, Texas, has 
been elected by the directors of the Texas 
Grain & Feed Dealers association as sec- 
retary-treasurer of the organization to suc- 
ceed A. G. Campbell, who recently resign- 
ed. Mr. Blewett formerly served the asso- 
ciation in this same capacity from 1929 to 
1939 when he gave up the office to take 
charge of the Fort Worth Elevators & 
Warehouse Co. He will maintain his office 
at 1925 Fair building, Fort Worth, Tex. 
ee 
@ E. STEVENS, president of the Dawson 
Cotton Oil Co., Dawson, Ga., was elected 
president of the Southeasetrn Peanut asso- 
ciation at the annual convention held at 
Pensacola, Fla., June 14-16. R. B. Anderson, 
Andalusia, Ala., was named vice president. 


SEND FOR THIS 


@ CHARLES A. LINGHAM, 72, Lockport, 
N. Y., who recently retired as vice presi- 
dent of the Federal Milling Co., died June 


29. 


@ ROBINSON FEED STORE, Centralia, IIl., 
recently damaged by fire, is being com- 
pletely rebuilt. Construction plans call for 
new brick walls, a new front, roof, flooring 
and partitions. 
MILK SALES UP 
Daily average sales of fluid milk during 
May increased 6.97 per cent over the same 
period a year ago, according to reports 
from the Milk Industry foundation. In May 
daily average sales totaled 7,902,768 quarts 
compared with 7,387,539 quarts in May 
1941. 


BOOKLET ON 


_ VITAMIN D 
four-footed animals 


Gives full in- 
formation on 
how to provid: 
“Vitamin D 
Insurance” in 
feeds. 


WANTED—Pig Feeds for Rapid, Economical 


Growth—Containing Ample Vitamin D! 


Today’s great and growing demand for pork offers a splendid 

market for growth-promoting feeds. The feeds which help pigs 

reach market weight more rapidly are the feeds which will get 

business . . . hold business . . . and insure satisfied customers. 
For rapid, economical growth, pigs need a constant, ample 

supply of Vitamin D. Yet they often do not get enough Vita- 

min D because: 

1. Not enough direct sunshine (ultraviolet). 

2. Winter and early spring sunshine low in ultraviolet. 

3. Little or no Vitamin D in grains and protein concen- 

trates. 
Hundreds of feed manufacturers are putting “Vitamin D Insur- 


ance” into their feeds for pigs and other four-footed animals by 
including 


FLEISCHMANN'S 
IRRADIATED DRY YEAST TYPE 9-F 


Guaranteed to contain 9,000 U.S.P. units of Vitamin D 
per gram, or 4,000,000 units per pound. Supplies Vita- 
min D for four-footed animals at a cost of only a few 
cents per ton of feed. Easy to mix. STABLE in feeds 
and mineral mixtures. 

Gain satisfied customers by fortifying your pig feeds 
with Fleischmann’s Irradiated Dry Yeast. Write today 


for booklet, prices and name of distributor in your 
territory. 


Special Products Department FB-7 


STANDARD BRANDS INCORPORATED 
595 Madison Avenue New York, N. Y. 
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(Continued from Page Twenty-seven) 


later, when the second picture was taken, 
it weighed 1475 pounds. 

“Our ability to show actual pictures and 
actual figures of gains made by users of 
our feeds is a great talking point for 
us,” says Mr. Hall. “There is no guess 
work, no general statements—we can 
prove by actual figures just what our 
feeds will do.” 

A further means of publicity is the use 
of newspaper ads in the local weekly 
newspapers. These appear every week. 
The ads are all composed in the office. 
They follow the seasons as much as pos- 


—a substantial sav- 

ing in operation and 
maintenance costs— 
smooth, trouble-free 
operation — greater 
capacity and a better 
product — because it is 
designed right and built 
right. 


The cutting plates pro- 


sible. “We have no way to tell exactly 
how effective our newspaper ads are,” 
says Mr. Hall, “but we believe they are 
effective enough in keeping our name in 
front of the public to justify their use.” 

A neat little shelf display is maintained 
in the office at Atkinson where samples 
of the different feeds are shown in glass- 
covered containers. The same shelves 
are also used to display a large variety 
of literature and pamphlets. These are 
kept neatly arranged and free from dust. 

Personal solicitation is carried on by a 
salesman who covers the territory served 
by the three places. He is also a service 
man and gives such information to cus- 
tomers as they desire on feeding and care 
of stock. 

The feed business so far this year has 


vide millions of cutting actions; the assembled beater groups 
10 to 20 blades as a single unit, holds spacing exact and 
facilitates quick change of hammers; (these are patented 


features). 


It has direct drive with integral cast iron motor base; 
the motor load is controlled by self-contained feeder with 
syphon air metal and stone separation; all rotating parts 


are carefully balanced. 


These are only some of its many advanced features. 
Write us NOW for the whole story and our 30 DAYS’ 


TRIAL PLAN. 


A. E. JACOBSON MACHINE WORKS, Inc. 


1076 Tenth Avenue S. E. 
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been about 25 per cent more than last. 
From 50 to 60 tons of feed are kept in 
stock in the Atkinson warehouse. Hog 
feeds make up about 70 per cent of sales, 
steer feeds about 20 per cent and poultry 
and miscellaneous feeds the remaining 10 
per cent. 

The Atkinson plant averages 50 tons of 
feed a month sold while each of the other 
places averages about 20 tons each. The 
Atkinson elevator has a capacity of 55,- 
000 bushels and handles 200 cars and up 
of grain annually while each of the other 
elevators handles 150 cars or more. At- 
kinson handles 30 cars and Annawan 20 
cars of coal yearly. 

The Atkinson plant, in addition to Mr. 
Hall and the salesman, employs an of- 
fice girl, an elevator man and a truck 
driver, while each of the other places em- 
ploys one man besides the manager. Two 
trucks are used for pick-up and delivery, 
a %-ton truck and a 1!/-ton truck. De- 
liveries are made free to customers. These 
trucks also haul feeds from the Mendota 
mill and feed ingredients from Chicago. 
Mr. Hall has been in the grain and feed 
business for 22 years, the last 16 of which 
have been with the Federal-North Iowa 
Grain Co. He was formerly in the com- 
pany’s main office at Cedar Rapids, Iowa., 
but took charge of the Atkinson group in 
1931. He is one of these genial, friend- 
ly men who are a real asset to the feed 
business—one who believes in real serv- 
ice to customers and who, through this 
service, succeeds in getting his customers 
to do much of his advertising for him. 
This idea is fully exemplified in the Farm- 
ers’ Exchange blackboard and mailed 
bulletins which he says make up his most 
effective medium of publicity. 


Wheat Allotment Is 
Same As Last Year 


Secretary of Agriculture Claude R. Wick- 
ard has announced a 55 million acre 1943 
national wheat allotment, the minimum 
under the law, but asked wheat producers 
whose lands and equipment are suitable 
for growing other crops, needed more ur- 
gently in the war effort, to hold this land 
for those crops rather than plant it to 
wheat this fall. 

Announcement of the wheat allotment, 
which is the same as the national allot- 
ment in 1942, is the first important deter- 
mination affecting farming operations for 
1943. Goals and allotments for other farm 
crops will be determined later. 

@ @ 
@ JOSEPH POOS, Eaton, Ohio, veteran 


grain dealer, died last month following a 
heart ailment. 


ee 
@ FARMERS FEED & SEED STORE, Sioux 
City, lowa, was damaged by fire recently. 
Loss included 800 baby chicks and a num- 
ber of canaries, doves and other pets. 

—- 
@ FARMERS’ ELEVATOR, Wapello, Iowa, 
was destroyed by fire June 10 with loss 
estimated to exceed $25,000. The cause of 
the fire was undetermined but plans have 
already been made for rebuilding, accord- 
ing to Myron Daily, manager. 
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Belt 


N an effort to make perfectly 

clear the efficiency differences 

that commonly exist between 
belt and electric power transmis- 
sion, the sketches herewith have 
been prepared. 

As shown at the top in Fig. l, 
the overall efficiency of a belt drive 
is commonly 95 per cent. By care- 
ful aligning, using high grade belts, 
ball bearings, etc., efficiencies even 
higher than 95 per cent are obtain- 
ed, but 95 per cent is used here be- 
cause it is no exaggeration. 

Below that sketch, Fig. 1, a gen- 
erator and motor drive combination 
is shown. If the efficiency of the 
generator is 90 per cent and that of 
the motor also 90 per cent, the over- 
all efficiency (0.90 x 0.90) is 81 per 
cent. If the efficiency of your gen- 
erator or motor is higher or less 
than 90 per cent, substitute the effi- 
ciency of your own equipment and 
then compare with the 95 per cent 
over-all efficiency of belt transmis- 
sion. 

Fig. 2 shows that where one has 
four “re-drives’, the efficiency of 
each being 95 per cent, the over-all 
efficiency (0.95x0.95x0.95x0.95) is 
81 per cent. In such a case the effi- 
ciency of electric transmission, us- 


reduce unit efficiency 
of power transmission 


by F. W. MADISON 


ing 90 per cent for both generator 
and motor, is just as high as the 
over-all belt transmission. 

In other words, belt re-drives are 
a “bad thing’. Keep the number of 
intermediate shafts down to the 
very minimum. The reason why re- 
drives are inefficient is clearly 
shown in Fig. 3. Thus where the 
efficiency of the single drive is 90 
per cent, and where there are three 
intermediate shafts, the over-all effi- 
ciency drops from 90 per cent to 65 
per cent, as depicted by the top 
curve. The other curves show what 
happens when the unit efficiencies 
are 80, 70, 60 and 50 per cent re- 
spectively. Things grow worse and 
worse. With a unit efficiency of 50 
per cent the over-all efficiency with 
three intermediate shafts drops to 
six per cent. 

This chart makes it obvious why 
the efficiency of each unit drive 
should be kept as high as possible. 
Thus if 100 per cent were possible, 


the over-all efficiency even with 
three intermediate shafts would still 
be 100 per cent. But perfect trans- 
mission, of course, is impossible. All 
we can do is our best. 

In the Jersey Flats there is a plant 
owner who enjoys a little joke of 
his own whenever there is an ap- 
plicant for a job. After plying the 
would-be employee with a number 
of routine questions concerning the 
applicant's experience and knowl- 
edge he finally comes to these: 

“Do you know how to take care 
of belts?” 

The answer usually is “Yes”. 


“Have you ever had experience 
with half-turn drives?” 


“¥en. 


“Quarter-turn drives?” 
“Ves 


“Three-quarter-turn drives?” 


“Yes”. 


Whereupon the proprietor would 
either simply laugh it off and ex- 


(Continued on Page Sixty-two) 
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—hen is queen 


(Continued from Page Twenty) 


ested farmers how to build their poultry 
houses, how to pick the correct location on 
their farm, how to secure proper ventila- 
tion, even helping them contact reliable 
hatcheries. 

The manufacturer cooperated further by 
sending a member of the research staff to 
the Louisville territory and starting in Feb- 
ruary meetings were held with farmers at 
representative dealer's stores educating 
the poultry plant operators how to get the 
most out of this war demand for poultry. 

It is not to be inferred that Oscar Farm- 
er & Sons have neglected their other lines 
just because the hen is queen. Admitting 
that their poultry feed business shows the 


best possibilities of development, their other 
lines are interesting. 

Farmers and industrial plants both are 
customers for this firm's big line of Mor- 
ton's salt. Government contracts have 
found their way to this live-wire outfit on 
their Lone Star cement. And, by no means 
are they neglecting the cattle and hog and 
horse business on which Oscar Farmer, Sr. 
built the firm back 58 years ago. 

But when you are discussing the line 
that can be increased by wide awake mer- 
chandising — the line that under present 
conditions can be built and expanded by 
teaching the farmers how to produce poul- 
try at the least expense and eggs at the 
lowest cost per dozen—you are then talk- 
ing the poultry feed business of which 
Oscar Farmer & Sons will handle around 
80 cars this year—“and that ain't hay.” 


Hog Buyers, too, Say 
Sterling Pig and Hog 
Balancer Is Tops 


Minneapolis, Minn. 


Gentlemen: 


after listening to 
tisfied Sterling 
fool that it is only fair 
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Stock and push Sterling Pig and Hog Balancer 


HACKBARTH & SONS 


Northrup, King & Co- 


ai experience of many 
balancer feeders, I 


and Feed Mill 


GREELEY, IOWA 
March 13, 1942 
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Yours very truly, 


now and all year ‘round! 


NORTHRUP, KING & CO. 


DEPENDABLE 
SINCE 1884 


Minneapolis 


Minnesota 


Marketing Tips For 
Bigger Egg Profits 


Nowadays, the progressive feed dealer 
does more than show his customers how 
to get high egg production through bal- 
anced feeding. The dealer who looks 
ahead also gives his customers practical 
suggestions for getting profitable prices 
for eggs after they are producd. 

There are a number of ways this can be 
done, according to the Self-Locking Carton 
Co., Chicago, egg carton specialists. This 


firm manufactures the molded pulp Carry 
Safe egg carton, a new development in 
egg cartons, and an extremely popular 
profit item with feed dealers. Here are a 
few of the suggestions made by this manu- 
facturer, which it will pay all feed dealers 
to pass on to their trade: 

(1) Start an Egg Route in Your Nearby 
Town. This provides a dependable year- 
round income, and is much better than 
“hit or miss” selling. Personal calls on 
prospects should be made to demonstrate 
the qualities of your eggs. Stress delivery 
of fresh eggs, and the fact your eggs are 
cartoned for the customers’ protection and 
satisfaction. 

(2) Sell by Telephone. Follow-up per- 


sonal calls by phone calls. Repeat orders . 


are easily placed over the phone. Women 
can almost always use extra eggs, and to 
call a housewife when she is ‘short’ on 
eggs is an excellent way to secure a new 
customer. 

(3) Establish a Roadside Stand. This 
will pay its way many times over. 

Selling through groceries, by parcel post, 
and demonstration in home economics 
classes (pointing out the many ways eggs 
can be served) are other good methods for 
increasing egg sales as suggested by the 
manufacturers of Carry Safe cartons. Addi- 
tional information will be sent without 
charge upon request to the Self-Locking 
Carton Co., 511 E. Illinois St., Chicago, Ill. 


oe 


ABBOTT ALUMNI TO MEET 

In conjunction with the I.B.C.A. conven- 
tion at Grand Rapids, Mich., July 21-24, a 
re-union of former Albert Dickinson Co. 
salesmen who worked under the direction 
of Arnold A. Abbott is being planned. All 
former associates are invited to attend this 
special dinner which will be held on Wed- 
nesday evening, July 22 at the Pantline 
hotel in Grand Rapids. 
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IN YOUR FEED 


STORE 


Guessing Contest 


An Illinois dealer, who each year maintains a booth at nearby 
county fairs, hit upon a novel contest which he has repeated 
now for several years. A number of bags are sewed together into 
one large bag which is then filled with feed. All visitors are 
then invited to guess the exact weight of the bag. The contest 
is free and open to everyone. To encourage general participation 
there are three classifications: men, women, and children under 
16. One major merchandise prize is awarded to the winners in 
each class. In addition to the publicity and advertising, the 
registration list provides an excellent mailing list. 


Juduces Payment 


Although the new federal credit regulations are expected to 
encourage prompt payment of all charge accounts, an lowa 
feed man who does considerable credit business has his own 
system for inducing customers to pay on time. As his feed mill 
is some little distance from the main business section, this dealer, 
several years ago, put in a small stock of candy and pop as a 
sideline. Since that time he has made a practice of “treating” 
every customer who pays his account within 30 days. He always 
emphasizes this point by remarking, “Well, John, seeing you 
paid up your bill on time, I guess I better set ‘em up.” If the 
account is paid a month, or even a few weeks late, there is no 
offer of a “treat” and if the customer inquires, he is diplomatic- 
ally told the reason why. He says it is surprising how many 
farmers make it a point to get the free drink or candy bar. He 
does not take the cost into consideration at all because payment 
of the account has saved him the trouble and expense of mailing 
out a statement, an amount which he says is more than equal 
to the cost of a bottle of pop. 


Gly Spray and Bonds 


To help stimulate the sale of cattle spray and insecticides an 
eastern dealer had a gigantic picture of a fly painted on his 
store window. Underneath was a sign which read, “Our fly 
spray is not guaranteed to kill Japs or Nazis but it will knock 
off flies, lice and other insects.” The sign was so effective that 
a few weeks later he arranged a display of rat poison near his 
cash register and had an artist draw the faces of Hitler, Hirohito, 
and Mussolini on the bodies of three large rats. Below was the 
message, “Help kill these rats—buy United States War Bonds 
and Stamps Here.” He not only sold substantial amounts of 
bonds and stamps but to his surprise he nearly cleaned out his 
stock of rodent killer. 


Boosts Flour Sales 


A New England feed dealer engaged the domestic science 
teacher of his local high school during the summer vacation to 
visit farm and city housewives to discuss recipes with them and 
to demonstrate the making of tasty pies, cakes, rolls and other 
baked goods. Wherever possible she recommended the name of 
the brand of flour which the dealer handled. On Saturday public 
demonstrations were given at the feed store. The dealer's vol- 
ume of flour sales was more than doubled over the previous year. 
Incidently, the teacher, who had been brought up on a farm, was 
well versed in the proper care and feeding of poultry. She was 
often able to give the farmer’s wife some good tips on feeding 
and at the same time get in some good plugs for her employer's 
line of feed. 
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Seven Point Protection 


For WERTHAN Customers 


Fast Service 
Assured Quality 
Attractive Designs 
Feed Mill Experience 
Executive Attention 
Own Cotton Mill 


Own Bleachery 


Wearan has been proud to 
serve the feed industry for many 
years. Our long list of satisfied cus- 
tomers includes both large and small 
feed manufacturers, jobbers and 
dealers. We would like to serve you, 
too — with your regular require- 
ments or to help you solve a special 
bag problem. Ask for more infor- 
mation about our seven point pro- 
tection program. Write today. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 
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(Continued from Page Eighteen) 


ter production, then there is a real war 
service in a convention such as ours,” said 
Mr. Cummings. “If we produce better in 
peace-time because of our organization 
and cooperation then we need such meet- 
ings all the more in time of war. 

“As we go into what our experts tell 
us will be a long war, each of us must 
cling to his sacred American rights, and 
must give the government the cooperation 
which makes it possible to keep these 
rights. Therefore let me urge upon you 
the fullest cooperation with your govern- 
ment; the fullest insistence upon your 
American way of living; the fullest cooper- 


ation with your fellow-members in your 
state and national association, and your 
continued attendance and participation at 
all of its meetings. Last but not least, do 
your own job in the best possible way, so 
that the world may always say that the 
American business man, working the Amer- 
ican way, free and unregimented, won the 
world’s greatest war.” 

Opening the afternoon session on Thurs- 
day was a talk by Ray B. Bowden, execu- 
tive vice president of the Grain & Feed 
Dealers National association. Mr. Bowden 
told of the work carried on by his organi- 
zation in Washington, D. C. 

He explained that the federal govern- 
ment owns potentially 200 to 225 million 
bushels of grain storage facilities. This is 
one-sixth of the total available in the 


TRADE MARK 


all his feeds. 


ZELLERS' LABORATORIES . 


f— THE NATURAL HIGH 
POTENCY RIBOFLAVIN 


(Fermentable Live Cells) 


Supplies a RICH Source of Riboflavin —— G) and 
B Complex, including Thiamin, Pantothenic Aci 
values; at a cost any feed manufacturer can afford to use in 


Have opening for several Brokers in good territories. 


and other yeast 


Write or Wire 
Reading, Pa. 


xX 
PILOT 


OYSTER SHELL 


FOR POULTRY 


Pershing Square Building 
NEW ROCHELLE, N. Y. 


ONE WAY DEALERS 
CAN HELP WIN THE WAR 


You already know that increased egg production is de- 
manded and that a correspondingly increased amount 
of Pilot Brand Oyster Shell is required, also that trans- 
portation facilities are overtaxed. 


So when ordering any item that sells as steadily as Pilot 
Brand Oyster Shell, order twice the usual amount and 
make one trip do for two. 


i Thus you will help us plan 
economical distribution of 
thousands of tons each week 
in all parts of the United 
States. 

For where there is a flock of 
chickens anywhere, Pilot 
Brand Oyster Shell is needed. 
To help the offensive, we 
must be offensive in all of our 
planning. 

If you are one of the few dealers who do not 


handle Pilot Brand, don't require your cus- 
tomers to go elsewhere to get it, write us. 


OYSTER SHELL PRODUCTS CORPORATION 


3615 Olive St. 
ST, LOUIS, MO. 


United States, according to Mr. Bowden. 
He pointed out that the government will be 
the biggest competitor for the grain trade 
before the war is over. 

He predicted that the tax burden will in- 
crease and controls on business will be 
greater. However, on the bright side he 


CINCINNATI IN ‘43 


Many are of the opinion that con- 
ventions are vitally important to es- 
sential industries in time of war. 
With this thought in mind and bar- 
ring unforseen difficulties, directors 
of the Ohio Grain, Mill & Feed Deal- 
ers association voted to hold their 
1943 convention at the Netherlands 
Plaza hotel in Cincinnati, sometime 
in June. 


reported that events in Washington seem 
to prove that we are definitely winning the 
battle of production and the war. 

ODT regulations were discussed by G. 
G. Giebink, legal counsel for the National 
Grain Trade Council. He distributed mimeo- 
graphed sheets explaining the law and 
then proceeded to go through it point by 
point. 

According to Mr. Giebink, only 150,000 
new trucks are available for 1942-43 and 
420,000 trucks go out of service each year 
the records show. That is why it is vitally 
important to preserve the equipment now 
in use. 

The ODT is giving the private carrier 
a chance to cut down his mileage volun- 
tarily before becoming too strict. The 
private carriers should make an offer to 
the ODT showing how they can cut mile- 
age and Mr. Giebink suggested that the 
Ohio association work out some feasible 
plan along these lines. 

General maximum price ceilings of the 
OPA were explained by E. P. MacNicol, 
assistant to Ralph Field, president of the 
American Feed Manufacturers association, 
Chicago. He pointed out that the asso- 
ciation is trying to help all feed men to 
comply with government regulations since 
the feed industry wants to do everything 
necessary to win the war. 

“Don't forget that many industries have 
been totally upset by the war while ours 
has been set-up” Mr. MacNicol said. “With 
the government urging greater and greater 
production of essential foods the feed in- 
dustry is playing a mighty important role.” 

The Friday morning convention session 
featured a trio of speakers. Opening the 
session was an address by Stanley Ley- 
bourne, chief, division of plant industry, 
Columbus, Ohio. Mr. Leybourne referred 
to recent talks by Dr. R. M. Bethke and 
Dr. Harry Titus pointing out that the avail- 
able supply of animal protein has de- 
creased and that it is going to be neces- 
sary to depend a great deal on vegetable 
protein in feeds. 

According to Mr. Leybourne, it has just 
Geveloped that the fertilizer industry is 
going to use plant nitrogen as a substi- 
tute and that may have an influence on 
the vegetable protein available. 

Mr. Leybourne said that the control 
officials realize the problems facing the 
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feed industry and they are ready to coop- 
erate in every way possible. He mentioned 
the work of his division in bringing to- 
gether the Ohio alfalfa and meat scrap 
companies to a common understanding 
and promoting trade relations on a higher 
plane. 

“Because the problems of the feed in- 
dustry are complex there is need for good 
progressive trade organizations,” Mr. Ley- 
bourne said. “Feed control problems are 
getting more complicated but we know 
ihat the ethical feed manufacturer will con- 
tinue to realize that results are the only 
true measure of the value of a feed.” 

An address of great interest, not directly 
related to the feed industry, was that by 
A. C. Horrocks, Goodyear Tire & Rubber 
Co., Akron, Ohio. He told of the part play- 
ed by the auto and tire industries in the 
present war and forecast that the autos 
after the war will be truly revolutionary 
in design and performance. 

“The auto industry has melted down the 
dies from the 1942 models and were glad 
to do it,” said Mr. Horrocks. “Without the 
excuse of the war the auto firms would not 
have dared to destroy such valuable dies 
because of stockholder reaction. 


“This now gives them a chance to bring 
out radical new autos after the war. You 
will also find great advancement in radio 
and television. This is only the beginning 
for the industries of the United States. 
There is only one conclusion—we must 
win to guarantee peace after the war.” 


George Kublin, western division of the 
AAA was the final convention speaker. He 


W. W. CUMMINGS, re-elect- 
ed secretary-treasurer of the 
Ohio Grain, Mill & Feed Deal- 
ers association, repo:ted that 
the association's financial con- 
dition had improved during the 
past year and that there had 
been an increase of 30 n-w 
members. 


said that farm production goals are ex- 
pected to be increased 10 per cent in 1943 
over 1942 and farmers may be asked to 
shift crops in many states. 


RESTORE HEALTH- 
KEEP HEALTH! 


EXCELSIOR SPRINGS 


Miss ouerkRi 


The famous waters of this great spa are used for 
toning up tired nerves and bodies- and treat t 


of arthritis, rheumatism etc. All sports and recrea- 
tions. Keep fit in this delightful spring climate. 


Write for descriptive literature 


A DEPENDABLE "DRY-D," NEW IN FORM 
AND NEW IN EASE OF HANDLING, FOR 
YOUR POULTRY AND ANIMAL FEEDS. 


VITANDRY is perfected in dry, powdered 
form which avoids lumping of oil particles and 
insures correct mixing. Available in two po- 
tencies, 400D and 2000D. 

VITANDRY is Economical, Dependable and 
Advantageous as compared with all previous 
carriers of feed "D." 


MADE BY THE WELL KNOWN AND LONG 
ESTABLISHED PRODUCERS OF 


He predicted a 650 million bushel wheat 
carryover on July 1 in the United States. 
This will set an all-time record and since 
crop conditions are good we can expect 
850 to 900 million bushels of wheat this 
year. This would be twice the needs for 
domestic consumption, Mr. Kublin stated, 
and this will be enough wheat to make 
580 loaves of bread for every person in 
the United States. 

The annual banquet was held Thursday 
evening with a large attendance. President 
Bradstock served as toastmaster and 
“Dusty” Miller, the Ohio philosopher from 
Wilmington, was the guest speaker. 

Elton Kile, Kileville, was elected presi- 
dent to succeed Mr. Bradstock. H. E. Fred- 
erick, Marysville, was elected first vice 
president and L. A. Gilliland, Van Wert, 
second vice president. Directors re-elected 
include Mr. Bradstock, H. R. Wooley, Pick- 
erington; G. E. O’Brien, Greenville; Wal- 
lace Applegate, Toledo; F. E. Watkins, 
Cleveland; Everett Early, Waynesville, and 
L. R. Watts, London. 

@ HERMAN SCHWARTZ, head of the Gen- 
eral Feed Co., Philadelphia, Pa., died last 
month in New York City while on a busi- 
ness trip. 

@ KENNETH E. HATFIELD, general man- 
ager o the Cudahy Packing Co. plant at 
Kansas City, died July 1 at Rochester, Minn. 


@ KESSLER ELEVATOR, Marshalltown, 
Iowa, was destroyed June 26, by fire of 
unknown origin. The blaze caused damage 
estimated at $38,000. 


VITAND 


The "A" and "D" Oil of EXCELlence and long estab- 
lished usage. VITAND is available as always, and your 
orders are requested. 


E.F. DREW&CO., Inc. 


OIL and FAT PROCESSORS EDIBLE and INDUSTRIAL 
BOONTON. N.J. NEWYORK BOSTON CHICAGO 
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CAUGHT BETWEEN 


MARDEN-WILD 
FEEDING 
OILS 


Many feed mixers are 
the spot." Formu- 
las must be changed. 
The assistance of nutri- 
tional experts is need- 
ed. Let us help solve 
your problems. Con- 
sult our trained tech- 
nicians. They are here 
to serve you. 


We have special MAR- 
DEN-WILD FEEDING 
OILS to meet the pres- 
ent war-time require- 
ments of feed mixers. 


MARDEN-WILD CORP. 


ESTABUSHED 1921 
500 COLUMBIA STREET, SOMERVILLE, MASS. 
437 WEST ONTARIO STREET, CHICAGO, ILL. 


Heres a Real Long Letter 


How would you like to receive a letter as long as the one shown here? This 55 foot 
letter was recently mailed to First Lieut. Russell B. Lehe on duty with the United States 
air corps in Australia. When Lieut. Lehe complained to his former associates in the 
advertising department of Allied Mills, Fort Wayne, Ind, that he would like to have 
“A long letter telling all about things,” the gang got busy and the message above is 
the result. It contains 55 feet of typewritten text on standard 8/2 inch paper. Sixty-seven 
of his friends contributed to the letter including a bank president, a radio announcer, 
several feed dealers and a truck driver. Interested readers of the long letter above 
are from left to right: Miss B. Asmus, Miss Edna Scheer, John L. Richardson, advertising 


manager, and Miss Ruth Johnson. 


—two kinds 


(Continued from Page Seventeen) 


when good equipment is the rule, you 
could hardly chase the trade away, rea- 
sons Mr. Kaper. 

The De Motte Feed store is located in 
what was once a theatre building. Mr. 
Kaper says it makes an ideal “set up” in 
that there is ample room for storage with 
plenty of “elbow room” for feed plant ma- 
chinery and other equipment. Besides his 
feed business Mr. Kaper operates a truck 
line between De Motte and Chicago. In 
this respect the owner is not greatly wor- 
tied over the recent ODT orders as his big 
truck that makes the daily run to Chicago 
and return is nearly always loaded to 
capacity both ways. A smaller truck is 
used for making deliveries to the farms 
and hauling in grain. The feed store em- 
ployes four men besides the owner and 
business is steadily increasing. _— 

“The feed business is good and still gets 
better,” according to Mr. Kaper, who add- 
ed the prediction that the demand for good 
feeds will not diminish for a long time to 
come. “More and more the farmers are 
realizing the need of balanced rations for 


best results,” he said. “For the duration of 
the war and for a long time afterwards 
American farmers will have to keep food 
production at a high peak in order to feed 
the rest of the world. As long as the de- 
mand for increased production continues 
there seems to be little danger of any 
serious slump in the feed business.” 


@ DWIGHT L. DANNEN, Dannen Grain & 
Milling Co., St. Joseph, Mo., was married 
June 6 to Miss Marry Ellen Engel of 
St. Joseph. 

@ JACK S. KING, 18, Atlanta, Ga., son of 
J. Frampton King, formerly chief feed con- 
trol official for the state of Georgia and a 
past president of the American Feed Con- 
trol Officials, was drowned recently in the 
Tennessee river near Knoxville. 


-—--¢ 


@ JAMES R. GARVER, JR., 23, Madison, 
Wis., who was associated with his father 
James R. Garver, Sr., in the feed business 
until he joined the army a short while ago, 
died June 10 at Jefferson Barracks, Mo. 
Young Garver whose death was due to 
spinal mengitis had been in the service 
only three weeks. 
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HOWELL’S ‘‘MULTI-MIX’’ 
BATCH FEED MIXER 


ALL-STEEL WELDED MIXING CHAMBER 
CAST IRON HEADS 

RUNNING-IN-OIL GEAR DRIVE 

HEAVY STRUCTURAL STEEL FRAME 
MULTIPLE MIXING ACTION 

CLEARS EACH BATCH COMPLETELY 
FULL-LENGTH INSPECTION DOOR 
1-TON AND 1! TON PER BATCH 

FAST, THOROUGH AND ECONOMICAL 
FLOOR OR SUSPENDED MOUNTING 


Before you buy any Batch Feed Mixer be sure to 
investigate the merits of the Multi-Mix. Complete 
information and prices on request. 

R. R. HOWELL COMPANY, Manufacturers 

MINNEAPOLIS, MINN. 


New .. 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 
today. 


Che feed Bag 


Milwaukee, Wisconsin 
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TIE-UP TO 


CARGILL 


| 


SCIENTIFICALLY 
TESTED 


PRODUCTION 
TESTED 


SALES 
TESTED 


Buy 
WAR BONDS 


Write Today — Only Midwest Territories Open 


Here's the kind of a feed line that 
puts a profit in your pocket. The 
Cargill line covers a complete 
range of feeds and concentrates 
priced right to make a profit for 
you. Cargill Feeds are scientifically 
tested in the laboratory, then pro- 
duction tested on the farm. Finally, 
they are sales tested with complete 
merchandising plans that put the 
punch behind this profitable line. 


When you take on the Cargill 
Triple Tested line, Cargill field 
men help you with sales and feed 
problems. Cargill literature is 
available for your customers. Car- 
gill feed bulletins help you with 
latest market information and feed- 
ing directions. Let the Cargill line 
go to work for you. It’s complete. 
It's triple tested. It's a money 
maker. 


INCORPORATED 
MINNEAPOLIS, MINNESOTA 


| 
| 
HOWELL 
| 
| 
AND STAMPS [LL 
S 
ARGILL 
MINNEApOLIS, MINN: 
100 18s. | 
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plain to the job seeker that there is no 
such thing as a three-quarter-turn drive 
and employ him in spite of his attempt to 
bluff, or, he could use the incident as the 
reason for not wanting him. 

However, what I really want to write 
about is this: there are a few important 
pointers concerning quarter-turn drives 
that are seldom mentioned, as follows: 

To prevent crooked belts because of the 
side pull that is inevitable in most quarter 
turn drives. One edge of the belt is stretch- 
ed more than the other edge and in time is 
likely to become crooked. The belt then 
begins to work over to one side and in 
time will run off the pulleys. Also, the belt 
joints sometimes open up on one side. 

Where the distance between pulleys is 
sufficiently great this evil can be remedied 
by giving the belt a half twist. That is, in- 
stead of cementing or joining the belt in 
the usual way, turn one of the ends 
through 180 degrees. Then join the two 
ends together. This half twist causes the 
belt to change sides with every other revo- 
lution of the belt and the tension on both 
edges is thus equalized. 


A good rule to follow in laying out 
quarter-turn drives is this: the distance be- 
tween shaft centers should be at least five 
times the diameter of the larger pulley. 
Thus if the larger pulley is 20 inches in 
diameter, the distance between the shaft 
centers should be at least 100 inches. 


A properly designed quarter-turn drive 
will transmit almost as much power as a 
normal open drive under the same condi- 
tions. But it is wise nevertheless to use a 
belt from five per cent to 10 per cent wider 
in order to assure a sufficiently high factor 
of safety. 

Whenever it is possible the pulley on 
the vertical shaft should be the driver, that 
is, provided one of the shafts must be ver- 
ticle. This is so because then the tight side 
of the belt runs onto the pulley, the plane 
of which is horizontal. Obviously, if there 
is any slackness in the belt, trouble will be 
experienced, especially if the pulley on the 
horizontal shaft is the driver. 

In the event that the pulley on the ver- 
tical shaft is the driven pulley, with the 
belt persisting in running off, tightening 
the belt is one remedy. If it still persists in 
running off it may be necessary to increase 
the crown of the pulley on the vertical 
shaft. Another remedy is to drop the driv- 
en pulley from its theoretical position by 
a distance equal to ¥s inch for every foot 
of center to center distance. Thus for ex- 
ample if the distance is 100 inches as in 
the problem cited above, that is 8-1/3 feet. 
Which means that the driven pulley should 
be dropped from its theoretical position by 
a hair more than one inch. This latter rule 
is recommended by a prominent pump 
manufacturer's engineering department, 
those engineers having had much experi- 
ence with driving vertical shafts through 
quarter-turn belts. 


ee 
@ F. E. BIGELOW, Hillsboro, IIl., has open- 
ed a new feed store at 305 S. Main St. 


@ MRS. DORIS TOBERMAN, who has had 
charge of a feed store at Irving, Ill., has 
been transferred to Hillsboro. The Irving 
store will be operated by Percy Voaden of 
Litchfield. 


@ WINN & TOBIN have purchased the 
Marion Milling Co., Marion, Ky., and are 
planning to install a new feed mixer. The 
firm also operates mills at Leitchfield and 
Irvington. 


© 


GO AFTER BIG ONES 

Max Cohn, Sunset Feed & Grain Co., 
Buffalo, N. Y., and Arthur Hopkins, Chas. 
M. Cox Co., Boston, Mass., are reported to 
have left last month for a fishing trip in 
Canadian waters. No further communiques 
regarding number of victims captured or 
amount of damage inflicted on the enemy 
have been received. 

JOINS ARMY 

George W. Perkins has been granted a 
leave of absence by Merck & Co. Inc., 
manufacturing chemists, Rahway, N. J., to 
serve as Lieutenant Colonel in the chem- 
ical warfare service of the United States 
army, stationed in Washington. His resig- 
nation as executive vice-president and 
treasurer of the company was approved by 
the directors on June 16, and his executive 
offices will remain vacant for the duration 
of the war. Mr. Perkins is the second di- 
rector of Merck & Co. to be called into 
service with the army, the other being 
Captain A. G. Rosengarten, Jr., of Phila- 
delphia, who was assigned to active duty 
in March, 1941. 


and Barn Liming 


Mid-West Rock Products 
Corporation 


“High Calcium Limestone Dust" 
Made from Selected Indiana Limestone 
High Calcium — Low Magnesium — 
No Fluorine Content 


Used by the Leading Companies in the 
Middle West for the Production of 
Quality Feeds and Mineral Supplements 


LOW COST — HIGH QUALITY 
Any Fineness to Fit Your Needs 
New Paper Bags — Your Bags — Or in Bulk 
We also bag No. 30 Dolomite — Excellent for Drill 


Let us quote your year's requirements 


"Calcium" Produced at Greencastle, Indiana 
"Dolomite" Produced at Ridgeville, Indiana 


All products tested currently in 
our France Stone Co. Laboratories 


District Sales Office — 
532 Illinois Bidg., Indianapolis, Ind. 
Home Office — The France Stone Co., Toledo, Ohio 
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N. V. V. FEED CORPORATION 


422 N. Y. PRODUCE EXCHANGE 
2 BROADWAY, NEW YORK, N. Y. 


Specialists in 


LINSEED CAKE 


LINSEED MEAL 


* * 


and 


* * 
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Question of Who Was 
Wronged Undecided 


In announcing the appointment of Wil- 
liam H. Cowan to the National Oil Pro- 
ducts company’s sales staff last month, The 
Feed Bag inadver- 
tantly used the name 
of Robert Wyman 
under Mr. Cowan's 
picture. Although no 
comment was receiv- 
ed from Mr. Cowan, 
Mr. Wyman wrote: 

“A libel has been 
committed, and I am 
not sure against 
whom ... It is my 
opinion that it is 
against Mr. Cowan, 
because it is a pic- 
ture of a better looking man than I could 


ever hope to be. I do not think that I 
will sue.” 


William Cowan 


Inasmuch as we were unable to obtain 
Mr. Wyman’s photo, so that we could do 
equal justice to both, it is impossible at 
present to make a decision regarding who 
is the “best looking’. Nevertheless, we 
agree that the picture of Mr. Cowan shows 
a very “handsome gent.” We are sorry 
that the mistake occurred. 

Both Mr. Wyman and Mr. Cowan repre- 
sent Nopco in the mid-western states as 
does Ruly Eschenheimer who was recently 
promoted to midwestern sales manager. 


@ LANSING GRAIN CO., and the Ryon 
Grain Co., Lansing, Mich., have been 
merged. The business will be continued 
under the name of Lansing Grain Co. 
@ MAX BATES, Continental Grain Co., 
Kansas City, Mo., and Miss Helen Young, 
Sheridan, Mo., were married June 13 at the 
Lake of the Ozarks. 
——— ¢ 
@ R. G. WHITE, who formerly covered the 
southeastern Minnesota territory as repre- 
sentative for the feed, seed and fertilizer 
division of Land O'Lakes Creameries, Inc., 
Minneapolis, has resigned his position and 
is now employed at the Twin City Ordi- 
nance Plant, New Brighton, Minn. 
RYDE CONTEST WINNERS 

Each year Ryde & Co., Chicago feed 
manufacturers, offer cash prizes for the 
best photos of calves raised on Ryde’s 
Cream Calf Meal or Calf Flakes. Winner 
of the 1942 contest, which just closed, was 
B. L. Hindenach, Easton, Pa., according to 
an announcement by L. C. Risberg, sales 
manager. 

Wyman Uhl, Monroe, Mich., received sec- 
ond prize and third place went to Leo 
Welker, Union Grove, Wis. Other contest 
winners placed in the following order: R. J. 
Jackson, Salem, Ohio; Mrs. Elmer C. Petrie, 
Richland, N. Y.; Ray P. Terry, Mentone, 
Ind.; Reuben Robbins, Fort Atkinson, Wis.; 
John M. Davis, Hubbard, Ohio; Carl Klang, 
West Duluth, Minn.; and Loowis O. Hen- 
drix, Gardner, IIl. 


Now Availalle --- 


Low Cost. 


Natural High Potency RIBOFLAVIN 


Rich in B Complex, Including Thiamin, Niacin, Panto- 
thenic Acid, Pyridoxine, Lactose, etc. Promotes Increased 


Fertility, Hatchability and Growth. Builds Quality Feed at 


PEP VITA-MIN COMPANY 


READING, PA. 
BROKERS — Some Exclusive Territory Still Available 


. . . Write at Once 


make 1,000 pounds your own brand 


value of ‘‘Formula 


HERMAN NAGEL Co. 


FOR POULTRY AND ALL LIVESTOCK 
MINERAL CONCENTRATE 
What Makes Profits In Mineral Feed Sales? 


Cost, Salability, Results. This is important. 1 Bag Formula B, 
1 bag salt, 8 bags calcium carbonate taken out of your own stock 
“Formula B’’ Mineral Feed. 
You don’t pay mineral feed freight rates on your salt and calcium. 

The finished product is readily soluble. The taste test sells it. 
It actually melts in your mouth. Farmers want to see this — feel 
it — taste it— in their mineral feed. 

Repeat sales in ever increasing. amounts proves high nutritional 


53 W. Jackson Blvd., Chicago, Ill. formula service. 


Write for 
details. Free feed 
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SHY Breeders 
RESPOND TO 


REX 


“I have used Rex Wheat Germ 
Oil with very good results. I 
had cows that were bred three 
times and did not settle, but 
after feeding Rex Wheat Germ 
Oil they promptly settled. 


“My bull got slow, but Rex 
Wheat Germ Oil pepped him 
up, so he is a fast server.” 


John F. Cobry, 
Arcade, N. Y. 
YOUR FARMERS NEED 


REX “Seam OIL, Too 
We Help You Sell It 
Write for Details 


VIOBIN CORPORATION 


DEPT. 4 e MONTICELLO, ILL. 


UWOZSPEED= 
TWIN SPIRALS 
MEAN MIXING SUCCESS 


Modern feeds demand 
modern mixing. The 
value of modern feeds 


depends upon the vita- 
min-carrying and other 
expensive elements add- 
ed to the ground corn 
and grain. 


And that value de- 
pends in turn upon the 
thoroughness with 
which these elements 
are mixed into the 
batch. 


1x1 still equals 1, 
but 2x2 equals 4. 
That’s the way the mix- 
ing action of the Two 
Speed Twin Spirals mul- 
tiplies mixing efficiency 
to produce a _ perfect 
blend in '% the time. 


Send the coupons for 
equipment that inter- 
ests you. 


PRATER PULVERIZER COMPANY, 
1825 S. 55th Ave., Chicago, Ill. 
Please send me information on equipment 
checked: [ ] Corn Cutter [ ] Blue Streak Stand- 
ard [] Blue Streak Advance [] Blue Streak 
Streamliner [ ] Twin Spiral Mixer. 
Name 
Address 


City 


PRATER 


1825 South 55th Avenue, Chicago, Illinois 


63 @ 
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Wanted More Capacity So 
They Installed Superior 
“CC” Elevator Cups 


The most efficient perform- 
ing cup that will OUT- 
LAST and OUT-CARRY 
any elevator cup made. 


ALL SUPERIOR cups are 
formed and electrically spot 
welded which gives added 
strength. NOT EDGE 
WELDED. SUPERIOR 
cups are also available in 
“DP” and “V” types improv- 
edin design and construction. 


Write to 
K. 1. WILLIS CORPORATION 
Moline, Illinois 


for names of distributors and 
further details 


HAMMERMILL 
CORN CUTTER 
AND GRADER 


Feed Millers! 
Are You Ready? 


@ The need for poultry, pork, beef, eggs 
and milk is greater this year than ever 
before. Your equipment should be in 
tip-top order so you can do your share 
in producing feed necessary to satisfy 
this vast new demand. Old, worn equip- 
ment can cause you many “headaches” 
and lose plenty of business for you. 
Modern Kelly Duplex machines are rug- 
gedly built and have proven depend- 
able money-makers from coast to coast 
since 1884. Be prepared to meet the 
new demands for the 
feed you'll be called on 
to deliver. 


Write for details and 
prices today. 


The Duplex Mill and Mfg.Co. 


VERTICAL FEED 
MIXER 


Springfield, Ohio 


e 640 


GET READY TO 


CULTURE 


Those Home Grown Grains 


Why not get your share of this 
profitable culturing business 
that’s ready to break? Every 
threshing time, hundreds of 
your prospective customers buy 
a “Yeast Feed.” Sell them a 
good one made with Yeastex 
and your own supplementing 
products. 


YEASTEX 
For Dry Feeding, Too 


We'll gladly send you suggest- 
ed mixing formula for time 
proven results from exzyme ac- 
tive, vitamin-rich Yeastex cul- 
turing combinations . . . or for 
dry yeast feeding. 


Go out after extra business this 
year. Write for low prices on 
this high quality yeast. 


REEL PRODUCTS CO. 


MONTICELLO, IOWA 


MIXERS! 


Save on Costly 
Dried Milk Products 
By Using Ryde's 


MELKCENTRATE 


e Used by hundreds 
of feed mixers for 
many years with very 
satisfactory results. 
Does not change or 
upset your present 
formula as Melkcen- 
trate contains no min- 
erals or cod liver oil. 


Write for details. 
No obligation. 


5425 W. Roosevelt Rd. Chicago, Ill. 
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men can help remedy this by pointing the 
farmer toward good sources of informa- 
tion.” After his talk Mr. Cladakis answer- 
ed questions offered by the members. 

H.M. Soars, president and general man- 
ager of Sprout, Waldron & Co., Muncy, Pa., 
led a group discussion on priorities as re- 
lated to feed machinery. What he said 
about the War Production Board and its 
estimate of the feed industry opened the 
eyes of those present. 

According to Mr. Soars, the men in the 
WPB who rule on priority applications for 
feed machinery do not realize the value 
of the feed industry. 

“These are good men in the WPB but 
they just haven't been informed about the 
importance of the feed industry,’ Mr. Soars 
said. “The farmer and dairy machinery 
men get good ratings but the feed industry 
has not been as fortunate thus far.” 

Mr. Soars suggested that a campaign to 
educate the government officials and the 
general consumer to the value of the feed 
industry would be a worth-while project. 
He suggested that the feed industry should 
look to its reputation as an important fac- 
tor in Washington. Mr. Soars, despite his 
connection with a leading machinery firm, 
advised feed men to refrain from buying 
machinery unless they absolutely need it. 
We have a war to win, he said, and that 
must come first above all else. 

At the noon luncheon held Friday, direc- 
tor Kenneth E. Eldred, Bainbridge, N. Y., 
presided. The featured speaker was George 
W. De Lawter, director of public relations, 
Hartwick college, Oneonta, N. Y. 

The afternoon session opened with an 
interesting talk on selling by W. G. Strat- 
hern, New England Coke Co., Boston, Mass. 
Mr. Strathern pointed out that every per- 
son is a salesman since all must do some 
sort of a selling job in our way of life. 

“Competition after this war will be great 
and it is then that we will need real sales- 
men,” said Mr. Strathern. He declared 
that a salesman is no better than the train- 
ing he uses and recommended reading the 
trade journals as the biggest source of 
new sales ideas. 

“It is easy for a salesman to get into a 
tut,” Mr. Strathern said. “You must devel- 
op a sales personality and work hard. 
Remember, Confucius say ‘Salesman who 
spend most of time covering chair instead 
of territory wind up on bottom.’ Enthusi- 
asm is the white heat that melts down all 
barriers.” 

One of the features of the meeting was 
a nutritional conference which followed. 
Serving as a nutrition board were Prof. 
F. B. Morrison, Cornell university; Prof. 
H. C. Knandel, Pennsylvania State college; 
Dr. R. T. Parkhurst, Massachusetts State 
Agricultural college and Prof. E. J. Perry, 
New Jersey State College of Agriculture. 

Questions were submitted in advance 
by the members and answered by the 
board. Questions ranged all the way from 
the feeding value of wheat, dried yeast, 
steamed bone meal and oats to the per- 
centage of fat actually needed in a dairy 
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ration. The feature was well-received by 
the crowd. 

The Saturday morning session, conclud- 
ing the convention, featured the appear- 
ance of John G. Westberg, chief, grain and 
feed unit of the OPA. This was Mr. West- 
berg’s final convention appearance of the 
month having previously spoken at French 
Lick, Ind., and Milwaukee, Wis., at feed 
trade meetings. 


“The feed industry is expected to put its 
own house in order,” Mr. Westberg said. 
“As far as possible we will maintain nor- 
mal trade practices of the industry. We 
are not supposed to upset the profit sche- 
dule but naturally we can not guarantee 

Mr. Westberg traced the trend toward 
inflation and pointed out what steps have 
been taken to control the inflationary spi- 
ral. He explained the OPA price regula- 
tion and pointed out items not controlled, 
including mixed feed. He warned, how- 
ever, that an unwarranted price rise on 
mixed feeds will mean price control. 


Emphasizing the shortage of animal pro- 
tein, Mr. Westberg urged feed manufac- 
turers to use vegetable protein now avail- 
able wisely. He recommended using 20 
per cent less animal protein now, in order 
to avoid allocation of available supplies 
by the government. 


The Saturday session also included a 
discussion on ODT regulations, reports of 
the resolutions committee and the election 
of directors and officers. The resolutions 
adopted: (1)—urged federal government to 
limit non-defense spending to a minimum; 
(2) —declared unswerving allegiance to 
the United States and offered service of 
the Federation in every way possible; (3) 
—-asked that complete parity be maintain- 
ed among all factors entering into the 
basis upon which price ceilings are predi- 
cated; (4)—asked that the independent 
feed dealer should be supplied with all 
the means of distributing agricultural sup- 


plies without any government preference 
given to cooperatives; (5)—pledged the 
Federation to maintain and improve the 
quality of feeds; (6)—thanked groups and 
speakers helping to make the meeting a 
success, (7)—urged a nation-wide educa- 
tional public relations campaign to point 
out the importance of the feed industry; 
(8)—asked that members be permitted nor- 
mal supplies of gas for agricultural pur- 
poses; (9)—urged that feed dealers be 
given a maximum allotment of tires and 
trucks, and (10)—pledged cooperation with 
the ODT to save mileage. 

The annual banquet was held Friday 
night and featured a speech by Col. Jim 
Healy, news commentator from radio sta- 
tion WGY as well as a floor show and 
other entertainment. 

The election of directors followed the 
pattern of the democracies with the use 
of printed ballots. Directors re-elected were 
William R. Conklin, Chester, N. Y., Frank 
G. Demarest, Stamford, N. Y., and James 
H. Gray, Springville, N. Y. One new direc- 
tor was elected. He is C. Paul Ward, Can- 
dor, N. Y., who replaces Albert J. Thomp- 
son, Wycombe, Pa. 

Austin Carpenter was re-elected presi- 
dent; Kenneth Eldred, Bainbridge, N. Y., 
first vice president; Mr. Gray, second vice 
president and Allen Bush, Lowville, N. Y., 
was named a member of the executive 
committee. Other directors are Harry R. 
Edsall, Sussex, N. J.; Charles Merriman, 
Potsdam, N. Y., Benjamin D. Simmons, Sus- 
sex, N. J. and Louis F. Camp, Walton, N. Y. 

NAMED VICE PRESIDENT 

Harry C. Offutt, Fort Wayne, Ind., has 
been elected vice-president in charge of 
production of the Central Soya Co. and its 
subsidiary, the McMillen Feed Mills. Mr. 
Offutt has been a construction engineer for 
30 years, and president of the Indiana En- 
gineering & Construction Co. since it was 
organized, in 1914. He resigned that posi- 
tion to accept the McMillen post. 


Events... Things...Feeds move 


=F-A-S-T= 


these days! 
Get in step with... 


Small's Dehydrated Alfalfa Meals 
Pilot Brand Oyster Shells 

Stonemo Granite Grit 

Clear Quill Livestock Mineral 
Blatchford's Vitadine and Calf Meal 
Marblehead Calcium Carbonate 
Clear Quill Poultry Concentrates 
Armour Meat Feeds 

Clear Quill and Waterloo Hog Feeds 
Servall-Stazdry Poultry Litter 

Leader Brand Fish Meals 

Kellogg Linseed and Soy Meals 
V-C Fertilizers 

Nopco A & D Feeding Oils 


Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo MillsCompany 


Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 


“GP.Super P.” 
FORTIFIED FORTIFIED 
800 D 400 D 
2000 A 1000 A 


VITAMIN D in AOAC units. VITAMIN A _in_ USP units 


PROTECTION duty! 


1. Each oil is a COMPLETE product! 

2. Each oil furnishes BOTH vitamins 
A and DI! 

3. Each oil provides ADEQUATE and 
NECESSARY nutritive amounts of 
BOTH vitamins when fed at recom- 
mended levels! 


177 MILK ST. 


BOTH vitamins A and D are essential for poultry health and 
maintenance leading to maximum production and any one of 
“GORTON’S FAMILY” of oils will effectively perform this DOUBLE 


GORTON ADVANTAGES 


NEW ENGLAND BY-PRODUCTS CORP. 


Feeding Oil § Feeding Oil 
400 D 85D 
1000 A 200 A 


4. Each oil comes within Government 
Limitation order L-40 on vitamin A 
usage at the proper feeding levels! 

5. You can AVOID ALL COMPLICA- 
TIONS by using a GORTON oil 
which does a COMPLETE job on 
both vitamins A and DI! 


BOSTON, MASS. 


Swift & Company 


CHAMPAIGN, ILL. 
CAIRO, ILL. 
DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 
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EXCHANGE NAMES OFFICERS 
John R. Garvey was elected president of 
the Los Angeles Grain Exchange at the 
annual meeting held last month. He suc- 
ceeds H. W. Amelung who remains on the 


board of directors. Other officers elected 
were: C. H. Bates, vice president; H. A. 
Brickham, treasurer; and C. G. White, sec- 
retary. 


YOUR AIMS... 
1. MAXIMUM "true" Vita- 


min A within limits of Limi- 
tation Order L-40. 


2. FULL Vitamin D protec- 


tion. 


3. For YOUR PARTICULAR 
MASH. 


4. In ONE oil without bother 


or worry. 


YOUR ANSWER... 


DEVOLD’S 


VITAMIN A & D FEEDING OILS 


1000A/400D, 1500A/400D, 
2000A/400D 


Your Vitamin Problems— 


Send them to us, our Staff 
will be glad to assist without 
any obligation to you. 


147P Varick St., New York, N. Y. 


@ ERNEST BENEKE, Beneke Grain Co., 
Palmer, Iowa, was fatally injured recently 
in an auto accident at Redwood Falls, 
Minn. He is survived by his wife and 
three children. His brother Frank will con- 
tinue the grain business. 


@ JOHN WHITLOCK GARNET, president 
of the Hopkinsville Milling Co., Hopkins- 
ville, Ky., died June 6. 


PEDER DEVOLD Olt COMPANY, INC. 


©: Pecos Valley Alfalfa Mill C 
Hagerman,N.M. — 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


POTASSIUM 
POTASSIUM 
PO TASS 10" 


IODIDE 
IODIDE 
IODIDE 


MIX 
MIX 
MIX 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


PFIZER 
QUALITY) 
1219 


CHAS. 


81 MAIDEN LANE, NEW YORK, N. Y. 
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Manufacturing Chemists 


PFIZER & CO., INC. 


444 W. GRAND AVE., CHICAGO, ILL. 
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ice to 
methods. 

“Then, too, the prospect is somewhat in 
the driver's seat if you go straight to him 
for orders and you sometimes wind up by 
extending credit for the sake of making a 
sale. It may be a good idea if it results in 
acquisition of reliable, prompt-paying 
trade, but the crucial first few months are 
nevertheless studded with question marks. 

“Particularly since we were not a new 
firm starting from nothing, but a very old 
one changing its methods we felt that a 
little time and thought would gradually 
have the customers we wanted coming to 
us. Since most of them had been bringing 
their grists to the old mill, curiosity alone 
was soon bringing them to our new loca- 
tion. 

“We explained that we had selected a 
proven high quality commercial feed al- 
ready well known in New England and 
already producing results for other farm- 
ers. In this way the word gradually went 
around.” 

At the start Mr. Wood featured Wirth- 
more feeds but now he has added Chap- 
in's and also sells Security calf ration. 

When you can send some business your 
customers’ way while carrying out our 
own program—as Mr. Wood often does in 
securing some of his sideline items — it 
helps all around; new business, good will, 
holding old trade, etc. 

Last year, for example, saw an es- 
pecially heavy demand for hay. Some 
farmers had plenty and some ran short. 
In order to supply his hay customers, Mr. 
Wood always bought, whenever possible, 
from other customers who had a surplus. 
One day the son of a farmer who had 
never traded with Mr. Wood called to 
mention that his father had 65 tons for 
sale. Mr. Wood took it, later took 20 
more from the same man and has had 
his business ever since. 

Many farmers also get part of their 
income from their wood lots. In much the 
same manner Mr. Wood has built up a 
respectable sale in rough lumber. “There 
is always a sale for it,” he explains, ‘“be- 
cause many people are continually putting 
up or replacing hen houses, brooder 
houses, garages, sheds, and other small 
buildings, and they like to know where 
they can get suitable lumber quickly.” 

An item which because of its importance 
to the farmer and rapid growth in popu- 
larity must now be properly considered 
part of the main inventory is calf food. 
Vermont dairymen have a traditional repu- 
tation for recognition of values. The prog- 
ress in sale of this item is shown in two 
ways: (1) out of scores of rather doubt- 
ful purchasers, only four purchasers were 
not satified; (2) where early sales were 
largely in 12 pound lots, they are defin- 
itely increasing in 25, 50 and 100 pound 
containers. 


farmers and general business 


@ RAYMOND BEELER, Brownsburg, Ind., 
proprietor of the Brownsburg Feed & Fer- 
tilizer store has purchased the business of 
Otis James Gray. Mr. Gray is expecting to 
enter the armed forces in the near future. 
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Quits OPA fob 


FRED W. THOMAS 


Fred W. Thomas, who since last October 
has been serving with the Office of Price 
Administration at Washington, D. C., has 
resigned his position and on June 29 left 
Washington to resume his post as vice 
president of the Larrowe Milling Co., De- 
troit, Mich. 


Mr. Thomas was first summoned to the 
nation’s capital to establish and head the 
feed and grain unit of the food section of 
the OPA. With this job pretty well “under 
his belt’ and preliminary operations of the 
unit functioning smoothly Mr. Thomas was 
promoted to the position of associate price 
executive in the food and food products 
section. In this capacity he had much to 
do with framing price schedules for all 
kinds of food and feed products. 


Mr. Thomas has been praised by Price 
Administrator Leon Henderson and other 
OPA officials for his work in Washington 
and in addition enjoyed the complete con- 
fidence of the feed industry. No doubt he 
will be missed but on the other hand his 
many friends will be glad to hear that he 
is once more resuming an active role in 
the feed business. 


@ PALMYRA FEED STORE, Palmyra, IIl., 
has completed construction of a 34 by 30 
foot warehouse and storeroom. 


@ FERRIS G. LAIBLE, Freeport, Ill., a 
member of the firm of Haight & Laible 
died recently. He had been engaged in 
the flour and feed business since 1917. 
JOINS IOWA FEED CoO. 

Ed Kellogg, formerly with Balfour, Guth- 
trie & Co., at Chicago, is now associated 
with the Iowa Feed Co., Des Moines, Iowa, 
according to an announcement by C. M. 
Stormes, president. Mr. Kellogg will help 
manage the linseed, soybean and cotton- 
seed meal department. 
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Marvin Narramore 


Succeeds Gourley 


Spencer Kellogg & Sons, Inc., Buffalo, 
N. Y., has announced the appointment of 
Marvin E. Narramore as meal sales rep- 
resentative at Des Moines, Iowa, to fill the 
vacancy left by Gene Gourley, who was 
recently called into service with the armed 
forces. 

Mr. Narramore, who will be in charge of 
sales of soybean oil meal and linseed meal 
for the Des Moines territory, previously 
worked at the Decatur, Ill., and Buffalo, 
N. Y. offices before being assigned to his 
new post. He attended James Millikin uni- 
versity at Decatur, Ill., and was connected 
with the Evans Elevator Co., Decatur be- 
fore joining Spencer Kellogg & Sons, Inc. 

@ WESTPHALIA MILL, Westphalia, Mo., 
has installed a new 60 h.p. diesel engine 
to operate all grinding machinery. 


@ DEXTER'S FEED MILL, Mexico, N. Y., 
was destroyed by fire last month believed 
to have been caused”by lightning. Loss 
was estimated at $35,000. 


Car Lot Salesman 


Wanted by Milwaukee Feed 
Jobber for Southern Wisconsin 
and Northern Illinois. One who 
is acquainted with dealer trade. 
Salary and expenses. Give full 
information first letter. 


Our sales force know of this ad 


Write CLS Milwaukee 
The Feed Bag Wisconsin 


@ LUKE MILLER is the new manager of 
the Farmers Elevator at Burt, Iowa. 
NEW PRODULAC DISTRIBUTOR 

L. C. Worth Commission Co., 935 State 
Line, Kansas City, Mo., has been appointed 
distributor for Produlac Dried, according to 
an announcement by C. W. Devers, dis- 
trict sales supervisor, Produlac division, 
National Distillers Products Corp. 


“You Name Jt-- We've Got Jt” 
1 For a Complete 


Milk Feed Service 


\ SUPREME BRAND 
Dri 


ed Skim Milk 


Perfect Quality 


Priced Right 
SUPREME BRAND 


1 Condensed Buttermilk 


“The Genuine Condensed Buttermilk 
in the Yellow Barrel” 


SUPREME BRAND 
Dried Buttermilk 
SUPREME BRAND 
\ Condensed Whey 
1 Eastern Seaboard Distributors for 


LACTO-G Dried Whey 


Write, Phone or Wire for 
Unusually Attractive Prices 


Horbort K. Clopine 


Bulletin Building Philadelphia, Pa. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 
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St United States department of agri- 
culture has announced that farmers 
will be permitted to redeem farm-stored 


THE 
EASIEST 
WAY 


to tell the vitamin 
story to Feed Users so 
they'll get it—(by the 
bagful) is to have 


in stock when they — 


“Look for 
the 2 Big 
Red Letters 

Y-O 
on Every Bag" 
Write for 


Prices and Dealer 
Proposition 


The G. E. CONKEY CO. 
6761 Broadway, Cleveland, Ohio 


Mills and warehouse stocks at convenient 
centers 


Stored Wheat 


wheat held under loan to Commodity 
Credit Corporation at feed wheat prices. 

In the area where the feed wheat price 
is determined on the basis of the Corpora- 
tion's release price for corn, the redemption 
price shall be the Corporation's release 
price for corn at the producer's delivery 
point but not less than 93 cents a bushel. 

In the area where the feed wheat price 
is determined on the basis of the 1941 
wheat loan value at the point of destina- 
tion, the redemption price shall be three 
cents more than the 194] loan value of 
wheat. 


Producers must agree in writing that the 
wheat will be fed on the farm to livestock 
or poultry or will be sold for such purpose. 
No redemption or sale shall be permitted 
unless the county committee determines 
that the producer redeeming the wheat or 
the producer purchasing the wheat has 
sufficient livestock er poultry to utilize the 
wheat as feed within a reasonable length 
of time. Producers purchasing wheat from 
other producers will be required to agree 
in writing that the wheat will be fed to 
livestock or poultry. 

In the event the purchaser fails to feed 
the wheat to livestock or poultry, he shall 
be required to pay to the Corporation an 
amount equal to the difference between 
the loan value, plus interest, plus the stor- 
age allowance, plus interest, and the 
amount at which the wheat was redeemed. 
The producer having the loan may deliver 


MILKMALT 


Protein 32% 


Fat 112% e 


Dependable... Since 1930 


WRITE 
CENTRAL FEED SUPPLIES, INC., Iil.-Ind. Distributors 
CHICAGO, ILL. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 


FORT-I- FY Your PROFITS with 


We, OLD FORT concenTRATES 


OLD FORT MILLS, Inc. 
MARION, OHIO 


FEEDS and 


INGREDIENTS 


PACKING HOUSE BY-PRODUCTS @ OIL MEALS 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


OF QUALITY U-MC. CALCIUM CARBONATE @ MILL FEEDS 
F 


CHICAGO, ILL. 


may be redeemed at 
feed wheat prices 


wheat not fed or sold as feed to the Corp- 
oration on the loan basis. 

The plan further provides that producers 
who redeem their 1941 wheat be permitted 
to retain the seven cent storage allowance 
on 1941 wheat if they have received the 
allowance, and that the seven cent allow- 
ance be deducted from redemption price 
in the event they have not received it, and 
producers who redeem 1940 wheat be per- 
mitted to retain the seven cent storage al- 
lowance advanced at the time the loan 
was extended and the five cent storage 
allowance for the extended period be de- 
ducted from the redemption price. 


Bulletin Discusses 


Fertilizer Problems 


Any debate about the relative merits of 
tock phosphate and superphosphate can 
be settled on the fact that both forms can 
play important roles in meeting the phos- 
phorus requirements of soils for produc- 
tion of maximum wartime yields, accord- 
ing to a new bulletin, No. 484, just re- 
leased by the University of Illinois college 
of agriculture. It is entitled “The Problem 
of Phosphate Fertilizers’ and was written 
by E. E. DeTurk, chief in soil fertility and 
soil analysis. 

The new publication is a progress report 
of investigations carried on during the past 
several years at the Illinois station. It 
makes no attempt to set down hard-and- 
fast rules about the application of phos- 
phate fertilizers. Rather it explains what 
seems to be the fundamental principles on 
which all sound practices in the use of 
these fertilizers must rest. Copies of the 
publication may be obtained free from 
the university at Urbana, Ill. 

@ DON BAUMAN, Ed Zoller and Dennis 
Robinson, Howard City, Mich., have pur- 
chased the former O’Donald elevator. 


Swiftide Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Corn Gluten Meal 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 
Linseed Meal 

Brewers’ Dried Grains 

Malt Sprouts 

Millfeeds of all Kinds 


Deutsch & Sickert Co. 


741 N. Milwaukee St. 
Milwaukee, Wis. 
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— eye-catching 
(Continued from Page Twelve) 


feeds are used. Thus, money saved by 
smart feed-buying can be converted into 
savings for defense. 

Interspersed with the threads of the ar- 
guments is the list of feeds offered for 
sale. Although on occasion only one feed 
is featured in an ad, usually three or more 
from the Bakers Supply line are named. 
Personally, Mr. Cardoni likes to list as 
many as possible in order to attract the 
attention of buyers in all branches of feed- 
ing and to show the completeness of the 
feed line handled by his store. 

All this desired information is packed 
into 100 words or less. The ads are 
brief, informative, and convincing. The 
reading time: 15 seconds or less — yet 
doing a bang-up sales promotion job. 

Since this shrewd dealer writes his own 
ads, he has thought through a workable 
explanation for their particular set-up. For 
instance, on the subject of cuts he has 
some very definite ideas. 

In his opinion cuts take up too much 
room in an ad. News-space is too valuable 
to be filled up with pictures. And, besides 
an illustration can tell the story for only 
one kind of feed. 

Mr. Cardoni aptly illustrates his views in 
cuts by taking a typical feed ad—let’s say 
an illustrated chick-feed ad—and then ask- 
ing this question: 

“What is the first thing you think of 
when you read this illustrated ad?” 

The answer is obviously—chickens. That, 
of course, was the point of that particular 
ad. 

“But,” says the hard-thinking Cardoni, 
“I don’t want my ads to appeal only to 
flock-raisers. I want them to reach all 
types of feeders. 

“I can't afford to publish separate ads 
for each kind of feed I handle—even when 
the cuts for them are available from my 
feed manufacturer.” 

When analyzed, it can be seen that the 
Springfield dealer's logic has a pretty 
good point to it. A point that is often miss- 
ed by feed dealers. 

Not content with writing his own ads in 
terms of his own advertising ideas, Mr. 
Cardoni closely checks on them after they 
are published to determine their effective- 
ness. 

He uses two methods of checking. The 
first is to use the coupon type of ad. The 
second method is to ask customers directly 
as they come to the store which ad attract- 
ed them and also as to the publication in 
which they saw it. Often the customers will 
tell of the source of their information dur- 
ing the sales conversation. 

The area served by the Bakers Supply 
Co. is covered by two daily newspapers— 
one morning and one afternoon sheet. As 
result of his personal surveys Mr. Cardoni 
confines his feed ads to the morning paper. 
The evening paper fails to reach the farm- 
er-readers in sufficient numbers. 

The Bakers Supply feed ads are pub- 
lished in the Friday edition of the morning 
paper to reach the Saturday buyer. In 
Mr. Cardoni’s words, “the farmer is on his 
way to town by the time the Saturday edi- 
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tion has reached the R.F.D. box. Thus, the 
feed-buyer must be contacted by ad pub- 
lished in the Friday edition.” 

When Mr. Cardoni entered the feed 
business in 1939—atfter 15 years experience 
as superintendent of deliveries for the 
Italian-American Importing Co. at Spring- 
field—he had a number of business handi- 
caps to overcome and a well-planned 
program of advertising was needed. Per- 
haps some of your merchandising problems 
parallel his! 

Mr. Cardoni began business in a com- 
munity where several retail feed outlets 
were well established. Included in the 
local competition were two manufacturers 
who had been in business 61 and 40 years 
respectively. These two units as well as 
a number of other outlets for nationally 
advertised feeds made competition plenty 
tough. 

Like many new dealers Mr. Cardoni’'s 
feed business was started with a small 
amount of capital. His big problem was 
to get the most from his “Ad-Dollars.”” He 
had to make them stretch. That's the basic 
reason for his unique ads! 

Then, too, he is introducing a new line 
of feeds into the area. Although Pillsbury’s 


Priorities are in such a state of uncer- 
STEEL g ‘tainty that no one may predict whether 

fabricators will be supplied with the 
proper grade and quantity of steel. We have a 


stock NOW, but... 


is the time to order that spouting 
0 and other equipment which we man- 


| ufacture for elevators. 


ERBER SHEET METAL WORK 


Manufacturers of GRAIN ELEVATOR SUPPLIES 


is a familiar name to Springfield folks— 
one of their largest mills is located in that 
city—they are generally thought of as 
flour millers rather than feed manu- 
facturers. 

By special agreement with the Pillsbury 
people, the name Bakers Supply Co. was 
given the business. This move was to give 
the company its only bakery flour outlet 
between Chicago and St. Louis. Actually, 
however, Mr. Cardoni’s business is 70 per 
cent retail feeds with the remainder in the 
supply line. So, part of the advertising 
job was to overcome the handicap of a 
somewhat mis-leading firm name. 

Consequently, Mr. Cardoni combines two 
slightly different lines into one business. 
The bakery supplies are sold to small bak- 
eries in the area and include flour, jams, 
jellies, spices—everything in the bakery 
line except sugar. 

The bakers supply merchandise is han- 
dled by truck routes and not by news-ads. 
The feed line is, in the main, handled at 
the store and the scattered buyers reached 
through a central agency—the newspaper. 

Mr. Cardoni, who is better known as 
“Sharkey” among his friends, is a former 
well-known Illinois baseball player. 


\ 
519 S. 3rd St. 
Minneapolis 


TANK CARS - BARRELS - DRUMS 


UNENCELLED 
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NATIONAL MOLASSES CO. | 
PHILADELPHIA PENNSYLVANIA 


ELEVATOR 
BUCKETS 
THE SCIENTIFIC 
ANSWER TO BUCKET 
ELEVATOR PROBLEMS 


@ Capacity Increases of from 10% to 
100% guaranteed. 

@ Buckets operate equally efficient at low, in- 
termediate or high speeds. 

@ No head or boot alterations necessary. 

@ New belt not required . . . merely replace 
former buckets with Nu-Hy’s. 


Let us make a capacity analysis of your elevator 
legs. Simply write for Form No. 76 and we will 
submit guaranteed recommendations. 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


FEED MIXERS 
MAKE YOUR OWN 
TONIC and WORMER MASH 


Here’s a feed specialty with real sales ap- 
peal. Easy to make. Just mix with your 
regular mash. Does a grand job. Write 
today for complete facts. 


“DOUBLE-DUTY’” 


OVUMIX 


TONIC ano WORMER 


WHITMOYER LABORATORIES, Inc. 
Box B-7, Myerstown, Pa. 


Minnesota Girl Hour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 


General Offices @ Minneapolis 


incres=— 


Your Quality 


Lower Your 


Costs 

@ Let Amburgo's trained repre- 
sentatives help you increase 
your profits by showing you how 


to make BETTER feed at 
LESS cost. 


corp 
Broad St. at Nedro Y Phila., Pa. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Step Lively! 


No waiting in line when your truck 
stops for a load of feed at our whole- 
sale warehouses. Fresh feeds, right 
prices all the time. 

BEET PULP, CONDENSED BUTTER- 
MILK, BREWERS YEAST, MOLASSES, 
CALF MANNA, LAB-MIX, ALFALFA 
MEALS. e e 


Blitz the rats and mice. Use KIL- 
BALM, the newest scientific poison 
to put ‘em in the grave yard. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
Milwaukee—3328 W. Cameron Ave. 


We Salute You 


Servicemen from the Feed Industry 


LINSEED MEAL and 
. listed in is issue oO PELLETS 
The Feed Bag . . . printed ha 34% and 30% Protein 
Soybean Oil Meal and Pellets 
by ; 44% and 41% Protein 
AND ALL 
435 N. Second Street SIOUX CTY. Pa, OMAHA 
>. ¢ MILWAUKEE, WISCONSIN R. C. Jensen im Suttie 
Stanley Eales iles Waller 
Phone 5-5075 At. 0754 


— cash 


(Continued trom Page Seven) 


a subject of considerable interest at the 
moment. This is particularly true now 
with the restrictions on canned dog foods, 
and the strong possibility that dog owners 
may now turn more than ever to the feed 
store for dry foods. 

Mr. Charles believes feed men can gar- 
ner a much bigger share of the vast market 
for dry, non-perishable pet foods by push- 
ing these lines actively during the months 
to come. The dry foods, he contends, are 
entirely satisfactory and less expensive to 
feed, but people must be taught how to 
use them. His experiments on his own 
dogs gave him practical, first hand infor- 
mation that enables him to convince the 
most skeptical dog owner. 

He has made hundreds of friends in the 
business and aims to keep them with fair 
play and a friendly smile for all comers— 
whether they walk in for a pound of oyster 
shell or drive up for a truck load of dairy 
feed! 

The Charles Feed Store has been a 
successful and “going” business for 12 
years simply because the owner has been 
careful and attentive to his business— plus 
the use of sound selling methods. He 
credits the cash policy with not only sav- 
ing a very worthwhile sum every year, 
but also with building up his volume... 
not to mention the matter of a substantial 
bank balance. 


Write or Wire for Prices on 


DEMON 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


CORN BELT 


SUPPLY CO., /ac. 


Distributors 
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Named Editor 


LLOYD S. LARSON 


Lloyd S. Larson, who for the past four 
years has operated his own advertising 
agency at Mankato, Minn., has discontin- 
ued his business and moved to Chicago 
where he has accepted a position as editor 
of the Poultry Supply Dealer. 

Mr. Larson is well known in the feed 
trade where for a number of years he has 
specialized in feed and hatchery promo- 
tion. He formerly was advertising man- 
ager for the Hubbard Milling Co., at Man- 
kato, and last fall was a featured speaker 
at a series of district meetings sponsored 
by the Central Retail Feed association. 


Bill Introduced To 
Curb Labor Evils 


Current labor evils may be remedied if 
the bill being backed by the Railroad 
Yardmasters of America, Inc., is success- 
fully steered through Congress. The bill, 
known as H. R. 6777, was introduced in 
the House by John S. Gibson, representa- 
tive from Georgia. 

The bill is an amendment to the National 
Labor Relations Act and contains the fol- 
lowing provisions: 

(1) Only labor organizataions chartered 
in the United States of America or the 
Dominion of Canada will have status 
under the National Labor Relations Act. 

(2) Only citizens of the United States of 
America or the Dominion of Canada will 
be eligible to hold office or be a leader. 

(3) All labor leaders will be persons 
from within the rank with at least six 
months in the occupation represented by 
their organization. 

(4) All officers or leaders handling the 
funds of their organization will be ade- 
quately bonded by an independent, reput- 
able company or companies. 

(5) Each member of a labor organization 
will receive a financial statement at least 
once per annum prepared and certified to 
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by an independent certified public ac- 
countant. 

(6) It will be illegal under the terms 
promote any political campaign or in of 
this act to utilize the funds of a labor or- 
ganization for political purposes or to the 
interest of anyone seeking public office. 

(7) Membership in labor unions will be 
voluntary. 

(8) Strikes to be illegal if pulled before 
the lapse of a 60-day cooling-off period, 
and settlement of such dispute will be 
retroactive to the date the dispute arose. 
Interunion strikes defined to mean strikes 
between two or more national labor organ- 
izations or between two or more labor or- 
ganizations, crafts, or occupations, or be- 
tween any combination of the aforemen- 
tioned. 


Sales organization in 
vitamin products 
field desires sales- 
men for western 
states. Salary and 
expense basis plus 
company car. Prefer 
married men. Advise 
draft status and sal- 
ary desired. Furnish 
photo. Address The 
Feed Bag, Box 5, Mil- 
waukee, Wisconsin. 


MILKMALT 


Protein 32% 


Fat 112% © 
Dependable... Since 1930 


WRITE 
ROWELL FEED SUPPLIES INC., Wisconsin-Minn. Dist. 
Grain & Stock Exchange, Milwaukee, Wis. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 


WHEAT 


@ Get Our Prices Before You Buy @ 


MILLING OR FEED 
sane TO SUIT YOUR PURPOSE 
..ALL GRADES OF FEED 
FANCY FRESH SHELLED 
MILLING OR FEED 


KELLOGG COMMISSION Co. 


MINNEAPOLIS, MINN. 
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— though we hate to ben 


Sredman 
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Classified 


Service department for our readers. 
Low Rates: 35c per line: minimum, 
four lines including heading. 


ATTENTION—BROKERS, JOBBERS 


Soliciting feed manufacturers. Have Ribo- 
flavin supplement available. Several good ter- 
ritories open. Write Box 183, The Feed Bag, 
Milwaukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR — 

Cutter—grader—polisher—aspirator, one 
per hr. A-l] condition, guarantee. Write CM- ite. 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


FOR SALE 
Buckwheat Mill complete with flour sifter and 
mixer, packer and scales. Richmondville Build- 
ing Ass‘n, Richmondville, N. Y 


BROKERS, DISTRIBUTORS WANTED 
Calling on feed manufacturers to handle Ribo- 
flavin supplement going like wild-fire due io 
war conditions. Write Pep Vita-Min Co., Box 
875, Reading, Pa. 


FEED MILL FOR SALE 
County-seat town, northeastern Illinois, nice 
volume, handle feeds, seeds, fertilizers, baby 
chicks, etc. Other business interests take all 
of owner’s time. Reply % Box BD12, The Feed 
Bag, Milwaukee, Wis. 


FOR SALE 
Elevator building 10M capacity, cribbed con- 
struction, metal clad, materials good condition, 
no machinery. $3,000. Write I. W. Syler, Plym- 
outh, Indiana. 


SALESMEN WANTED 
Openings with large feed manufacturer for 
good junior salesmen and one territory sales- 
man, for work in Ohio and western Michigan. 
Write Box E-5, % The Feed Bag, Milwaukee, Wis. 


Add UNIVERSAL YEAST 
To Your Pig Feeds 
Hog feeds are the profitable field this season. 
Yeast will get you your share of this business. 


Free formula service. 
RICE LABORATORIES, INC. DASSEL, MINN. 


FOR SALE 


Double stand 9x30 roller mill; 150 H. P. motor, 
1200 R. P. M.; 2 oil circuit breakers, 200 Amps., 
2500 volts; Gregory electric generator; Emerson 
dockage tester; 100 H.P. motor, 1800 R.P.M., 
no coils; Prinz-Rau oat grinder; 1 120 bu. Ellis 
Drier; 2 friction clutches on 3,; shaft; large 
elevator head pulley; 14x30 flaking roll; Miscel- 
laneous parts and plates for Sizer Cuber. P. O. 
Box 5624, Kansas City, Mo 


Everything for 
Every Mill, 


MINNEAPOLIS Elevator 
and Feed Plant 


ANNOUNCES MERGER 

C. W. Chapin, Chapin Feed Co., Chi- 
cago, has announced the merger of his 
business with the Central Feed Supply Co., 
327 S. La Salle st., Chicago, effective July 
15, 1942. Mr. Chapin indicates that from 
that date on all trades will be made under 
the name of Central Feed Supply Co. 


@ NOAH C. TWIST, 66, New Berlin, IIl., 
well known grain and feed dealer, died 
June 19. 

——— 
@ V.H. PIKE, Otsego, Mich., is construct- 
ing a cement block building to house the 
heating plant for his feed mill. 

e@ A. H. FLANIGAN, 64, president of the 
Crawfordsville Seed Co., Crawfordsville, 
Ind., died last month. 
@ JOHN M. SWITZ, 59, former feed mer- 
chant at Moorsville, Ind., died suddenly 
last month. 


DOG FOOD IDEA 

Kasco Mills, Inc., Toledo, Ohio, has a 
novel way of building sales for its dog 
food. In the outer office of the firm is a 
sign which invites all callers who have 
dogs to take along a sample package of 
Kasco dog food. Many salesmen and visit- 
ors take advantage of this suggestion. 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
SMALL’S DEHYD. ALFALFA MEALS 
Maney Brothers Mill Mill & Elevator Co. 


Minneapolis 


«FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


Wor better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST co., Estherville, 


Blue Ribbon Condensed 
Buttermilk an Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 


Cincinnati, Ohi 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Now! -Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
[ Digester Tankage | 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


e@ @ A FEED INGREDIENT FOR EVERY NEED @ @ 
WE SPECIALIZE IN 
a TOASTED CORN FLAKES — TOASTED WHEAT FLAKES Pa 
Made to Manufacturer’s Specifications 


WRZZ OR CENTRAL FEED SUPPLY CO. 3 


327 S. LA SALLE ST., CHICAGO, ILL. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 


Minneapolis, Minnesota 


MINERAL 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES” 


won SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 
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The Amburgo Corp 


Arcady Farms Milling Co 


Atkins & Durbrow, Inc 


Blatchford Calf Meal Co 


Borden Company 


Broadway Press 


Bunge Elevator Co 


Calcium Carbonate Co 


Capital Flour Mills 


Cargill, Inc. 


Central Feed Supply Co 
Cereal Grading Co 


Classified Advertisements .... 
K. Clofine Co 


G. E. Conkey Co 


Corn Belt Supply Co 


Corn Products Sales Co 


Denver Alfalfa Milling & Products Co 


Des Moines Oat Products Co 


Deutsch & Sickert Co 


Peter Devold Oil Co., Inc 


Doughboy Mills, Inc 
E. F. Drew & Co., Inc 


Dreyer Commission Co 


Duplex Mill & Mfg. Co 


Elms Hotel 


Farralone Packing Corp 


Feed Supplies, Inc 


Feeds and Feedings 


France Stone Co 


Franke Grain Co 


Fredman Bag Co 


E. E. Frith Co 


Fruen Milling Co 


Gerard Milk Products Co 


J. J. Gerber Sheet Metal Works 


Golden Eagle Milling Co 
Hiawatha Grain Co 


R. R. Howell Co 


S. Howes Co 


Hubbard Milling Co 


T. E. Ibberson Co 


Iowa Feed Co 


A. E. Jacobson Machine 


Max Katz Bag Co 


Spencer Kellogg & Sons 


Kellogg Commission Co 


King Midas Flour Mills 


La Budde Feed & Grain Co 


Larrowe Milling Co 


Limestone Products Co 


Maney Bros. Mill & Elevator Co...............00 


Marden-Wild Corp. 


Merchants Creamery Co., Inc 


Midland Hay & Feed Co 
Mill Mutual Fire Prevention 
Morton Salt 


Bureau.............. 


Murphy Products Co 


Herman Nagel Co 


National Distillers Products 


National Food Co 


National Molasses Co 


National Oil Products Co 


New England By-Products Co 


North East Feed Mill Co 


Northrup King & Co 
Feed Corp 


Old Fort Mills, Inc 


Oyster Shell Products Co 


The Paetow Co 


Pecos Valley Alfalfa Mill Cou... 


Pep Vita-Min Co 


Chas. Pfizer Co 


Prater Pulverizer Co 


Purity Yeast Co 


Quaker Oats Co 


Reel Products Co 


F. M. Rosekrans, Jr 


Ryde & Co 


Dr. Salsbury’s Laboratories 


Sargent & Co 


Screw Conveyor Co 


Sea Board Supply Co 
Self-Locking Carton Co 


Shellbuilders Co. 


Sidney Grain Machinery Co 
Silmo Sales Co 


E. R. Squibb & Sons 


A. L. Stanchfield Co 


Standard Brands, Inc 


Stone Mountain Grit Co 


Strong-Scott Mfg. Co 


Sunset Feed & Grain Co 


Superior Packing Co 


Swift & Co 


Tennant & Hoyt Co 
Tobacco By-Products 


United Feed Products Co...... 
Vio Bin Corporation 


Waterloo Mills Co 


Werthan Bag Corp 


White Laboratories, Inc 


Whitmoyer Laboratories Inc 
K. I. Willis Corp 


Wilson & Co 


Zellers Laboratories 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS' 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 
Chenango Dried Whey 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 
Vitamin A & D Feeding Oils 


SUNSET BRAND FEED 
(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran and Middlings 


is (Higher in Protein) 
3 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


¥, 


~ 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


NOW MORE 
THAN EVER 
QUALITY 
COUNTS 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 
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Don’t Worry About Me, Brother, 
These Are Shellbuilder Eggs 


SOUNDS FANCIFUL, but here’s the fact: Poultry 
requires a high-grade oyster shell* to improve the tex- 
ture and strength of the egg shell. Most feeders know 
that, and most feeders know too, that a high-grade oyster 
shell like SHELLBUILDER also helps improve production 


Shellbuilder for PROFITS! 


*Shellbuilder is a recf oyster shell, clean 
and odorless. 


Shellbuilder Co. 


HOUSTON, TEXAS 


of eggs. 
Do your patriotic part to help the feeder improve 
production— 

Recommend 

Shellbuilder for RESULTS! 

tag 

Sell 


the beat 
in the west! 


Malt Sprouts 
Brewers Grains 
Skim Buttermilk 


Winnebago Distillers 
Grains 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


THE Sidney GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
| 


MILWAUKEE e WISCONSIN 
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Are You Cashing-in This 


Vast, New 


War needs are severely taxing transportation 
facilities. But Concentrates help solve the 
problem for feed dealers and feeders. With 
Murphy's Concentrates only 10-20% of the 
ration have to be shipped to and from the 
mill. This means big savings in freight 
costs, handling costs, middleman’s costs. 


THE MURPHY PRODUCTS CO., Burlington, Wis. 


GENTLEMEN: Send me the facts about the potential feed 
business in my trade area. 


Name 


Address. 


City State 


VOW? 
Feeders by the thousands are learning of 
these new, timely savings. Result—a tre- 
mendous new demand for Murphy's Con- 
centrates, backed by a big radio promotional 
campaign that works the year’round for you. 


Save money on feed, on freight, on 
handling. 


Save on valuable corn and grain! 
_~ Save TIME—now when labor is scarce! 


4 _ Save TROUBLE —side step costly feed- 
ing setbacks! 


Right now you can cash-in on this big swing to 
Concentrate feeding—without disturbing any- 
thing you are now doing. Get in on the ground 
floor—Concentrates are coming in with a RUSH! 
Write at once and get complete details. 


THE SWING IS TO CONCENTRATES 


BURLINGTON, 


WISCONSIN 
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edts:-the bread: and rolls 1! 
make with King Midas asks 
what kind of flour | use. Of 
course, | tell them King Midas. 
I'm a real booster for Kiag 
Midas Flour and the extra 
loaves of bread | get from 
every sack.” 


Mes. Arthur Wendtiand, 
Route 1, Box 52, 
Edgar, Wisconsin. 


“| use King Midas for all — 


kinds of baking, even angel 
foed cakes. Everything | bake 
with King Midas always turns— 
out fine.” 


Miss Anna A. Schaefer, 
Route 1, Box 109, 
Saukville, Wis. 


started using King Midas 
Flour because my mother had — 


used it—and liked it so much. 
1 turn out delicious bread, 
cakes, and pies which my 


friends praise highly.” 4 


Mrs. Raymond J. Paye. 
1735 Eastmon-Ave,, 
Green Bay, Wis, 


GOLDEN TOUCH 


| Emuched 4 


King Mides 
and never hesitate to fry it in 
~—-tiew recipes. In my old rec- 
ipes or new ones, King Midas 
always gives me perfect bok- 
ing results." 


Mrs. Harry Mielke, 
Marion, Wisconsin. 


THE DAILY MAIL 


Almost every day the 
mail brings us enthusias- 
tic letters like these from 
your customers. These 
women, and thousands 
more like them, have 
learned that there is no 
substitute for quality. 


That's why it pays you 
to recommend Enriched 
King Midas Flour and to 
feature it in your adver- 
tising — because King 
Midas helps you build 
your business on the solid 
foundation of quality. 


En vuched | 


"King Midas is my favorite 


for ali my baking. goes 


farther than other flours and | 
find it just as good for cookies — 
and cakes as it is for bread." 


Mrs. S. B. Flagg, 
R. R. 5, Box 68, 
Greenwood, Wis. 


= 


& ‘the best bread makers in this 
territory and it might interest 
: you to know that in the post 
21 months have used about 


282 barrels of King Midas 
Flour. It really gives me won- 


derful bread.” 


Mrs. Lieyd Hunt, 
300 Oak St., 
Hurley, Wisconsin. 


“| heave used King Midas 
we ‘Flour for all my baking for a 


— family for the last 15 
years. don't think there's 


—— fiour as good as King 


Midas.” 


Mrs. Fred Aerts, 
Route 2, 
West De Pere, Wis: 


KING MIDAS FLOUR MILLS — 


‘Minneapolis 


Minnesota 
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